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I. About the Department

The Department of Commerce was formally set up as a separate entity in the year 1967.
Department of Commerce located in the premises of Delhi School of Economics, popularly
known as DSE, has always kept the pace with changing times and explemet frontiers of
knowledge and innovation in academics and kept pace with DSE tradition. In its history
spanning over three decades, it has redefined commerce education in the country. The
Department has the legitimate claim and pride of being the erensititution in India for course
curriculum development, teaching and researches in Commerce disdip@®.7, as per Times
Higher Education Ranking Department of Commerce was placed at 1st position in India and at
85th position in Asia. In 2018, Depinent of Commerce was placed at 2nd position in India and

at 91st position in Asia.

The Department of Commerce was established with the renowned flagshigrauhsite
programme Masters in Commerce (M.Com). Apart from the other qgpatiuate and research
courses M.Com is the most exalted two year full time-gostiuate programme in commerce.

The course provides an extreme and rigorous base for teaching, research and allied business
administration. The programme #&so well received in the industry anarf yearshas been

serving the needs of managerial cadre in Indian Inc. The course serves the needs of academics
and prepares students for research and teaching. The Alumni of this course are well placed in
business, academics and administraioross diférent parts of the world

Process of Revision of Courses through stakeholder inputs (2014 onwards):

Department of Commerce followed the consultative process in the revising of the courses and the
following were the stages of course revision:

() Formation ofPG Course Revision Committee comprising of senior faculty members with
an idea to generate inputs and direction for the revision of the courses

(i) Formation of Are&Specific Working Groups with a purpose to ensure domain specific
inputs for the development tfe courses

(iif) Consultation with stakeholders comprising alumni, students, employers, parents, etc.

(iv) Approval by Departmental Council comprising all faculty members

(v) Review by External Experts

(vi) Approval by Statutory Committees including Committee of Courdesculty of
Commerce and Business, Academic Council and Executive Council

I1. Introduction to CBCS (Choice Based Credit System)
Choice Based Credit System:

The CBCS provides an opportunity for the students to choose courses from the prescribed
courses cmprising core, elective/minor or skilased courses. The courses can be evaluated
following the grading system, which is considered to be better than the conventional marks
system. Grading system provides uniformity in the evaluation and computationeof th
Cumul ative Grade Point Average (CGPA) based
which enables the student to move across institutions of higher learning. The uniformity in
evaluation system also enablidhe potential employers in assessing the perémce of the
candidates.
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Definitions:

(i) “Academic Programme’ means an entire cour
course details, evaluation schemes etc. designed to be taught and evaluated in a teaching
Department/Centre or jointly underore than one such Department/ Centre

(ii) " Course’ means a segment of a subject th

(iii)*"Programme Structure’ means a | ist of <co
an Academic Programme, specifying thdlabus, Credits, hours of teaching, evaluation and
examination schemes, minimum number of credits required for successful completion of the
programme etc. prepared in conformity to University Rules, eligibility criteria for admission

(i v) ‘ Cor aans @caaurses that a student admitted to a particular programme must
successfully complet® receive the degree and which cannot be substituted by any other course

(v) *“Elective Course’ means an optionads cour s
offered in the same or any other Department/Centre

(vi) *“Open Elective’ means an el ective cour se
including students of same department. Students of other Department will opt these courses
subject to fuiilling of eligibility of criteria as laid down by the Department offering the course.

(vii) “Credit?’ means the value assigned to a
hour lecture per week equals 1 Credit, 2 hours practical class peegeslks 1 credit. Credit for
a practical could be proposed as part of a course or as a separate practical course

(viii) “SGPA' means Semester Grade Point Aver

(i x) “CGPA"’ i's Cumul at i v e foGall aodrses ¢dmpleted lsy thA v e r a ¢
students at any point of time. CGPA is calculated each year for both the semesters clubbed
together.

(x) *“Grand CGPA’ is calculated in the | ast ye
two years, i.e., four semess. Grand CGPA is being given in Transcript form. To benefit the
student a formula for conversation of Grand CGPA into %age marks is given in the Transcript.

[11. M.Com. Programme Details:
Programme Objectives (POs):

With the visionit o n ur t u rbeinst tb make themrbgtter employable and socially
responsible citizens by encapsulating them with the right set of knowledge for a better
t o mo r,Department of Commerce focuses on building conviction with impartiality and
modesty, create an enabliegvironment for innovative thought processes and nurture-open
mindednessgquitability and perseverancehe M.Com programme aims poovide:

1 A conducive environment that holistically engages students through an all

encompassing knowledge impartation,

1 Resarch orientation,
Developingentrepreneurial skills,
1 Sound theoretical foundation,

=
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1 Formulating business problems and provide innovative solutions thus molding them into
future visionaries, management leaders that are compassionate yet efficient.

As pea thenewstructure, there are five courses in each semester. In addition, as per the area of
interest, the students are required to choose two optional grmupsnajor group and one minor

group, in the beginning of"®year of the study. The major grospall consist of 4 papers and

minor group consistof 2 papers to be studied ir&nd 4" semester. Under Choice Based
Credit System, students wil|l al so study ‘Open
for students of all programmes, indlng students of parent department. Students of other
Department may choose these courses subject to fulfilling of eligibility of criteria as laid down

by the DepartmentThe structure for the groupbasbeen designed with intent to provide
advanced levedpecialization in the respective field.

In the light of augmentation in the field of commerce and business, the overall structure of the
course has been changed to widen the scope and depth of the course and inclusion of research
paradigms of commerce sam. Further, the overall structure has been improved to provide an
insight of research in commerce and interdisciplinary areas and to facilitate those students
aspiring for pursuing researchNew Courseslike International Trade Logistics, EXIM
Proceduresind DocumentatioBxport Marketing Banking Products and Practices and Insurance
Products and Practicdsave been incorporateis the revised course Accounting, core of
Commerce discipline, was the gap area in the existing syllabus and therefore mses ¢ou
accounting area have been added andtiezed as Major Electivé&roupin Accounting The
concept of Open Elective has been introduced for the first time in the structure as per the
University guidelinesand courses like Life Skills and Communioat Indian Ethos and
Leadership, Entrepreneurship and New Venture Planning are offered to be relevant to the
students of diverse areas disciplin@e content of existing courséso has been revised in
terms of including new and relevant topics suchpaychographics, lifestyle and applications,
new consumption patterns, perceptual mapmng posibning. The sugestive readings are
provided for each unit of the concerhcourse t@rovide a better facilitatiofor self study by

the students. The cowdas been designed in line with outcome based approach which requires
specification of Course Outcomes and Course Learning Outcomes.

The M.Com programme structure offers a deep dive into various facet of management and
organizational development by igmation of crossutting issues relevant to gender,
environment and sustainability, human values, professional ethics into curriculum through
incorporation of relevantopics such as: Marketing Managemeiitgal aspects of marketing,
ethical, social and emronmental concerns in product, pricing, distribution and promotion
decisions, socially responsible marketing; green marketing, cause relating marketing; social
marketing Global Strategic ManagemenEthical and Social considerations in Strategic
Managenent Business Researdthics in Business Research, Security Analysis and Portfolio
Management, Ethical Investing, International MarketiBgological concerns and international
marketing ethics, Advertising and Sales Managervaraging ethics in sellnenvironment.
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The programme thusms toprovide students with the opportunitydevelop and broaden their
management and leadership skills. The curriculum seedksvielop managerial knowledge and

strategic agility, providing students with a broadkill set and a fresh perspective atwl

encouraget hem t o seek out bol d, i nnovative sol ut
challenges.

Programme Specific Outcomes (PSOs):

The M.Com course provides an extreme and rigorous base for teaching, resehraliea

business administration. It serves the needs of academics and prepares students for research and
teaching. Te course is well received in the industry and for years they have been serving the
needs of managerial cadre in business and indust@omd.Course offers research in diverse

areas of Commerce discipline and has large base of research contribution. Teaching pedagogy is
adopted to ensure all round learning for the students. Department of Commerce aligns itself with
the overall vision of théJniversity i.e.to touch the lives of every student by inculcating
prudence, efficiency, creativity and compassion to work for the betterment of the marginalized
sections of society. M.Com Course attempt to kindle their sensere$ponsibility, honesty,
conscience, justice— and above all commitment to human values. M.Com students form the
core of our existence as an institution and are geared up to be passionate about their dreams and
make their family and society proud of their achievements.

This M.Com Course aims to upgrade the standards of teaching and researdeli@ed an
education system that is a source of national pride and public confidence.

Programme Structure:

M.Com. programme is a twyear course divided into foisemesterslThe course is 038 Credits
and for the award of degrea studentwill be required to completehe credits as per the
University norm.

Semester Semester
Part — | First Year Semester | Semester Il
Part — 11 Second Year Semester Il Semester 1V

Course Credit Scheme

Semester Core Courses Elective Course Open Elective Course Total
Credits
No. of | Credits Total | No. of | Credits Total | No. of | Credits Total
papers Credits | papers Credits | papers .
(L+T/P) (L+T/P) (L+T/P) | Credits
I 5 4+1=5 25 - - - - - - 25
Il 5 4+1=5 25 25
1 1 4+1=5 5 3 4+1=5 15 1 4 4 24
Y] 1 4+1=5 5 3 4+1=5 15 1 4 4 24
Total Credits for the Course 60 30 8 98

* For each Core and Elective Course there will be 4 lecture hours of teaching per week.
* One hour ofclass presentation / project woski | be provided for each of M.Com Course.
* Duration of examination of each paper shall be 3 hours.
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* Each paper will be of 100 marks out of which 70 marks shall be allocated for end semester examination and
30 marks for internal assessment.

Semester wise Details of M.Com. Course

Semester |
Paper No. Courses Theory | Tutorial | Credits
MCCC101 | Business Statistics 4 1 5
MCCC102| Advanced Management Accounting 4 1 5
MCCC103| Managerial Economics 4 1 5
MCCC104 | Financial Planning 4 1 5
MCCC105| Organizational Bhaviour 4 1 5
Total credits in Semester | 25
Semester 11
MCCC201| Operations Research 4 1 5
MCCC202 | International Business 4 1 5
MCCC203| Marketing Management 4 1 5
MCCC204| Advanced Financial Management and Policy | 4 1 5
MCCC205| Ethics, Corporat&overnance and Sustainabili| 4 1 5
Total credits in Semester 11 25
Semester 111
MCCC301 | Business Research 4 1 5
MCEC Major Elective 1 4 1 5
MCEC Major Elective 2 4 1 5
MCEC Minor Elective 1 4 1 5
MCOE Open Elective 1 4 0 4
Total credits in Semester 111 24
Semester IV
MCCC401| Strategic Management 4 1 5
MCEC Major Elective 3 4 1 5
MCEC Major Elective 4 4 1 5
MCEC Minor Elective 2 4 1 5
MCOE Open Elective 2 4 0 4
Total credits in Semester 1V 24
Total credits in Semester I/1/111/1V 98
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List of Elective Courses

Paper No. Elective Courses

Accounting

MCECO01 | Accounting Information System

MCECO02 | Strategic Cost Analysis and Performance Evaluation
MCECO03 | Forensic Accounting and Fraud Examination
MCEC04 | GlobalFinancialReporting and Disclosure

Human Resource Management (HRM)

MCECO05 | Human Resource Development
MCECO06 | Strategic Human Resource Management
MCECO7 | Industrial Relations and Compensatiosaws
MCECO08 | Human Resource Analytics
) Finance
Majgr MCECO09 | Security Analysis and Portfolio Management
Elective
Groups | MCEC10 | Financial Institutions and Markets
MCEC11 | International Financigbystem
MCEC12 | International Financial Management
Marketing
MCEC13 | Advertising and Sales Management
MCEC14 | InternationaMarketing Management
MCEC15 | Consumer Behaviour
MCEC16 | Supply ChairManagemenand Logistics
International Business
MCEC17 | India's Foreign Trade and Investment
MCEC18 | Export Marketing
MCEC19 | EXIM Procedures and Documentation
MCEC20 | Internatinal Trade Logistics
Business Laws
MCEC21 | Corporate Laws: Cases and Applications
MCEC22 | Industrial Laws : Cases and Implementation
Minor
Elective International Business
Courses | MCEC17 |1 n d i ameigrs Trale and Investment
MCEC19 | EXIM Procelures and Documentation
Accounting
MCECO02 | Strategic Cost Analysis and Performance Evaluation
MCECO04 | Global Financial Reporting and Disclosure
Taxation
MCEC23 | Principles and Practice of Taxation
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MCEC24 | Corporate Tax Structure and Planning

Finance
MCECO09 | Security Analysis and Portfolio Management
MCEC12 | International Financial Management

Human Resource Management (HRM)

MCECO05 | Human Resource Development

MCECOQ7 | Industrial Réations and Compensatioraivs

Marketing

MCEC13 | Advertisng and Sales Management
MCEC15 | Consumer Behaviour
Banking & Insurance

MCEC25 | BankingProducts and Practice

MCEC26 | Insurance Products afttactice
COMOEO1 | Entrepreneurship and New Venture Planning

o COMOEOQ2 | LegalEnvironmem of Business
en
EI[;ctive COMOEDOS5 | Life Skills and Communication

Courses |"COMOEO6| Indian Ethos and Leadership

COMOEOQ7 | Financial ModelingJsing Excel

Note:Syllabus for common coded papers groupetagr or Minor ElectiveCoursesare same.
Selection of Elective Courses:

Two groups (one Major and one Minor) from the available electives are to be selected at the
commencement d¥l. Com. Part I Semester IlI.

1. For a functional area, wherever available a student may opt for Elective Course either as
Major Elective group coprising of four courses or as Minor Elective Group comprising
of two courses.
2. For a functional area, wherever course is offered as both Major and Minor Elective, it is
commonly placed in the semester.
3. The elective groups in the Semester IV will remdie same as the ones selected in
Semester lll.
Once a group has been selected, no change in selected groups will be allowed later.
While the first two papers of selected major group and first paper of selected minor group
will be taught in Semester Ill, theext two papers of selected major group and second
paper of selected minor group will be taught in Semester IV.

ok

Selection of Open Elective Courses:

1. Options for Open Elective Courses will be floated according to availability of faculty and
minimum numbef students. Theninimum number to be reviewed in the due course of
time which may vary programmeise.
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2. OpenElective Courses as placed iarBester 11l would be announced at the beginning of
the Semester Il and accordingly students will be asked to selgabne option at that
time.

3. At least 10% of the proposed seats in open elective commsasl be open to students

from outside the discipline subject to fulfilling of eligibility criteria.

Courses opted in SemestBwill not be offered n Semester IV.

Students opting for Finance area as Major or Minor Elective cannot opt the Open Elective

ok

Courses i.e. Financial Markesésd InstitutionalEnvironment( Paper No . ‘ COMOE
Planningfor Personal Finance Paper No. ‘* COMOv&aagemen(Papern v e st n

No. * COMOg@édcdd in)course structureBA(IB) and MBA(HRD).
6. Open Elective Course, Legehvironmentof Busi ness (Paper No.
be offered tdhe students dfIBA(IB) and MBA(HRD) students

Eligibility Criteria for Open Elective Courses:

Eligibility criteria for the opting an Open Elective Coumsél be announcedby the Department
at the time coursis offered.

Teaching:

The faculty members of tHeepartmentreprimarily responsible for organizing lecture work for
M.Com. The instruebns related to tutorials are provided by the respective registering units
under the overall guidance of the Department. Faculty from some other Departments and
constituent colleges are also associated with lecturegwadal work in the Departmen©One

hour ofclass presentation / project woskl be provided for each of M.Com Course.

Eligibility for Admissions:

The admission to students is offered through two modes, Direct admission (Category 1) and
through Entrance Test (Category II).

Seats:

Numbers b seats for M.Com Programme is 359; (Genefld1, OBC- 97, SC-54, ST-27 =
359). As per University rules, the seats for PWD CW, and foreign students (FS) categories are
supernumerary.

Further, Bulletin of Information may be referred for relevantitieta
Reservations/Relaxations

The eligibility condition and number of seats under various Reserved Categories shall be as per
the proportionate reservation as provided under University rules.

Assessment of Students’ Performance and Scheme of Examinations:
1.English shall be the medium of instruction and examination.
2.Examinations shall be conducted at the end of each Semester as per the Academic
Calendar notified by the University of Delhi
3.The system of evaluation shall be as follows:

a. Each paper will carry @0 marks, of which 30 marks shall be reserved for
internal assessment based on a combination of tutorials, classroom participation,
project work, seminar, term papers, tests, and attendance. The weightage given
to each of these components in a combinatlwall be decided and announced at
the beginning of the semester by the Department in consultation with the

10
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teachers. The system so decided will be communicated by the Department to
respective colleges.

b. The remaining 70 marks in each paper shall be awardehe basis of a written
examination at the end of each semester. The duration of written exanimation for
each paper shall be three hours.

4. Examinations for courses shall be conducted only in the respective odd and even
Semesters as per the Scheme xdr&inations. Regular as well as-gxdents shall be
permitted to appear/reappear/improve in courses of Odd Semesters only at the end of
Odd Semester and courses of Even Semesters only at the end of Even Semesters.

Pass Percentage & Promotion Criteria:
1. Theminimum marks required to pass any paper in a semester shall be 40% in each paper
and 40% in aggregate of a semester.
2. However, a candidate who has secured the minimum marks to pass in each paper but has
not secured the minimum marks to pass in aggregatereappear in any of the paper/s
of his choice in the concerned semester in order to be able to secure the minimum marks
prescribed to pass the semester in aggregate.
3. No student would be allowed to avail of more than 3 chances to pass any paper inclusive
of first attempt.
a. Semester to Semester Promotion: Students shall be requiredftdfill the Part to
Part promotion criteria. Within the same Part, students shall be allowed to be
promoted from a semester to the next semester, provided s/he has pasastd at le
50%of the courses of the current semester.
b. Part I to Part Il Progression: Admission to Partll of the Programme shall be
open to only those students who have successfully passed at least 75% papers
offered for the Pa-I courses comprising of | and Semester taken together.
However, he/she will have to clear the remaining papers while studying in the 2nd
year of the programme.
c. Students whado not fulfill the promotion critericas mentioned in point (b)
above shalbe declared failedn the Part corerned. However, they shall have
the optionto retain the marksn the papersn which they have secured Pass
marks as per Clause @jove.
d. A student who has to reappeaia paper prescribed for Semester Ihilaydo so
only in the odd Semester examiitats to be held in November/December. A
student who hat reappeain a paper prescribed for Semester llfhaydo so
onlyin the even Semester examinatioa®eheldin April/May.

Conversion of Marks into Grades:
As per University gamination ruls

Grade Points:
Grade point table as per University Examinationsule

CGPA Calculation:
As per University Examination rules

Grand SGPA Calculation:
As per University Examination rule

11
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Conversion of Grand CGPA into Marks
As per University Examination rules

Division of Degree into Classes:
Post Graduate degree to be classified based on CGPA obtained into various classes as notified
into Examination policy.

Attendance Requirement:
Attendance in tutorials, seminars etc. arranged by the Department/ College fromm time, is
mandatory according to the Internal Assessment requirement as per University rules.

Span Period:

No student shall be admitted as a candidate for the examination for any of the Parts/Semesters
after the lapse of four years from the date of adonst the Part/Semested of the M. Com.
Programme.

Guidelines for the Award of Internal Assessment Marks
Following are the guidelines for the award of Internal Assessment marks to the students admitted
to M.Com Semestdrased Course Scheme:

(i) Award of Internal Assessment Marks for Core and Elective Courses
U For each paper, there are 30 marks allocated for internal assessment and 70 marks for the
Annual Examination. Out of 30 marks allocated for internal assessment for each paper:

o0 20 marks are to be agsed for class test
o 5 marks are to be assigned for assignment
o 5 marks are to be assigned for attendance
U A class test of 20 marks in each paper will be conducted by the teachers teaching the
paper at the Department of Commerce. The date and time of teaegasvill be notified
to the students by the respective teacirexsharge of (M.Com) course at the Department
of Commerce.

U Five marks are to be awarded for assignment based work by the college/institution where
the students are enrolled. The markst@bgar ded on the basis of
in any one or combination of assignments/activities such as presentation, participation in
seminar/workshop, case study discussion, and submission of written assignments as part
of their continuous evaluatioithe composition of assignments/activities for each paper
will be decided by the concerned college/ institution in advance and will be notified to
the students.

U Five marks are to be awarded for attendance in the assignment/activities mentioned above
by thecollege/institution where students are enrolled. The marks shall be awarded on the
basis of existing norms for award of marks for attendance as per the Internal Assessment
Scheme of University. The marks for attendance shall be as follows:

More than 67% but less than 70% 1 Marks
70% or more but less than 75% 2 Marks
75% or more but less than 80% 3 Marks
80% or more but less than 85% 4 Marks
85% and above 5 Marks

(i) Guidelines for the Award of Internal Assessment Marks for Open Elective Courses
U For open elective course there are 30 marks allocated for internal examination and 70

12
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marks for the SemesteEnd Examination. 30 marks allocated for internal assessment
will be assesd as:
A 10 marks are assigned for project.
A 20 marks are assigned for class test.
IV: Course Wise Content Details for M.Com Programme:

Master of Commerce
Semester |
Course MCCC101: BUSINESS STATISTICS
Marks: 100 Duration-60Hrs.
Objective: The objective of this paper is to equip students with some of the important statistical
techniques for managerial decision making and to provide ground for learning advanced analytical tools
used in research.

Course outcomes: The successful eopletion of this course shall enable the students:

CO1: To develop an understanding of the theory of probability, rules of probability and probability
distributions.

CO2: To comprehend the decision making process under uncertainty using statistical tools.

CO03: To become aware of the concepts in sampling, sampling distributions and estimation.

CO4: To understand the meaning and process of hypothesis testing includisgrople and twsample

tests.

CO5: To appreciate the importance and application ofp@ametric tests in hypothesis testing.

CO6: To apply correlation and regression analysis including both simple and multiple correlation and
regressionn the real life case situations using available software packages.

Contents

Unit I-Theory of Probability and Probability Distributions: Approaches to calculation of probability.
Marginal, joirt and conditional probabilitiesProbability rules;B a y e s tem; ExXpected value and
standard deviation of a probability distributidBtandard probability distribiains - Binomial, Poisson,
and Normal.

Unit I1-Statistical Decision Theory: Decisiormaking process. Payoff and Regret tables. Decision rules
under risk and uncertaintizxpectedrsalue approach and EVR¥arginal analysisDecisiontree analysis.

Unit I11-Sampling Distributions and Estimation: Sampling concepts; Types adfapling technigues;
Sampling distribution of means and proportions; Central Limit Theorem.

Point and interval estimatiorProperties of a good estimator; Confidence intervals for m&undidence
intervals for proportions; Sample size determination.

Unit IV-Hypothesis Testing: Steps of hypothesis testing. One and-taited tests. Type | and type Il
Errors; Power of a test; Calculation and usp-gélue.

One Sample Testdeans and praortions.

Two-sample TestsTests for difference between meariadependent samples; Small samples; Dependent
samples; Testing of difference between proportions.

Unit V-Analysis of Variance and Non-Parametric Tests: Ftest of equality of variance€nefactor
ANOVA; Chi-square test for Independence and for Goodokfis Sign test, Onesample runs test.

Unit VI-Correlation and Regression Analysis: Simple and partial correlation analysi®Rank
correlation;Simple and rultiple linear regression analygisvolving up to three variables).

13
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Note: Relevant software will be used for pedagogical purpose. Evaluation of practical exercise (if any)
using software will be part of internal assessment.

Readings (Unit wise):
Aczel, A. D., Sounderpandian, Saavaan, P. & Joshi, R2012).Complete Business StatistiddcGraw
Hill Education (India) Pvt. Ltd.: New Delhi.

Unit(s)i I, I, IV, V

Anderson, DR., Sweeney, DJ., Williams, T.A., Camm, JD. and Cochran, Jl. (2014) Statistics for
Business & Economic€ENGAGE Learning Custom Publishing.

Unit(s)- I, I, NI, IV and V
Black, K. (2012) Applied Business Statisticged. Wiley
Unit I, Il and Il
Levin, R.1. & Rubin, D.S. (1997) Statistics for ManagemerfrenticeHall of India.
Unit(s)i I, I, 1ll, IV, V, VI
Vohra, N. D. (2012)Business StatisticMcGraw Hill Education (India) Pvt. Ltd.: New Delhi.
Unit(s)1 I, 11, 1, 1V, VI

Note: Latest edition of the readings may be used.
Teaching Plan:

At the beginning of each semestaculty teahing the course will provide (i) Teaching Plan, pdated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity
I. | Developing an understanding and Lecture sessions, Class participation Assignment
application of theory of probability and | class discussion. Individual/Group Mid Semester Exam
probability distributions End SemestdExam
Il. | Evaluating different outcomes in a giver Lecture sessions; Class participation Assignment
situation and conducting decision Class discussion; Individual/Graup; Mid Semester Exam
analysis under uncertainty using Case studies; End Semester Exam
statistical tools. Presentation by
students
Ill. | Analysing and deriving sampling Lecture sessions; Class participation Assignment
distributions and understanding the Case studies; Individual/Group Mid Semester Exam
application of estimation process. Presentation by End Semester Exam
students
IV. | Conducting hypothesis testing for Lectures sessions; | Class participation Assignment
different types of situations and Case studies; Individual/Group End Semester Exam
appreciating the importance of concept{ Presentation by
involved in such testing students
V. | Learning to conduct ANOVA and Lecture sessions; Class participation ; Assignment

14
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understand the application of ron
parametric testing

Class discussion

Individual/Group; End Semester Exan

VI

Understanding andpplying correlation
and regression analysis

Lecture sessions;
Class discussion

Class participation ; Assignment
Individual/Group; End Semester Exan

15
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Master of Commerce
Semester |
Course MCCC102: ADVANCED MANAGEMENT ACCOUNTING
Marks: 100 Duration-60 Hrs.

Objective: The objective of this course is to equip the students witlkrnibavledge of concepts, methods
and techniques of management accountargl enable them to usearious techniques of cost
ascertainment, budget preparation and waegaanalysis, while focusing on its need for managerial
decision making.

Course Outcomes: After completing the course, the student will be able to:

CO1: Identify differences between various forms of accourtifgnancial, Managerial and Cost and the
role of a Management Accountant

CO2: Identify costaccording to their associatedtiaities and apply costing techniques for computing
cost of products or services

CO3: Prepare income statements using variable costing and absorption costing

CO4: Make various nanagerialdecisionson the basis of learning about concepts and issues involved
therein.

CO5: Prepare different forms of budgetary statements, identify and control cost at a responsibility center
assigned to a manager, analyze and rgu@formance of # assigned responsibility center

Contents:

Unit I-Management Accounting: Nature andunctions; Financial vs. Management Accounting;
Cost vs. Management Accounting; Role of Management Accountant.

Costconcepts and classificatians

Unit 11-Activity Based Costing (ABC): Concept and Uses; Flow of Costs in ABC; Traditional Costing
System vs. ABC.

Unit Il1-Variable and Absorption Costing: Concept, Comparison, Applications of Variable Costing,
Preparation of Income Statements.

CostVolume-Profit (CVP) Analysis- Contribution Margin; Break Even Analysis: Profit volume (P/V)
Analysis; Multiple Product Analysis; Optimal use of Limited Resources.

Unit IV-Relevant Information and Short-Run Managerial Decisions: Managerialdecision making
Decisionmaking process Differential analysis Types ofmanagerial decisionsMake/Buy, Add/Drop,
Sell/ Process Further, Operate/Shutdown, Special Order. PididudPricing Decisions.

Unit V-Budgeting: Nature and functions; Preparation different types of budgetsfixed versus
Flexible Budgeting.

Standard Costing; Concept,advantages; Types of standards; Varianoalysis: Mateials, Labour,

Overheads, Salesxiances, Manageriakes ofvariances.

Unit VI-Responsibility Accounting and Divisional Performance Measurement: Advantages
and disadvantages of divisionalisati@oncept ofesponsibility accountingResponsibilitycentres: Cost
centre, Revenue centre. Profit centre, Investmentre Respamsibility performance reporting;inancial

measures gberformanceNon financial performance measures
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Transfer Pricing: Concept; Objectives; Requisites; Methodsrasfsfer pricing Transfer pricing in
multinational companies.

Performance Measurement: Traditionaperformance measureBalanced Scorecard- Meaning,
perspectives in Balanced Scorecafdeighting performance measuy&equisites of Balanced Scorecard.
Readings (Unit wise):

Balakrishnan, RamjiSivaramakrishnan, K& Sprinkle, Geoffrey B. (2008)Managerial Accounting
John Wiley and sons.

Unit(s)i V
Colin, Drury. (2001Management and Cost Accountifidnomson Learning.
Unit(s)i Il
Davis, Charles E. &avis, Elizabeth. (2013Ylanagerial Accountinglohn Wiley and Sons.
Unit(s)1 V
Garison R.H. & Noreen, E.W. (2000Managerial AccountingMcGraw Hill.
Unit(s)i I, IV
Hilton, Ronald W. (2011Managerial AccountingMcGraw Hill Education.
Unit(s)i 1, IV

Horngreen Charles T., Sundem, Gary L. &tratton, William O. (1992)Introduction to Management
Accounting Prentice Hall of India.

Unit(s)1 1l
Lal, Jawahan2016). Advanced Management Accounting, Text, Problems and Gagekand & Co.,
New Delhi.

Unit(s)i I, V, VI
Maher, Michael W., Stickney, Clyde P. &Weil, Roman L. (2011).Managerial Accounting, An
Introduction to concepts, MethodedusesSouthWestern College Pub.

Unit(s)i |

Note: Latest edition of the readings may be used.
Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufated
reading list, and (iii) the listf case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity

I Detail concepts and differences between Finan( Theory/ Numerical Class participation,
Manageial and Cost Accounting. Also identifi with examples Presentation, test, End
different cost concepts and their classifications. Semester Exam

Il. Identify differences andsuperiority of Activity | Lecture through Class participation,
Base Costing systenmover Traditional costing practical problems | Presentation, test, End
system. (theory/ numerical) | Semester Exam

Il. Compare the income statements using varig Classroom teachin( Class participation,
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costing and absorption costing and interpretatiol through  practical Presentation, test, End
the gatements for managerial decision maki problems and casg Semester Exam
process. (theory/numerical)

V. Evaluate different business situations by ug Through caseg Class participation,
marginal costing, ifferential analysis for differen| analysis Presentation, test, End
types of managerial decisions. Case  study Semester Exam

numerical

V. Prepare various types of budgets at organizati{ Theory +| Class participation,
and departmental level forost control, cos|{ Numerical Presentation, test, End

reduction, performance measuremead fixing

responsibility on the division concerned.

Semester Exam
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Master of Commerce

Semester |
Course MCCC103: MANAGERIAL ECONOMICS

Marks: 100 Duration: 60 Hrs.

Objective: The objective of the course is to acquaint students with the basic principles of micro and
macroeconomics for developing the understanding of theory of the firm, markets and diee ma
environment, which would help them in managedigtisionmakingprocesses.

Course Outcomes: On completion of this course, the student should be able to:

CO1: Describe the nature and scope of managerial economics, demand analysis and growth hmdel of t
firm.

CO2: Learnthe techniques of production function and cost analysis.

CO3: Comprehend the market forms and apply the pricing techniques to determine the price of factors of
production.

CO4: Apply the knowledge of national income accounting and obfiting measurement in real world
situations.

CO5: Assimilate the product and financial market equilibrium and decipher monetary and fiscal policies.
CO6: Describe the trade cycles in the open economy and exchange rate determination

Contents:
Part A: Firm and Market

Unit I: Demand and The Firm: Nature andscope of managerial economidsonsumer bhaviour:
Cardinal and ordinal approaches to the derivation of the demand function. Revealed preference approach;
Supplyfunction; Firm heory: Objectives of #afirm; Theory of the growth of the firm: Marris model.

Unit 11: Production and Cost: Production function; Concept of productivity and technojdgypduction

with one \ariable input, Returns to scalBroduction with two variable inputs; Isoquants, ridiges;

|l socl i nes; Producer ' s cldsgfication iofbaostsghort runCanst functions;n ct i o n
Relationship between return to scale and return to a fdaing run cost functions.

Unit I11: Market and Pricing: Market forms perfect competibn, monopolistic competition, amopoly
power, oligopolistic behavior,Cournot and Stackelberg modelactor Pricing demand and supply of
factors of production.

Part B: Macroeconomic environment

Unit 1V: Introduction to Macroeconomics: National Income A&counting;Circular flow of income and
expenditure; imitationsof national income accounting;o@ernment deficit and trade deficit; Measuring
the cost ofiving; Natural rate of unemployment and Inflation.

Unit V: Product and Financial Market Equilibrium: The Product markets, Finarat markets and
labor markets; Pennessri product and financial marketsytiing all markets togetheMonetary theory
and policy fiscal theory and policy.

Unit VI: Trade Cycles and Open Economy: Economicfluctuations and busess cycleOpen econom

macroeconomicdeterminationof exchangeate. Purchasing Power Parifyixed andflexible exchange
rate;Debates in macroeconomics.
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Readings (Unit wise):

BransonWilliam H. Macro Economics Theory and Polidyirst East- WestPress.
Unit(s)i IV, Vand VI
Dornbusch, R. and S., Fisch&tacro Economics Publisher Tata McGraw Hill.
Unit(s)i IV, Vand VI
Koutsyiannis, AModern Microeconomicgvlacmillan Press Ltd.
unit(s)- I, Il, and 1l
Mankiw, N. GregoryMacro EconomicsMacmillan.
Unit(s)1 1V, Vand VI
Oliver, Blanchard Macro EconomicsPearson Education, LPE.
Unit(s)1 1V, Vand VI
Salvatore D. & Rastogj SiddhartheK. Managerial Economic®rincipals and Worldwide Applications
Oxford University Press.
Unit(s)- I, Il, and 1lI
Varian Micro-Economic Analysi Norton.
Unit(s)- I, Il, and 1l

Note: Latest edition of the readings may be used.
Latest and relevant case studies to be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will prioke (i) Teaching Plan, (iiypdated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit No. | Course Learning Outcomes Teaching and Assessment Tasks
Learning Activity

l. Annotate the nature and scope | Lecture sessions an Class participation, Assignment
managerial economics and the fif case study

behavior. discussions Individual/Group, Mid Semester

Exam/ End Semester Exam

Il Explain production and cost analyg Lecture sessions an Class participation, Assignment

and the relationship of productig case study . .
and cost thereof. discussions Individual/Group, Mid Semester

Exam/End Semester Exam

1. Describe the different markg Lecture sessions an Case Study Discussion, Assignment
structures and determination | case study
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pricesin product and input markets.

discussions

Individual/Group, Mid Semester
Exam/ End Semester Exam

V. Measure the national income a| Lecture sessions an(q Class participation, Assignment
illustrate the nature of employme| case study Individual/Group, Mid Semester
and inflation. discussions Exam/ End Semester Exam

V. Deliberate the equilibrium of produq Lecture sessiong Case Study Discussion, Assignment
and financial markets and impact | presentations by Individual/Group, Mid Semester
monetary and fiscal policies in opq students Exam/ End Semester Exam
market economy.

VI. Apply the macroeconomiq{ Lecture sessiong Case Study Discussion, Assignment

understanding to measure econor
fluctuation and business cycles.

presentatins by
students

Individual/Group, Mid Semester
Exam/ End Semester Exam
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Master of Commerce
Semester |
Course MCCC104: FINANCIAL PLANNING
Marks: 100 Duration-60HTrs.

Objective: The Course in Financial Planning intent to enable critical thinking in students with respect to
analysis and application of innovative solutions to varied financial problems.

Course Outcomes: After studying this course the studenthki¢ able to:

CO1: Understand the premise of financial planning and identify the financial goals.

CO2: Critically evaluate the investment instruments suitable for different financial goals in different time

span.

CO3: Apply appropriate financialinstrne nt s t o manage individuals’' fina
CO4: Analyseinvestment in primary market.

CO5: Understandtredit planning, retirement planning as well as estate planning.

Contents:

Unit I-Financial Planning & Investment Environment: Financial planning process arife cycle
approach, Ascertainment éihancial goals; Application of investment alternatives in financial plans
Bonds, Equity Shares, Mutual Funds, Fixed Deposits, PPF, Financial Derivatives, Commodity
derivatives, gold & bullionjnnovative investmentproductslike Exchange Traded funds (ETF&eal

Estate Investment Trusts (Rejtdhfrastructure Investment Trugtnvits); Independent openinand
operation of trading andethat account.

Unit II-Diversity in Financial Planning: Planning for life insumace and health insurancBrimary

clauses in life and healthcare insurance agreemgptication ofcompounding and indexing3alancing

Mutual FundsFund s’ CAGR, SI P/ S WPIdentifgdtiéh oftomdnonistoaksewith Fun d s
uncommon profi; Identfication of competitive durable advantage of equitgquity with moat

Principles and variables g&lue investing systeiftUsing cases of Equity from BSE/ NSE).

Unit I11-Building Financial Plans: Critical analysis of investmentsinsurance andiax saving
instruments; Risk assessment of inddlual; Building financial plans using spreadshedisaluation of
financial plan.

Unit IV-Investment in Primary Market: Concept of Initial Public Offer (IPO) FPO, Offer for sale,
Privateplacement IPO ProcessEligibility & Norms for IPQ Role of Credit Rating Agenc¢yCategories
of IPO- Traditional and Contemporary.

Unit V-Credit & Retirement Planning: Assessment otredit Reverse mortgageOptimal Use of
Education loanConsumer and housing finandeMI: Calculatbns & Long term ImpactCredit card
managementOverdraft protectionCredit history, Retirement solutions, Criticahalysis ofretirement
planning, pension plans including taxes and inflatiestateplanning Objectives of will, creating a valid
will; Power of attorney.

Note: Relevant software will be used for pedagogical purpose. Evaluation of practical exercise (if any)
using software will be part of internal assessment.

Readings (Unit Wise):

Buffet, Marry and Clark, David (2011Warren Buffett andhe Interpetation of Financial Statement.
Unit(s)- I, II.
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Fisher, A. Philip(2010) Common Stocks and Uncommon Profitéley.
Unit(s) 1, Il

Graham, Benjami2017) The Intelligent Investor
Unit(s)- I, Il

Keown, A J.(2017) Personal Financé Turning money into wealtiPearson Publication,
Unit(s)- lll, V

Khurshed, Arif(2016. Initial Public Offerings: The nwhanics and performance of IPOBarriman

House Publishing.
unit(s) - IV

Madura, Jef{2016).Personal FinancePearson.
Unit(s) I, Ill, V

Soota, Ashok and Gopalan, B. (2012) Entrepreneurship Simplified: From Idea to IP®enguin

Random House India.

Unit(s)- IV
Spier, Guy(2014) The Education of Value Invest#talgrave
Unit(s)- I, I

www.moneycontrol.comUnit I, Unit 1l

www.valueresearch.coriynit I, Unit |l

www.marketsmojo.comJnit I, Unit Il

www.yahoofinance.copUnit |, Unit Il, Unit IV

Note: Case studies on the above topics are required to be discussed.

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufidiated
reading lis, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit No.

Course Learning Outcomes

Teaching and Learning
Activity

Assessment Tasks

Studentswill be able to understandthe
financial planning process and inter se
relation of varied investment alternatives
with financial plan.

Lecture/Presentation/Case
studies

Class participation, Assignmen

Individual/Group,Mid Semeste
Exam End SemesteExam

Students will be db to identify and analys
different instruments with respect to thg
role in varied financial plans.

Lecture/ Case studies/
Analysis of CorporateNews
items/Stocksanalysis

Class participation, Assignmen

Individual/Group,Mid Semeste
Exam/End Semeter Exam

Enable to analyse and apprehend
requirements of different financial goa
subject to differenindividual.

Lecture/  Analysis  of
Corporate News items /
PresentationCasestudies.

Class participation, Assignmen

Individual/Groyp, Mid Semeste
Exam/End SemesteExam

Studentswill be able to actively engage
themselves in the financial markets
includingl PO’ s .

Lecture/  Analysis  of
Corporate News items /
PresentationCasestudies

Class participation, Assignmen

Individual/Group, Mid Semeste
Exam/End SemesteExam

Executing credit planning, retirement
planning as well as estate planning.

Lecture/Videos/
presentationCasestudies

Class participation, Assignmen

Individual/Group,Mid Semeste
Exam/End SemesteExam
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Master of Commerce
Semester |
Course MCCC105: ORGANIZATIONAL BEHAVIOR
Marks: 100 Duration: 60 Hrs.

Objective: To develop theoretical and practical understanding of different components of individual a
group behavior in organizational setting.

Course Outcomes: After completing this course the students will be able to:

CO1: Understand the theoretical development of organizational behavior and its importance in managing
people at the work place.

CO2: Understand the behaviour of the people as individual and members of the group.

CO03: Understand the foundation of group dynamics and the nature of conflict and its management.

CO4: Distinguish between manager, boss and a leader and learn the the@m#teship.

CO5: Understand different types of organizational structures, organizational climate and to know the
importance of organizational culture apart from learning how to deal with change and stress.

Contents:

Unit I- Introduction: Emergenceof organizational behavioiMlanagement and QBHawthorne studies
and human relations schooChallengesand opportunities for organizational behavidepsitive
organizational behaviour.

Unit 11- Individual Behavior: Foundations ofndividual behavior;Perceptio; Attribution; Personality
Attitude; Learning and Values; Motivatioatheoretical and practical dimension

Unit I11- Group Behavior: Group dynamics Cohesiveness angroductivity, Group decision naking
Managingorganizational onflict; Managing misbedwior at work.

Unit IV- Leadership: Influence, Power and Politics; Leadershitheoretical and practical dimension

Unit V- Organization System & Processes: Organization Structure foundation and types; Climate and
Ethos CommunicationQrganizationakffectiveness & performanc®lanaging bange

Readings (Unit wise):
Greenberg, Baro(2010).Behaviour in Organisations: Understanding and Managing the Human Side of
work. Pearson (Chapter 12 for Unit MPower & Politics; Chapter 156 for Unit V— Org Processes)

Unit(s)i IV & V

Hassard J. (2012) Rethinking the Hawthorne Studies: The Western Electric research in its social,
political and historical contextduman Relations 65(11): 1431461.
Unit(s) - |

Hegar, Kathryn W. (2011Modern Human Relans at work, International EditiarCengage (Chapter 9
for Unit IV - fundamentals of leadership)
unit(s) - IV

Hersey, Payl Dewey, E. Johnson, and KennetH. Blanchard(2013) Management of Organisational

Behaviour PHI, (Chapter 4, 8 for Unit ALeacership)
unit(s) - IV
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Herzberg, F(1968. OneMore Time: How Do You Motivate Employeklarvard Business Review, 46
(1), 5362
Unit(s)1 1l

Kotter, J. P. (1995) LeadingChange:WhyTransformation Efforts Fa Harvard Business Review 73(2):
59-67.
unit(s)- V

Luthans, Fred(2002. The need for and meaning of Positive Organizational Behavidournal of
Organizational Behaviou23. 695706
unit(s) - |

Luthans, FredOrganizational BehavioyrMcGrawHill, Indian Edition. 12" ed. (Chapter 5 for Ubhi2 —
Personality, Perception, Attribution, Attitudes) (Chapter 11 for Unit Broup & Teams)
Unit(s)i Il & 111

McShane & Mary, Ann Von Glinow2012).Organizational Behaviour, Indian editiofiChapter 11 for
Conflict Mgt Unit IlI)
Unit(s) - Il

Parek, U. & Khanna, SUnderstanding Organizational Behavio®xford University Press. (Chapter 24
for Unit V — Org Culture & Climate)
Unit(s)- V

Paul R. Lawrence(1987. Historical Development in OB Chapter 1, Handbook of OB by Jaw W
Lorsch (edEnglevood Cliffs, NJ : Prenticélall, 1-10
Unit(s)- |

Robbins, Stephen PTA Judge & Neharika Vohré2013).Organisational BehaviouyrPearson(Chapter
1 for Unit 1- Challenges & Opp), (Chapter 9 for Unit {ifoundations of Group Behaviour)
Unit(s)7 | & NI

Schernerhorn, Osborruhl-Bien & Hunt (2011). Organizational Behaviour. Int Student Version.Wiley.
(Chapter 9 for Decision Making Unit III)
Unit(s) - Il

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide Tigaching Plan, (iiupdated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity
l. Explain the development of organizational behavior | Lecture & case Participaton,
its importance in managing people at the workplace. | discussion Assignment, &

presentation, Mid
Semester Exam
End Semeste
Exam

Il. Demonstrate the different dimensiond @dividual | Lecture, Role Playing & Participation,
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behavior case discussion Assignment &clasq
test Mid Semestel
Exam/ End
Semester Exam
M. Explain the foundation of group dynamics a Lecture, Role Playig & | Participation,

management of different types of workplace conflict

case discussion

Assignment &clasq
test Mid Semester
Exam/ End
Semester Exam

V. Analyze the overlapping role of manager, boss and le| Role  Playing, casq Participation,
and to develop required skills. discussion& Project Assignment &
presentation Mid
Semester Exam
End Semeste
Exam
V. Explain different types of organizational structures { Lecture & casqg Participation,
organizational climate to appreciate the importancq discussion Assignment &
organizational culture and learn to deal with change presentation Mid
stress. Semester Exam
End Semeste
Exam
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Masters of Commerce
Semester 111
Course MCCC201: OPERATIONS RESEARCH
Marks: 100 Duration: 60 Hrs.
Objective: The courseaims todevelop the knowledge of quantitative tools for decision making and to
prepare for application of these tools in different organisational settings

Course Outcomes: After succesful completion of this course, the student shall be able to:

CO1: Understandifferent decisionmaking situations in business and the role of different quantitative
approaches in solving them.

CO2: Learn thequantitative approa@s to problem solvingin business situations constrained by
availability of resources or alternatives.

CO03: E nsure prudent andosteffective decision making in Transportation, Assignment and Frans
shipment problems.

CO4: Learn various models of EOQ and using simulated situatiorsolve the problems related to
inventory and queuing management.

CO5: Work onproject scheduling ancbntrollingproblems usind’ERT & CPM techniques

CO06: Use Markov Chains decision process and Theory of Gatoeke decision situations requiring
predction about outcomes

Contents:

Unit | — Fundamental of decision making: Types of decisions; Steps in decision making; Quantitative
analysis and decision making; Different types of models and their uses; Model building steps.

Unit Il - Linear Programming: Basic concepts; mathematical formulation and applications; Solution of
LP problem using graphic and simplex method; Sensitivity analysis and interpretation of solution; Duality
in linear programming-formulation and solution, integer linear programgy solution.

Unit 11l — Transportation, Assignment and Trans-shipment: Formulation; Solving transportation and
assignment problems; Dealing with special cases of transportation and assignment problems.

Unit IV - Inventory and Queuing Management: Corcepts of inventory management; Inventory models

— classical EOQ, EOQ with price breaks, EOQ model for production runs, planned shortage model
deciding optimum safety stock and reorder level, probabilistic model; Techniques of selective control.
Queuing mdels: Elements of a queuing system; Models with Poisson arrival and Exponential services
rates single server and infinite and finite population; Cost behaviour analysis. Simulation: Monte Carlo
Simulation, Application of simulation in inventory managenamd queuing situation.

Unit V — Project Scheduling: Concepts of PERT & CPM techniques and their applications; Network
analysis scheduling activities, determining critical path, calculation of floats; dow tradeoff,
Resource allocation & Resourcevelling

Unit VI- Markov Chains and Theory of Games: Markov Chains decision processes; Market share

analysis; Game TheoryPure strategy games; Mixed strategy games; Value of the game; Rules of
Dominance, Graphical methods.
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Note: Students shall be amted towards the optimization packages using real life situation and cases.
Relevant software will be used for pedagogical purpose. Evaluation of practical exercise (if any) using
software will be part of internal assessment.

Readings (Unit wise):

Hendiks, T. H. B. (2007) Decision Science: Theory and Applicatipnd/ageningen Academic
Publishers
uUnit(s)- I, IV

Hillier, F. S.,LiebermanG. J., Nag B. BasuP. (2017)Introduction to Operations ResearbtcGraw
Hill Education

Unit(s)- 1, 11, I, IV, V and VI

Powell, S.G, and Baker, K.R. (2017Management ScienceThe Art of Modeling with Spreadsheets
Wiley.

Unit(s)- I, I, IV
Taha,H. A. (2014) Operations Research : An IntroductidPearson Publication.
Unit(s) I, II, IlI, IV, V and VI

Additional readings:
Winston, W.L. (1994). Operations Research: Applications and Algorithidsxbury Press
Unit(s)- 1, I, 111, IV, V and VI

List of software:
1.Lingo; 2. Microsoft Solver3. QSB 4. MPL; 5. CPLEX

Teaching Plan:

At the beginnig of each semestéaculty teaching the course will provide (i) Teaching Plan ufidlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit | Course Learning Outcomes Teaching and Learning | Assessment Tasks

Activity

Acquainting students with the meaning, purpg Lecture sessions; Class | Class participation
and tools of decision science and explaining| discussion Assignmentndividual/Group

applications and limitations of the same. Hands on Softare Class testEnd Semester Exam

Developing understanding of Linei Lecture sessions, class | Class participation

Programming (LP) for optimum allocation { discussion. Assignmentndividual/Group
resources with different approachq Hands on Software
Maximization and Minimization problems to
covered 6o0.

Class testEnd Semester Exam
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Familiarizing students with three special types
of linear programming problems: transportatio
assignment, and trashipment and their
solutions specialized algorithms which are mqg
efficient

Lecture sessions; Class
discussion; Case studies

Hands on Software;
Presentation by students

Class participation
Assignmentndividual/Group
Class testEnd Semester Exam

V. Describe Understanding the basic EOQ sys| Lecture sessions; Case | Class participation
under different situations and queuing syst studies; Presentation by | Assignmentndividual/Group
configurations including thg assumptions of { students; End Semester Exam
common models. Analyzing the variety | Hands on Software
operating characteristics of waiting lines and
tradeoff curves for cosbf-waiting time and
cost of service.

V. Presenting students  with critical path| Lecture sessions; Case | Class participationAssignment
calculations of a project schedulsing conceptg studies; Presentation by | Individual/Group
of PERT & CPM and the fundamental conce| students. End Semester Exam

VI. Familiarize students with mmagerial decisior] Lecture sessions; Class | Class participationAssignment

making using Markov Chains decision proce
and Theory of Games.

discussion
Hands on Software

Individual/Group
End Semester Exam
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Master of Commerce
Semester |1
Course MCCC202: INTERNATIONAL BUSINESS
Marks: 100 Duration-60HTrs.

Objective: The objective of this course is to acquaint thedshts with the nature and scope of
international business operations and familiarize them with trends and developments in international
business environment. It also intends to make them understand the theoretical foundations of international
trade and imestment along with the realities and rationale of trade and investment policies.

Course Outcomes: The successful completion of this course shall enable the stodent

CO1: Understand the importance and scope of international business and identifyirthérinexs of
globalization that have led to the expansion of international busifdsstify the basic decisions
regarding entry of a firm into international business and evaluate the different modes of entry into
international business.

CO2: Analyse tle changing dimensions of international trade and appreciate the role of trade theories in
explaining trade patterns in different industries.

CO03: Assess the political realities of world trade and measures taken by governments to intervene in
internationakrade.

CO4: Critically examine theories of international investment and bring out their relevance in global
investment scenario.

CO5: Appreciate the role international organisations like WTO in regulating global trade and investment.
CO6: Examine the diffeences in the political, legal, economic and cultural environment of various
countries and their implications for international business decisions.

CO7: Understand the evolution and working of the International Monetary System and the role of
internationaleconomic institutions such as IMF and World Bankregulating international economic
environment.

CO08: Appreciatethe rationale and implications of regional economic integration and understand the
levels of economic integration.

Contents

Unit I: Introduction- Importance, nature and scope of international business; Globalization; Drivers of
globalization; Consequences of globalization; Basic entry decisions with respect to international business;
Modes of entry into international business.

Unit Il: International Trade- Theories of international trade mercantilism, absolute advantage,
comparative advantage, factor proportions theory, product life cycle theory, new trade theory, national
competitive advantage.

World trading environment Pattern and staiure of world trade in goods and services; Government
intervention in international trade; Instruments of trade intervention: Tariffs, quotas and other measures
and their effects.

Unit 111: International Investment- Types of international investmemtternational investment theories

- market imperfections theory, internalization theory, strategic behaviour, international product life cycle
theory, Dunning’s eclectic paradi gm; ;CGlobsltrendsand be
in FDI.

Unit IV: International Business Environment- Political systemslegal systems, and econonsigstems;
Elements of political, legal, economic and cultural environment relevant for international business, and

30



Department of Commerce, University of Delhi

associated risks; Framework for analyzing politidabal, economic and cultural environment across
countries.

Unit V: Regulation of International Trade and Investment- World trade and protectionisn@ATT,
The Uruguay Round, WT@importance, trading principles and structure; Imporsgrgements of WTO
— Agriculture Agreement; SPS, TBT, GATS, TRIPS etc.; WTO and India.

Unit VI: Balance of Payment Account- Components of BOP: Current Account, Capital Account,
Official Reserve Account; Disequilibrium in BOP; Correctiordeequilibrium.

Unit VII: International Monetary System and International Economic Institutions - Evolution of the

international monetary system; types of exchange rate systems in the lwtetdational economic

institutions- IMF, World Bank, UNCTAD,; International money and capital keds.

Unit VIII: Regional Economic Integration: Levels ofregional economic integrationFree trade area,

customs union, economic union, common market, political union; Trade creation and diversion effects;

Regionalism vs. Multilateralism; Structure aridnctioning of some important regional economic

arrangements like EU and NAFTA, SAARC.

Readings (Unit-wise):

Ball, D. A., Wendall H. M., Geringer, J. M., Minor, M. S& McNett, J. M. (2009)International

Business: The Challenge of Global Competitibeta McGraw Hill Education Pvt. Ltd.: New Delhi.
Unit(s)- I, 11, 111, VII, VI

Daniels, J. D., Radebaugh, L..,Hsullivan, D. P, & Salwan, P. (2016)International Business:
Environment and OperationPearson

unit(s) - 1, 11, 11, IV

Griffin, R. W. & Pustay, M. W. (2015)nternational Business: A Managerial PerspectiRearson.
Unit(s)- I, 11111, 1V, VII

Hill, CharlesW. L. & Jain, W. L. (2014)International Business: Competing time Global Marketplace
McGraw Education (India) Pvt. Ltd.: New Delhi.

unit(s)- I, I, 1, IV, VII, VIII
Salvatore, D. (2013)nternational Economicdohn Wiley& Sons.
Unit(s) I1, VI, VII
Sodersten, B. &eed, G. (1994hternational EconomicdPalgrave Macmillan.

Unit(s)- V, VI, VII
Note: Latest edition of the readings may be used.
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Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Tharg Plan, (ii))updated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit
No.

Course Learning Outcomes

Teaching and
Learning Activity

Assessment Tasks

Developing an understanding of the
importance, scope and drivers of internationa
business activity and evaluating the different
modes of entry in international business

Lecture sessions, class
discussion and case
studies

Class participation, Assignment
Individual/Group, Mid Semester
Exam/ End Semester Exam

Analysing the dimensions of international
trade, appreciating the role of trade theories
explaining trade patterns and understanding
political realities of international trade.

Theoreticabackground
through lecture session
Class discussion on
cases demonstrating
political realities of
trade

Class participation, Assignment
Individual/Group, Mid Semester
Exam/ End Semester Exam

Examiningthe relevance and application of
theories of iternational investment and
understanding the global investment scenari
with implications for home and host countries

Lecture sessions; Case
studies;Presentation by
students

Class participation, Assignment
Individual/Group, Mid Semester
Exam/ End Semest&xam

IV. | Analysing the different types of environment | Lectures sessions; Cag Class participation, Assignment
that influence international businessandthe| st udi e s’ b 4 Individual/Group, Mid Semésr
associated risks discussion; Presentatio Exam/ End Semester Exam

by students

V. Appreciating the role international Lecture sessions; Clasy Class participation, Assignment
organisations like WTO in regulating global | discussion; Presentatig Individual/Group, Mid Semeste
trade and investment by students Exam/ End Semester Exam

VI. Understanding the components of BOP, Lecture sessions; Clasy Class participation, Assignment
disequilibrium in BOP and its correction discussion on analysing Individual/Group, Mid Semester

the BOP statement of § Exani End Semester Exam
country

VIlI. | Comprehending the working of International | Lecture sessions; Clasg Class participationAssignment
Monetary System and the role of internationg discussion on the Individual/Group,End Semester
economic institutions such as IMF and World contemporary Exam
Bank functioning of the

International Montary
System
VIII. | Appreciating the rationale of regional econon Lecture sessions; Casg Class participation, Assignment

integration and understanding the levels of
economic integration

study based
discussions;
Preserdtion by
students

Individual/Group End Semester
Exam
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Master of Commerce
Semester |1
Course MCCC203: MARKETING MANAGEMENT
Marks: 100 Duration-60 Hrs.

Objective: The courseaimsto familiarize the studentswith the basicconcepts& principlesof marketing
and to developtheir conceptualand analytical skills to be able to managemarketingoperationsof a
businesgirm.

Course Outcomes: After successful completion of this course, the student shableeto:

CO1: To familiarize the students with the fundamentals of marketing to enable them to take better
marketing decisions.

CO2: To discussand makethe studentsunderstandhe nuancesand complexitiesinvolved in various
productandpricing decisions

CO03: To equipthestudentgo takeeffectivedistributiondecisiongor productsandservices.

CO4: To developthe skills among studentsto enablethem to designthe PromotionMix strategies
advertisingcampaigns.

CO5: To makethe studentsawareaboutthe currenttrendsin marketingto enablethemto take proactive
measuresvhile takingmarketingdecisions.

Contents:

Unit I-Introduction: Market and Marketing; Definition, nature and scope of marketing Exchange
process;Functionsof marketing; Core markding concepts;Evolution of modern marketing concept;
Holistic marketingconceptsSellingvs. Marketing; MarketingMix (7P ' &7 C5);4 A’ eof Marketing;
Customeuality, valueandsatisfactionMichael E. Porter €hainAnalysisModel.

Marketing Environment: Significance of scanning marketing environment; Analysis of macro
environmentof marketing— economic,demographic socio-cultural, technological,political legal and
ecological;impactof micro andmacroenvironmenbn marketingdecisions.

Buyer behaviour: Different consumerroles; Need for studying buyer behaviour; Different buying
motives; Consumerbuying decisionprocessand influences;Consumervs. businessbuying behaviour;
Industrialbuyingprocess.

Market SegmentationTargetingand Positioning: Characteristicof a segment;Basesfor segmentinga
consumermarket; Levels of market segmentationfactorsinfluencing selectionof market segments;
Benefitsof marketsegmentationCriteriafor effective marketsegmentationTargetmarketselection and
strategiesPositioning— conceptpbasesandprocess.

Unit I1-Product and Pricing Decisions: Product- concept and classification; Layersmbducts; Major
product decisions; BductMix; New product development stages; Packaging and labelfnaguctlife

cycle (PLC)- concept and appropriate strategies adopted at different stages; Pribijertives; Price
sensitivity; Factors affecting price of a produBricing methods and strategi&€thical issues iproduct
and pricing decisions.

Unit I11-Distribution Decisions: Channelsof distribution— conceptandimportance;Different typesof
distribution middlemen and their functions; selection, motivation and performance appraisal of
distribution middlemen;Decisionsinvolved in settingup the channel; Channelmanagemenstrategies;
Distribution logistics — concept,importanceand major logistics decisions; Channelintegration and
systemskEthicalissuedn distributiondecisions.

Retailing and Wholesaling: Types of retail formats; Retail theories; Retailing strategies;Non-Store
retailing; Wholesaling— nature and importance,types of wholesalers;Developmentsn retailing and
wholesalingn Indianperspective.
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Unit 1V-Promotion Decisions: Role of promotion in marketing; Promotidvix; IntegratedMarketing
Communication- Concept; Communication process and promotion; Determining promotion mix; Factors
influencing promotion mix; Developing promotiaampaigns, sales promotion, direct marketing, public
relations, digital and social media.

Unit V-Trends in Marketing: Service Marketing, e-marketing, Green Marketing, Customer
Relationship Management, Rural markefi@her emerging trendsthical issues imarketing.

Readings (Unit wise):
Kotler, P.& Keller, K. L. (2017).Marketing ManagemenPearson
uUnit(s)- I, I, lll, IV and V

McCarthy, E. J., Cannon, J.& Perreault, W. (2014). Basic Marketing. McGraw-Hill
Education.

uUnit(s)- I, Il, and 1l
Additional Readings:

Etzel, M. J., Walker, B. J., Staton, W. J., & Pandit, A. (20d@jketing Concept and Cases.
Tata McGraw Hill.

WARC100.( n. d. ) . Retrieved from The worl d’s best
https://cdn2.hubspot.net/hubfs/358208/WARC%20100%20Summary%200f%20Results.pdf? _hssc=9549
8051.2.1513022131871& hstc=988%1.dc35b4932a29ab69459a4b4ad0d21d0e.1513022131870.1513
022131870.1513022131870.1& hsfp=1230011665&hsCtaTracking=96588424470a

Zikmund, W.G. , & D’ Ami cMarketing:. Creé&tiag0 ahd Keeping Customers in an E
Commerce WorldSouthWestern Cdege Publication.

Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Plan ufidlated
reading list, and (iii) the list of case studies for uploadimdpepartment website.

Facilitating the achievement of Course Learning Outcomes

Unit No. Course Learning Outcomes Teaching and Learning Assessment Tasks
Activity
l. Explainmarketingasafield of Lecturesupportedwvith Classdiscussionsin-class

studyandidentify thetrendsin c 0 mp a case&dive assignments

marketingaffectingmarketers examplesandLive project | Individual/Group Live

decisionmaking Projed evaluationMid
SemesteExam/End
SemesteExam
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Demonstratéhe procesof new
productdevelopmenandprocesf
pricing of product/serviceand
various decisiongelatedto it. Also
makethemawareaboutits
implication.

Lecturewith live examples,
Classdiscussionsand
casesnalysis

Classparticipation,
Assignment
Individual/Group, Mid
SemesteExant End
SemesteExam

Critically analysetherelevant

Classdiscussions,

CaseStudyDiscussion,

factorsresultinginto better Presentationgndcase Assignment
distributiondecisionsand analysis Individual/Group,Mid
promotiorrmix. SemesteExant End
SemesteExam
V. Apply the Servquaimodelof Lectureswith live Classparticipation,
servicesmarketingandadaptingthe | examplesProjectandclass | Assignment
customerelationshipmanagement | presentations Individual/Group,Mid
for bettermarketingresults. SemesteExant End
SemesteExam
\% Analyse and evaluate the the| Casebasecclass CaseStudyDiscussion,

emergingrendsin marketing

discussions

Assignment
Individual/Group Mid
SemesteExam/End
SemesteExam
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Master of Commerce

Semester 11
Course MCCC204: ADVANCED FINANCIAL MANAGEMENT AND POLICY

Marks: 100 Duration: 60 hours

Objective: To make students understand various issues involved in financial managémer@mpany
and equip them with advanced analytical tools and techniques which can enhance their analytical ability
for making sound financial decisions and policies in a company.

Course Outcomes: After studying this course the students should be able to

CO1: Understand the foundations of financial management, risk return framework and role of a finance
manager.

CO2: Analyze and evaluate capital projects under different situations using appropriate capital budgeting
techniques.

COa: Critically examine veous theories and determinants of capital structure, analyze financial plans
and determine optimal capital structure.

CO4: Critically examine various theories and policies of dividend and determine optimal payout policy.
CO5: Understand the intricacie$ working capital management and effectively manage cash, receivables
and inventories.

CO6: Understand various forms of corporate restructuring and analyze various types of mergers and
acquisitions.

Contents:

Unit I-Introduction: Nature, scope and objests of financial managementMeasurement of
sharehol der s’ weal t h; ; Hnarce as & sttategit functios; Rold df @ fimance( DCF)
manager Concepts of Risk, Return and Time value of mgriépancial decision making and types of

financial decisions; Risketurn trade off in financial decision&gency problem and agency costs.

Unit Il-Capital Budgeting Decision: Nature, significance and types of capital budgeting decisions;
Capital budgeting process$rinciples of cash flow estimation; Estation of cash flows Capital
budgeting techniquesARR, Payback period, Discounted Payback Period (DPB), Net Present value
(NPV), Equivalent Annual NPV, and Internal rate of return (IRR), Incremental IRR, Modified IRR and
Profitability index Fi s h ete of dnterseation Capital budgeting decision under inflation, capital
rationing and multi period budget constrajn@apital budgeting decision under risk and uncertainty;
Techniques for incorporating risk and uncertainty in capital budgeting deecifimksAdjusted Discount

Rate Method(RADR), CertaintyEquivakent method, DCF Breakven Analysis Simulation method,
Probability distribution method, Decision tree analysis, Backward induction method, Sensitivity analysis
and Scenario analysis.

Unit 111-Cost of Capital and Capital Structure Decision: Specific costs of capital, weighted average
cost of capital, weighted marginal cost of capifdieories of capital structiré&let Income theory, Net
Operating Income theory, Traditional theory, MM Hypothesitheut and with corporate taxes, Merton
Miller argument with corporate and personal taxes, Trade off theory, Pecking order theory, Market timing
theory, Signaling theory and effect of information asymmetry on capital strydturancial leverage and
evalwation of financial plans (EBFEPS analysis)The concept of present value of interest tax shield
Determination of beta of levered firm and optimal capital structtaetors affecting choice of Capital
structure in practice.
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Unit 1V-Dividend Decision: Issues in dividend decision; Dividend rate and dividend yiEhories of

relevance and irrelevance of dividend in firm valuatiBrur e r esi dual theory, Walt
Model, MM Hypothesis, Birdn-hand theory and Dividend signaling theoRelewvance of dividend

under market imperfection3raditional and Radical position on dividentypes of dividend polices in
practicePure residual policy, constant rupee dividend policy, constant dividend payout policy and smooth
stream dividend policgyDetermnants of dividend policy in practic&ce i nt ner ' s Mo d el of
dividend behavior.

Unit V-Working Capital Management: Concept and types of working capjt@perating cycle and cash

cycle Estimation of working capital requiremewpproaches of workig capital financingDeterminants

of working capital Components of working capital managemedash managemenBa u mol ' s Mo d e |
and Miller-Orr Model of managing caslReceivables managememimensions of credit policy, credit

analysis and evaluation ofedit policies Inventory management.

Unit VI-Corporate Restructuring and Contemporary lIssues in Financial Management: Corporate
restructuring and its various formslergers and Acquisitionsypes, motives, benefits, valuation and
financing Leveraged buguts;Management buyouts; Demerger, split up, Spin offs; DivestiBases for
calculation of Share exchange ratiDetermination of minimum and maximum exchange ratio
Contemporary issues in financial management.

Note: Relevant software will be used fpedagogical purpose. Evaluation of practical exercise (if any)
using software will be part of internal assessmeuntther, some case studies related to above topics are
required to be discussed.

Readings (Unit wise):

Brealey R.A. and Myers S. C. (2A¥). Principles of Corporate FinancélcGraw Hill.
Unit(s) - I, I,

Chandra, P. (2017Financial ManagemerTheory and PracticeTata McGraw Hill.
Unit(s) Il, lll, V and VI

Damodaran, A. (2007 orporate Fhance: Theory and Practicdohn Wiley &Sons.
Unit(s) - |

Ehrhardt, M. C. & BrighanE. F. (2003)Corporate FinanceCengage Learning
Unit(s) -1l

Khan, M.Y. and Jain, PK. (2017) Financial Management: Text, Problems and CaJega McGraw
Hill.
unit(s) - IV

Pandey, I. M. (2016)Financial ManagementVikas Publishing.
unit(s)- Il, IV

Ross S.A. and WesterfieldR. W. (2017) Corporate FinanceMcGraw Hill.
Unit(s)- Il, IV, V and VI

Van, Horne and Dhamija (2011frinancial Management and Policlearson

Unit(s)- I, Il, V and VI
Note: Latest edition of the readings may be used.
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Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufidlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit No. | Course Learning Outcomes Teaching and Learning Assessment Tasks
Activities

l. Explain the foundations of financig Lectures, Clasg Class participation
management and critically examii Discussions using real lifi Assignment/ Case studie
agency problem and role of a finan| examples from newspape| Prgects, Mid semeste
manager and web sourcesand| examinationEnd semeste

analysis of Case Studies | examination.

1. Estimate cash flows anevaluate capita Lectures, Clasg Class participation
projects under different situations usi| Discussions using real liff Assignment/ Casstudies/
appropriate capital budgeting techniqueg examples from newspape| Projects, Mid semestg

and web sourcesand| examinatiohEnd semeste
analysis of Case Studies | examination.

1. Explain various theories and determinar Lectures, Clasg Class participation
of capital structure, analyse financial plg Discussions using real liff Assignment/ Case studie
and determine optimal capital structure. | exampledrom newspapery Prgects, Mid semeste

and web sourcesand | examinationEnd semeste
analysis of Case Studies | examination.

V. Explain various issues in dividen Lectures, Clasg Class participation
decision, critically examine variod Discussions using real liff Assignment/ Case studie
theories and policies of dividend an{ examples from newspape| Projects, End semests
determine optimal pagut policy. and web sourcesand| examiration.

analysis of Case Studies

V. Explain various components of workir Lectures, Clasg Class participation
capital management, estimate worki| Discussions using real liff Assignment/ Case studie
capital requirement and effective| examples from newspape| Projects, End semests
manage cash, receivables and inventori¢ and web sourcesand | examination.

andysis of Case Studies
VI. Critically examine various forms ( Lectures, Class| Class participation

corporate restructuring, analyse varig
types of mergers and acquisitions 4§
estimate exchange ratio.

Discussions using real lif
examples from newspape
and web sourcesand
analysis of Case Studies

Assignment/ Case studie
Projects, End semests
examination.

38



Department of Commerce, University of Delhi

Master of Commerce
Semester |1
Course MCCC205: ETHICS, CORPORATE GOVERNANCE AND SUSTAINABILITY
Marks: 100 Duration: 60 Hrs.

Objective: The course aims to develop the understanding abeutole of corporations in society and
b o ar d s keepingovegsighton the functioning of the companglobaldevelopments in Governance
and Corporate Citizenshipfhe course will also provide abownecessary knowledge and skills for
building professional boards, stakeholder engagement and shareholder activism.

Course Outcomes: The successful completion of tlisurse shall enable the student

CO1: To create a framework for effective corporate governance by understanding the role and
responsibility of different stakeholders in large corporates and how their interplay results in alternate
governance structures different countries.

CO2: To appreciate the accountability of corporations towards its stakeholders and aodietyreate

an integrated value framework for sustainability.

CO03: To serve as an effective board member, build professional boards anibasnsmagers contribute

to strengthening board performance.

CO4: To know aboutights and responsibilitiesf shareholders.

CO5: To build and monitor systentisat hasstrong internal contrdb prevent corporate frauds.

CO6: To appropriately address athl issues such as conflicts of interest and insider trading.

CO7: To conduct board and company meetings and prepare corporate reports.

Contents:

Unit | Concepts and Framework: Company and stakeholders; Ownership aodtrol; Theories and
development ofcorporate governangéModels: Types and basis of adoption; Principalsarfporate
governancelmplications ofcorporate sams; Globatorporate governangaovement

Unit I1- Boards and Directors: Role of Board; Boarccomposition, independence, and comesitt

Board leadership: Splittinghairman and CEO, CE®uccession, Leadlrector; Building professional

boards — directors selection,executive ompensati on and st trainkhg amgp t i on,
competence, Boardiversity, board evaluationBoards ovesight of CEO

Unit I11- Stakeholders and Shareholder: Shareholdersights and responsibilitieDifferential voting
rights; Votingmechanism; Class action Suit; Rightsminority shareholders; Activism- exit or voice
shareholder proposals, Institutibrectivism, stewardship code, foreign institutional invest@raxy
advisory firms; Corporateocial responsibility meaning and models; CSR asttategy, CSR in India;
Sustainability Role of company isustainable developmerdystainable reportingjgshsters andability,
integrated eporting;Responsiblénvesting

Unit IV- Board Committees and Risk Management: Internal control; IT governance; Reliability of
financial ¢atements; Audit andauditors: Selection, rotation and role; Boaobmmittees, Adit
committee: Composition and role; Rislanagementkelatedparty transactions.

Unit V- Ethics: Meaning andmportance Ethical theories andbusiness decision8usinessthics, Code
of ethics - developnentand implementatignEthical dilemma in decisia) Whistleblowing - meaning,
types, regulations; Whistle blower policstructure and execution; Insidieading: meaning, prohibition
trading plan, code and policy; Crongpitalism and corporateriding

Unit VI- Corporate Governance in Special Companies: Family controlled firms stages, convergence
of ownership and contt; Family governance Family splits and succession planningRole of
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independent directarsMultinational enterprisesglobal, local and transnational approac®ECD
guidelines; SMEshenefits and evaluation

Unit VII- Secretarial Practices: Secretarialaudit, board processeBoard andshareholder metings:
Procedure foconvening a meeting, drafting notices and proposatsiducting the meetindeslectronic
meetings Recording and distrution of minutes; Corporateporting: Preparingoard eport Corporate
governanceaport CSR reportBusinesgesponsibility eport Electronic distribution

Note: Use relevant case studies to supplement class discussions.

Readings (Unit-wise):
Conpanies Act, 2013, Parliament of India

Unit(s) - II, I1l, , IV ,V and VII

Robert A., G. MonksandNell, Minow (2011) Corporate Governancdohn, Wiley & Sons
Unit(s) - Il, and I,

SatheesfKumar, T., N. (2010).Oxford Governance
Unit(s) - VI

SEBI (2015). Chapter IV, Listing Obligations and Disclosure Requirements Regulations
unit(s) -, II, lll, and IV

Sharma, JP, (2016) Corporate Governance, Business Ethics and CSR
Unit(s)- I, I, Ill, IV ,V and VII

Tricker, B. (2012),CorporateGovernanceOxford
Unit(s)- I, and I,

Additional Readings:

Agency Costs and Ownership Structudeurnal Of Financial Economics 3, 3860. Q North Holland
Publishing Company

EU Audit legislation, 2016

Financial Aspects of Corporate Governance Refd®992, UK

Integrated Reportindnttp://integratedreporting.org/

Jensen , M .C And Meckling, W. (1978)eory Of The Firm: Managerial Behavor,

OECD Principles of CG 2015, retrieved fromhttp://www.oecd.org/daf/ca/Corpora@overnance
PrinciplesENG

Prohibition of Insider Trading Regulations, 2015

Sarbane©xley Act of 2002, USA

Secretarial Standard on Meetings of the BodrDiectors, SS1, The Institute of Company Secretaries of

India
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Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufidlated
reading list, and (iii) the list of case studies for uploadin@epartment website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity
I Ability to produce a framework for effectiv] Lectures, Cases Student Presentations
corporate governance by understanding theaote Written Exam
responsibility of different stakeholders in lar
corporates and how their interplay results
alternate governance structures in differ
countries
II. | Competency to raise the accountability | Lectures, Cases Student Presentations
corporations towards its stakeholders and societ Written Exam
create an integrated value framework
sustainability
M. Proficiency to serve as an effective board mem| Lectures, Caseq Student Presentations
build professional boards and amise managerg Exercise Written Exam [/ CG
contribute to strengthening board performance ReportAssignment
V. Ability to exercise rights and responsibilities wh{ Lectures, Cases Student Presentatis /
shareholders Written Exam
V. Ability to build and monitor systems that hal Lectures, Cases Student Presentations
strong internal controls to prevent corporate frau Written Exam
VI. Ability to appropriately address ethical issues s| Lectures, Cases Student Presentations
as conflicts of iterest and insider trading Written Exam
VII. | Competency to conduct board meetings effectivi Lectures, Cases Student Presentations

with all requisite compliances and prepg
corporate reports thereof.

Written Exam
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Master of Commerce
Semester 111
Course MCCC301: BUSINESS RESEARCH
Marks: 100 Duration: 60 Hrs.

Objectives: The objective of the course is to acquaint students with the process and techniques of
conducting resarch. The course is expected to train the students to plan and execute the research studies
in business.

Course Outcomes: The successful completion of this course shall enable the student

CO1: To describe the meaning and role of Business Research.

CO2: Toformulate the research problem and understanding the major research designs.

COa3: To determine data sources and learn the art of designing a questionnaire.

CO4: To understand various sampling techniques and develop understarfidilega collection and
fieldwork.

CO5: To enable students to analyse data using various techniques and to learn how to communicate the
results and follow up.

Contents:

Unit I- Introduction to Business Research: Meaning and role of business research; Business research
philosophis; Scope of business research; Terminology of business res@agamnizationof business
research: Outsourcing andhimuse research; Business research process: An overview; Ethics in business
research.

Unit I1- Problem Specification: Management problempscification Formulating research problem
Developing research proposatesearch objectives, research hypotheses, information needs; Determining
research design: Explorative researcajor techniques and their evaluation; Descriptive researches
casestudy, survey method and observation method; Causal reseanafjor experimental designs and
their evaluation; Reliability validity in experimentation; Quantitative vs qualitative research.

Unit 111- Determining Data Sources: Secondary data sources atftkir usefulness; Primary data
collection — Observation and questioning methods; Questionnaire preparation; Scaling techniques;
Reliability and Validity assessment, Panel data.

Unit IV- Survey Design: Census and survey methods; Designing sample sunsfining universe
Determining sampling frame, sampling unit, sampling method and sample size for cross sectional and
longitudinal data. Dateollection - organizing fieldwork— selection, training, supervision and evaluation

of fieldworkers Survey errors- sampling vs. noisampling errors; Types of negampling errors and

ways to deal with them;

Unit V- Data analysis and interpretation: Data editing and codindpata cleaning for Survey and Panel
Datg Univariate analysis; Bivariate analysis; Multivariatatal analysis— Interdependence and
dependence analyses and their basic assumptions; Time series akkj®isnultivariate dataanalysis
techniques: Basic concepts and applications ofivamiate analysislReport writing.

Note: Relevant software will & used for pedagogical purpose. Evaluation of practical exercise (if any)
using software will be part of internal assessment.

Readings (Unit wise)
Cooper, DR. & Schindler, P. S. (2003Businesfkesearch Method8oston, Mass.: McGrawill/Irwin
Unit(s): I, Il, Ill, IV and V
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Greene, WH. (2017) Econometric AnalysiPearson Pvt. limited

Unit(s): Ill and V

Wooldridge, JM. (2001).Econometric Analysis of Cross Section and Panel Ddta Press,USA.

Unit(s): Ill, and V

Zikmund, W. G., Babin,B. J., Carr,J. C., & Griffin (2013) BusinessResearch Method<engage
Learning limited

Unit(s): I, I, lll, IV and V

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufidlated
reading listand (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks

No. Learning Activity

l. Understanding of terminology arn Lectures, cases Class test , Enterm Exam
process of research

. Identification of researcll Lectures, cases and liy Class test , Enterm Exam and Projeq
problems and approaches | project viva voce
research design

1. Exploring sources of data ar| Lectures, cases and liy Class test, Enterm Exam and Projeq
designing of instruments for da| project viva voce
collection

V. Demonstrate the samplin Lectures, cases and liy Endterm Exam and Prog¢ viva voce
techniques and sample si] project
calculations.

V. Application of statistical test o] Lectures, caseg Endterm exam and Project viva voce

data

Software, and
project

live
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Master of Commerce
Semester 1V
Course MCCC401: STRATEGIC MANAGEMENT

Marks: 100 Duration-60 Hrs.

Objective: The objective of the course isdevelop the knowledge abastrategy making process that is
informed integrative and responsive to rapid changes in organization environment ardb@lstasks
implementing in a global miet.

Course Outcomes: The successful completion of this course shall enable the student:

CO1: To describeherole of Strategic Management

CO2: To understand various levels at which Strategy exist namely Corporate, Business and Functional
level

CO3: To hdp students learstrategic managementodels

CO4: To analyzehow organizations make decisions in response to rapid cbatigeg occur due to
environmental changes.

CO5: To analyze howfirms make entry intajlobal markets and implement and evaluate Sijsate an
International level.

Contents:

Unit I-Introduction: Role andconcept of strategy Strategic managementprocess; Approaches to
strategic decision makingComponents obusiness glicy; Strategicrole of board of director& top
management. Stragec intent

Unit 11-Environmental Analysis: Analysis of broadcenvironment: Environmentgbrofile; Constructing
scenarios; Environmental scanning technigueSOP, PEST and SWOT (TOWS) Matrix; Michael
Port er ' sfraDewarknAnalgsis obperating avironment- Michael Porteramodel of industry
analysis; Strategigroup analysisAnalysis ofinternal ewvironment Resourceaudit; Resource Based
View (RBV); Core anddistinctive @mpetencies;Sustainable competitive advantage and transient
competitive advamige.

Unit Il1-Strategic Choices: Strategic options at corporate lev&rowth, stability and retrenchment

strategies; Corporateestructuring; Strategic options atsinesslevel Michaelpor t er s’ compet
strategies and cooperative strategi®gmluaton of strategic alternatives Productportfolio madels (BCG

matrix, GE Matrix, etc.)

Unit 1V-Situation Specific Strategies: Strategies for situation like competing in emerging industries,
maturing and declining industries, fragmented industries, hypampetitive industries and turbulent
industries; Strategies for industry leaders, runoprfirms and weak businesses.

Unit V-Strategic Issues and Alternatives in Globally Competitive Markets: Why & how firms
internationalize; International entry optior@ttsourcing strategieStrategyimplementation andontrol:
Interdependence oformulation and implementation of strateghgsues in strategy implementation
Planning and allocating resources; Organizatstnucture and designBudgets and support system
commitment; culture and leadership. Strategy evaluation and control.

Readings (Unit wise):

Davidson, WH. (2013) Global Strategic Managemeritohn Wiley, New York.
Unit(s)- 1l

Frynas, JG. & K., Mellahi (2014) Global Strategic Managemer@®xford Uriversity Press.
Unit(s)- V
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GhemawatP. (2017). Strategy and the Business landscBgarson Publishers
Unit(s)il, Il
Hill, Charles W.L. & Jones R. G. (2012) Strategic Management: An Integrated ApproaCengage
Learning, India.
Unit(s)- 11, Ill, IV and V
Hitt, Michael A., Ireland, R. D., Hoskisson, RohEft& S, Manikutty (2016) Strategic Management: A
South Asian PerspectiveCengage Learning, India
unit(s)- I, I,
Thompson, Arthur A. & A.J. Strickland (2012)Strategic ManagementicGrawHill, New York.
Unit(s)- I, I, 1N
Wheelen, Thomas., Hunger, J. David, Hoffman, Alan N. & Char|es. Bamford (2017) Strategic
Management and Business Policy: Globalization, Innovation and SustainaBilgyntice Hall, New
Jersey.
Unit(s)- I, Il, I, IV and V
Additional Readings:
Harnel& Prahlad Strategic IntentHarvard Business RevieWay June 1989,636

Porter, Michael E.How Competitive Forces Shape Stratedgyarvard Business ReviewNov-Dec
1996,6178

Porter,Michael E. What isStategy Harvard Business Reviewlay June,1989,636
Note: Latest edition of the readings may be used

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Plan ufidlated
reading list, and (iii) the list of castudies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching  and | Assessment Tasks
No. Learning
Activity
l. Explain the concepts of Strategy a| Theory supporteq Class participation, Assignment
identify ~approaches to Strateg wi t h ¢ o | |ndividual/Group, Mid Semeste
Decision Making case examples | Exam/End Semester Exam
1. Demonstrate  the  importance Class discussioll Class participation, Assignment
analysing External and Intern{ and caseq |ndividual/Group, Mid Semeste
environment analysis Exam/End Semester Exam
1. Identify Corporate Restructurin| Class discussiof Case Study Discussion, Assignment
practices and presentation | |ndividual/Group, Mid Semeste
Exam/End Semesté&xam
V. Analyse how Organizations malf Project and clasy Class participation, Assignment
strategy for different types d presentation Individual/Group, Mid Semeste
market/Industry it belongs to. Exam/End Semester Exam
V. Analyse how firms make entr] Case based clag Case Study Discussion, Assignment
interratioralize and evaluate strategy | discussion Individual/Group, Mid Semeste
global level. Exam/End Semester Exam
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Master of Commerce
Semester-111
Course MCECO01: ACCOUNTING INFORMATION SYSTEM

Marks: 100 Duration-60 Hrs.
Objective:
The course objective is to provide a critical understanding of Accounting Information Systems (AIS)
including AIS application subsystems, such as revenue, payment, payroll, and productiothayelds
enabk students tdevelop skills that will help them faractice thecoursein an effective manner
Course Outcomes: After completing the course, the student will be able to:
CO1: Explain basic concepts of Accounting Information Systems, business processexiarstand the

role of Accounting Information Systems in businesses and organizations.
CO2: Prepare and use information systems documentation techniques to understand and document

information system.
CO3: To know importance of control mechanisms reldtedlsS.
CO4: Pass on skills aidvance technologies in Accounting Information System.
CO5: Be upto-date on contemporary issues in Accounting Information System.
Contents:

Unit 1-Overview of Accounting Information Systems: Introduction to accounting infaration system
Theoretical foundations of AlS; Introductionttansactiorprocessing; AlS development strategies. Tools
used in systemanalysis and design flowharts anddecision nodels Input output design Gant charts
PERT-CPM Models.

Unit I1-Accounting Information System Cycles: Hierarchy ofsystems Systemdescription Systems

model of aninformation processingystem Revenuecycle; Expenditurecycle — Purchase andash

disbursement procedes; Payrollprocessing and fixed asset procedui@snveasion cycle; Financial

reporting and management reporting syste@eneraledger and reportingycle; Interface of accounting
information and management systédmganization of accounting information System.

Unit 111-Controls and Audit in Accounting Information System: Prevalence, Prevention and
Detection of Fraud in AIS; Informatiosystem control for system reliability, information security,
confidentiality, integrity, and avaibility; Auditing computefbasedinformation systeminput control,
processang control, output controls.

Unit IV-Advanced Technologies in Accounting Information: Dataprocessing mades and strategies,
Databasenanagementystems, REAapproach to database modelimterpriseesource plannin¢gERP)
systems Electronic commerce ystem; Applying XBRL in AIS; Financiareporting and management
reporting systems.

Unit V-Emerging technologies: Cloud accounting system (XEROVisual analytics software (SAS
VA); Other Emerging technologies.

Note: Relevant software will be used for pedgiral purpose. Evaluation of practical exercise (if any)
using software will be part of internal assessment.

Readings (Unit wise):
Bagranoff, NancyA., Moscove, Stephen A& Simkin, Mark G. (2005)Core Concepts of Accounting
Information SystemsohnWiley & Sons Edition.

Unit(s)i Il
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Hall, James A. (2015Accounting Information SysteGengage Publication.
Unit(s)1 I, IV

Hurt, Robert L. (2012)Accounting Information Systems: Basic Concepts and Current ISslo€draw
Hill.

uUnit(s)i I, V
Robinson, Leonardo A.,Davis, James R. & Alderman, C. Wayne (1998gcounting Information
Systems: A cycle Approabttiley.

Unit(s)1 I, 11, 11l

Romney, MarshallB., & Steinbart, Paul John (2014Accounting Information System&earson
Education Limited

Unit(s)i I, I, V
Turner, LeslieWeickgenannt, AndreaB. & Copeland, Mary Kay (2016). Accounting Information
Systems: Controls and Proces$¥iey.
Unit(s)1 IV
Note: Latest edition of readings may be used
Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Plan,u@pyiated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcome Teaching Assessment Tasks
No. and
Learning
Activity
Ability to explain basic concepts of Accounting| Lecture/lab.| Class participation, Presentation,
3 Information Systems, business processes and Pr act Viaatést, End Semester
understand the role of Accounting Information Exam

Systemsn businesseandorganizations.

Ability to Prepare and use information systemg Lecture/lab.| Class participation, Presentation

1. documentation techniques to understand and Pr act Viaatést, End Semester
documeninformationsystems. Exam
Ability to know how Accounting Information| Lecture/lab.| Class participation, Presentation
. Systemsare used to record and enable business Pr act Viw/atést, B1d Semester
processeandtransactiorprocessing. Exam

Ability to use advancetechnologiesin accounting Lecture/lab.| Class participation, Presentation
\VA informationsystem. Pr act Viaatést, End Semester
Exam

Ability to useemergingtechnologiegXERO), visual | Lecture/lab.| Class participation, Presentation
V. analytics software (SAS VA) and other emerging Pr act Viwatést, End Semester
technologies. Exam
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Master of Commerce
Semester-I111
Course MCECO02: STRATEGIC COST ANALYSIS AND PERFORMANCE EVALUATION
Marks: 100 Duration-60 Hrs.

Objective: This courseaims toprovide students with the knowledge and analytical skills necessary to use
accounting cost information as a basis for formulating and evaluating corporate strategies

Course Outcomes: After completing the course, the studeiilt be able to:

CO1: Describe gategic cost analysis techniques and apply these techniques for performance evaluation
and managing a profitable and competitive enterprise.

CO2: Explain the concept darget costing, life costing techniques, and Kaizesting.

CO03: Comprehendtrategic decision using techniques in various spheres of organizational operations.

CO4: Know theprice setting strategiesnd theirimplementatiorin terms ofpreparingof activity based
budgetdn comparisoriraditional budgets.

CO5: Understand thenanagament ofJIT system and decision making under constraints.

Contents:

Unit I1-Cost Management: Nature; Cosmanagement systertrategiccost managemerfSCM); SCM
andstrategy; Components of SCM.

Cost Control and Cost Reductidyesics, process, methods and techniques of cost reduction programme.

Activity-Based Management [ABMtoncept and useRelationship betweeactivity - based costingnd
ABM; Operational ABM and Strategic ABM; Techniques of ABM; Implementadieps in ABM.

Unit I1-Life Cycle Costing: Meaning andenefits; Product Life Cycle amaticing decisions; Life Cycle
Budgeting.

Target Costing: Concept; Targetosting and target pricind<ey principles of target costingABC and
target osting; Targetcosting pocess; Marketdriven costing, product levelosting, component level
costing;Chainedtarget costig; Targetcosting and cost managemeRble ofvalue engineering in target
costing.

Unit I11-Kaizen Costing: Meaning;implementation steps in kaizen costifigargetcosting and kaizen
costing Generakaizen costing and item specific kaizen costidgnchmarking.

Total Quality Management(TQM): Meaning anctharacteristics; Types afuality costs; Traditional and
modern view of quality, measuring quality cosReporting quality csts; Succesgactors for TQM,;
Implementing TQM; Qualitost information and managerial decision making

Unit IV-Pricing Strategies: Factorsinfluencing pricing decisionsShort run Vs.long run pricing
stratey; Costbasel pricing; Ecanomic approach to pricingParetoanalysis inpricing decisions Cost
plus/Markup pricing ; Return oninvestment pricing; Return onnetworth pricirg; Evaluation of
different pricing methodsPricing a new ProductSensitivity analysis in pricing decigis; Monopoly
pricing vs.competitivepricing; Bottomline pricing

Activity-Based Budgeting (ABB) ABB and traditional budgetingABB Process; Capacitytilization;
Role of ABB incost maagement.
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Unit V-Productivity and Business Process Re-Engineering (BPR): Measuringproductivity; Partial
productivity measurement; Totgroductivity measuremenMeasuringchanges in activity and process
efficiency; Productivity inservice firms andnotfor-profit organizations;Processreengineering (PR)
concept impottance; Issues in PR.

Value chain analysis Concept value chain linkagesinternal linkages; Supplietinkages; Customer
linkages; Role ofaluechain in decision analysis

Unit VI-Just-In-Time (JIT) Inventory Management: Traditional (push) approach to ientory
managementJIT (Pull) Approach; JlTpurchasing; JIT andjuality control; JIT andcost nanagement;
Performance waluation in JIT environment; Changeseeded to implementIT manufacturing;
Accountingimplications of JIT; Limitations.

Theory of Congtints (TOC) concept; Operationaheasures; Steps famproving gerformance; Internal
constraint; Externatonstraint; TOCand cost managemetdses of TOC; ABC and TOC.

Readings (Unit wise):
Blocher, Edward J., Cheiikung H., Cokins, Gary &Lin, Thomas W (2006). Cost Management: A
Strategic EmphasiddcGraw Hill Education (India) Ltd.
Unit(s)- I, 1l
Eldenburg, Leslie G. &Volcott, Susan K. (2010 ost Managemenfohn Wiley and Sons.
Unit(s)- VI
Hansen, Don R. 8&owen, Maryanne M. (2008}ost Mangement, Accounting and Contr@engage
Learning (India) Ltd.
Unit(s)- IV
Hilton, Ronald W.,Maher, Michael W. &Selto, Frank A. (2004)Cost ManagementStrategies for
Business DecisiondcGraw Hill Irwin.
Unit(s)- V
Lal, Jawahar (2016 5trategic ©st ManagemenHimalaya Publishing House.
Unit(s)- I, I, 1l
Shank, John K. &ovindarajan, Vijay. (20085trategic Cost Managemeiithe Free Press.
Unit-VI
Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each sesterfaculty teaching the course will provide (i) Teaching Planufijlated
reading list, and (iii) the list of case studies for uploading on Department website.
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Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity
l. Ability to describe Strategic cost analysis technig{ Theory/ numerical with| Class participation,
and apply these techniques for performance evalug examples Presentation,test, End
and managing a profitable and competitive enterprig Semester Exam
II. Ability to Explain the concept of Target costing , li Theory/ numecal Class participation,
costing techniques, and Kaizen costing to mar Presentation,test, End
overall quality of all processes through techniqueg Semester Exam
Total Quality Management
II. Ability to Formulate Price setting strategi{ Theory/ numerical Class participation,
implementation and preparing Activity based budg Presentaon, test, End
while comparing it with traditional budgets Semester Exam
\VA Ability to Formulate Price setting strategig Theory/ numerical Class participation,
implementation and preparing Activity based budg Presentation,test, End
while comparing it with traditional budgets Semester Exam
V. Ability to Manage JIT system and decision mak{ Theory/ numerical Class participation,

under constraints.

Presentation,test, End
Semester Exam
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Master of Commerce
Semester 1V
Course MCECO03: FORENSIC ACCOUNTING AND FRAUD EXAMINATION
Marks: 100 Duration-60 Hrs.

Objectives: To enable student® meet the challenges posed by rising financial frauds and scams world
over, more so in the view of limitations of financial accounting and auditing procedures.

Course Outcomes: After compkting the course, the student will be able to:
CO1: Understandorensic accounting.
CO2: Describe various kinds of corporate frauds.

CO3: Developthe strategies to prevent corporate fraud, fraed investigation techniques, Inquiry
methods generate Fratgports and discuss Policy implications at top management level

CO4: Discuss about Banking, Insurance and Capital Market Frauds.
CO5: Do Legal followrup, including evidence gathering.

Contents:

Unit I-Forensic Accounting & Fraud Auditing Fundamentals: Meaning, nature and scopAuditors
liability for undetected fraudsFraud auditing (forensic audit) phasd3ecognition and planning
Evidence collection and evaluatiddommunication of results

Unit Il-Fraud Definition & Taxonomy: Ingredients of fraudwhy is a fraud committed and who
commits a fraudMeaning and nature of corporate frawdncept of fraud under Companies Act 2013
frauds for and against a company, victims of fraud.

Unit 111-Types of Corporate Frauds: Bribery and corruptionMisappropriatbn of assetadvianipulation
of financial statementsProcedureelated fraudsCorporate espionagd-raud in ecommerce Fraud
PreventiorStrategiesFraud prevention for consumers and businesses

Unit IV-Banking Frauds: Overview Case study/examplednsurance Frauds- Overview Case
study/examplesCapital Market Frauds-Overview Case study/examples.

Unit V: Fraud management: Fraud Detection-Symptoms of fraudFraud Investigation- Inquiry
methods Fraud reportsManagement of Fraud-Culmination, consequeas, and policy implications of
corporate fraudsResolution of Fraud-Legal follow up

Readings (Unit wise):
Albrecht, W. Steve (2009). Forensic Accounting & Fraud ExaminatioiCengage Learning (India
Edition).

Unit(s) - |
Albrecht, Chad O., Albrecht, Can C., Albrecht, W. Steve &imbelman, Mark F. (2015)-orensic
Accounting & Fraud Examinatior€engage Learning (India Edition).

Unit(s)i I, 1l
BanerjeeRobin(2015).Who Cheats and How®age Publications, New Delhi.

51



Department of Commerce, University of Delhi

Unit(s)1 IV
Bologna,Jack and.indquist, Robert J(1995).Fraud Auditing and Forensic Accountingiley.
Unit(s)1 11, 1l

Bremser, Wayne G. (1995)Forensic Accounting and Financial Fraukimerican Management
Association.

Unit(s)i I, lll, V
Dalal, Chetan. (2015)Novel & Conventional Metihds of Audit, Investigation and Fraudetection
Wolters Kluwer India Pvt. Ltd.

Unit(s)i V
Gupta, Saneev(2016).Corporate Frauds and their Regulation in IndBharat Law House Pvt. Ltd
Unit(s)i I, 1, V
Kaul, Vivek (2013).Easy MoneySage Publicains, New Delhi.
Unit(s)1 IV
Manning, George A. (2010Financial Investigation anéorensic AccountingCRC Press: Taylor &
Francis Group.

Unit(s)1 I, IV
Sharma, B. R. (2014Bank FraudsUniversal Law Publishing, New Delhi.
Unit(s)i IV

Note: Latest editions of the readings may be used

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Plan ufidlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching Assessment Tasks
No. and
Learning
Activity
. Ability to explain Forensic Accounting and Fray Lecture | Class participation, Assignment
Auditing Fundamentals. IndividualGroup, Test, End Semest
Exam
Il. Ability to describemeaning and nature of vario| Lecture | Class participation, Assignment
kinds of corporate frauds in reference to Comp Individual/Group, Test, End Semest
Act 2013. Exam
Il. Explain Strategies and mett® for preventing Lecture | Class participation, Assignment
differentFrauds for consumers and businesses. Individual/Group, Test, End Semest
Exam
\VA Ability to describe about Banking fraud, Insuranl Lecture | Class participation, Assignment
fraud and Capital Market Frauds with reference Individual/Group, Test, End Semest
exampes/cases. Exam
V. Ability to describe Fraud management, detectiof Lecture | Class participation, Assignment
and investigation and to do legal follewp. Individual/Group, Test, EndSemester
Exam
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Master of Commerce
Semester-1V
Course MCECO04: GLOBAL FINANCIAL REPORTING AND DISCLOSURE
Marks: 100 Duration-60 Hrs.

Objective: The Course aims to develop the understanding about presentday management accourgin
techniquesand to develop #n skills and competencies that management accountants in order to take
advantage othe opportunities offered by the new management accounting techniques.

Course Outcomes: After completing the course, the student will be dbie

CO1: Know thedevelopments in accounting thepfinancial reporting andlisclosurepracticesat the
national and international level.

CO2: Explain terms such as incomes, revenues, expense, losses, and gains.

CO03: Understand valuation of assets andiliies anddepreciationaccountingaccording to different
methods.

CO4: Understand valuation afitangible assets

CO5: Learnaccounting standards and their construction, the state of the art developments in accounting
standards worldwide and in India.

Contents:

Unit I-Accounting Theory: Nature; Classificationsf accounting theoryDifferent approaches to theory
construction; Factors influencirgccounting environmenMeasurement iacounting.

Accounting Principles: Generally Accepted Accounting Pples; Selection oiccounting pnciple; AS

1 Disclosure of Accounting Policies; Indian Accounting Standards.

Unit 1l-Income Concepts: Different concepts of income measuremeRecipient of net income,
revenuesgexpenses, gains and losses value addeshstat

Unit-111-Assets: Methods ofAsset Valuation)mpairment of Assets.
Liabilities- Classificdion, Measurement, Theories afigty

Depreciation Accounting and Policy- Allocation vs.valuation process;detors influencing selection of
depreciation potiy.

Unit IV-Accounting and Reporting of Intangibles: Fair value measurementrationale, accounting
standards on fair value measurerne

Accounting for Changing Pricehistoricalcost accounting, relevance of inflation adjusted statement

Methods ofaccainting for changing pricesReplacement Cost AccountinGurrent Purchasing Power
Accounting (CPPA), Current Cost Accounting (CCA)

Unit V-Accounting Standard Setting: Benefits,standard setting by whdimStandardsetting inindia,
USA, UK.

IASB- Role, Achievements of IASB irstandard settingislobal convergence of accounting standards
IFRSs, ASs vs. Ind. ASs

Financial Reporting- Objectives,users in financial reporting qualitative characteristics of accounting
information; Factors influencing financiakporting inindia.

Emerging Trends ineportingintegrated reporting; Gporate social responsibility reportingluman
resource reporting andilueadded statements
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Conceptual Framework Concept need, conceptual framework developedA8B (India), IAB, FASB
(USA).

Readings (Unit wise):
Belkaui, Ahmed Riahi. (2004Accounting TheoryThomas Learning.
Unit(s) - |

BenstonGeorge J.Bromwich,Michael Litan, Robert E. &WVagenhofer, Alfred2006).World Financial
Reporting Oxford University Press.

Unit(s)1 V

Bloom, Robert & Elager, Pieter T1995).Accounting Theory and Policiarcourt Braces Joranvich.
Unit(s)- Il

Glautier, M\W.E. & Underdown, B. (1994Accounting Theory and PracticET Prentice Hall.
Unit(s) - Il

Hendriksen, ES. (1991) Accaunting TheoryRichard D. Irwin
Unit(s) - |

Mautz , R. K. and Wiliam G. May. Financial Disclosure in a Competitive Econanfjinancial
Executive Research Foundation, USA.

Unit(s)i I, IV
Lal, Jawahar (2007Accounting Theory & Practicélimalaya Pubishing.
Unit(s)i IV, V

Wolk, Harry I, Dodd, James L. &Rozycki, John J. (2007)Accounting Theory Conceptual and
Institutional ApproachSage Publications.
Unit(s)- Il

Note: Latest edition of the readings may be used.
Teaching Plan:

At the beginningpf each semestéaculty teaching the course will provide (i) Teaching Plan ufidlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit
No.

Course Learning Outcomes

Teaching and
Learning Activity

Assessment Tasks

Ability to describe developments in accounting the
and financial reporting, disclosure issues at the nati
and international level.

Theory/Numerical

Classparticipation,
Presentatiortes, End
Semester Exam

Concepts of income measurement and Explain and
differentiate the terms such as incomes, revenues,
expense, losses, gains.

Theory/Numerical

Classparticipation,
Presentatiorntest,End
Semester Exam

Ability to explain Assets valuain and Liabilities
measurement and compute and allocation
depreciation according to different methods.

Theory/Numerical

Classparticipation,
Presentatiortest,End
Semester Exam
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V. Ability to Value intangible assets and to explg Numerical Classparticipation,
Accountingmethods foIChanging Prices. /Conceptual theory| Presentatiortest,End
Case analysis Semester Exam

V. Ability to explain Indian as well as Internation| Theory/Numerical| Classparticipation,
Accounting Standards use in Financial Reporting. Presentatiortest,End

Semester Exam
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Master of Commerce
Semester 111
Course MCEC05: HUMAN RESOURCE DEVELOPMENT
Marks: 100 Duration: 60 Hrs.

Objective: The objective bthis course igo build a critical perspective of human resource development
(HRD) in an organizational, national and international context

Course Outcomes: After completing this course the students will be able to:

CO1: Build an understanding, perspi@e and appreciation for HRD as discipline, process and activity
CO2: Critically evaluate the exiting theoretical edifice of HRD in order to draw a sketch of HRD relevant
in present times

COa3: Develop skills to assess need for HRD intervention, desaming and development programs and
evaluation of HRD programs

CO4: Develop a perspective to understand organizational dynamics and learning challengesdimgsess
organizational and social complexgie

CO5: Integrate human with technology and othereeging realities in order to understand how theory
unfolds itself in present world of practice

Contents:

Unit I-Introduction to Human Resource Development: Historical perspective, emergence of HRD,
coneptualizing critical HRD; @ntemporary realities antuture of HRD; Andragogy and lifdong
learning

Unit-11- Theoretical approaches to Human Resource Development: Social capital theory, learning
network theory, relevance of systems theory to HRD, human capital theory and screening theory of HRD

Unit Il11-Human Resource Development Process: Identifying HRD needs; Designing and developing
effective HRD programs; Evaluagreffectiveness of HRD Programt$RD interventions

Unit IV- Integrating learning with work: Theories of learning, trends in workplal@arning, learning
interventions; Transfer of learning;Strategic learning and leadershifhearning organizadns and
organizational learning.

Unit V-Human Resource Development Trends: New ways of working ad employability;Coaching,
mentoring and managemt of performance; Virtual HRDVorkforce diversity and HRD

Readings (Unit wise):

Bandura, A. (2018), Towards a psychology of Human Pathways and Refled®erspectives on
Psychological Scien¢d3(2)130136
unit(s) - IV

Bennet, Elisabeth E. (2014Introducing New Perspectives on Virtual Human Resource Development
Advances in Developing Human Resour@é$3) 263-280
unit(s) - V

Cast, C. (2018). 6 ways to take control of your career development if your company does not care about

it, Harvard Busness reviewweb article 14
Unit(s)- V
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Cho, Y. & Egan, T. M. (2009). Action Learning Research and Conceptual Framésuonan Resource

Development Revie@; 431462

Unit(s)- Il & V

Mankin, D., (2009)Human Resource Developmedixford University IPess Chapted, 6, 7, 9

McLean, Gary N., McLean L. (2001)). f

Unit(s) - Il & IV

we

can’t def

i ne HRD in

international contextPluman Resource Development InternatiodéB), 313-326.

Poell, Rob F.Tonette SRocco and Gene L. Roth Lee, M. (2015). The Routledge Companion to Human

Unit(s)- V

resource Development, Chaptir 1215.

Unit(s)i 1 & 1l

Rao, T.V., (2005)Future of HRD Macmillan Publishers India. Chapter 1 & 6

Schultz, Theodore W1961). Investment in Human Capitdhe American Economic Reviebd (1): -

17.

uUnit(s) - | &V

Unit(s) - |

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Plan ufidlated

reading list, and (iii) the list of castudies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

one

Unit Course Learning Outcomes Teaching and Learning Assessment Tasks
No. Activity
I. | Analyze the understanding, perspective ¢ Mode of interaction Class participation,
appreciation for HRD agliscipline, procesy would be lecturing| presentation,
and activity. followed by discussion Individual/Group
Assignment, mid semests

examination End semeste
examination

Explain the exiting theoretical edificef HRD
in order to draw a sketch of HRD relevant

Mode of interaction
would be lecturing ang

Class
presentation,

participation,

present times. critical appreciation of Individual/Group

existing theoretica| Assignment, mid semests
framework examinatioh End semeste

examination
Ill. | Explain the need for HRD intervention, desi| Role plays, casq Class participation,

learning and development programs g discussion using presentation,
evaluation of HRD programs. andragogical perspectiv¢ Individual/Group Assignmer
case discussion mid semester examinatif

End semester examination
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IV. | Analyze organizational dynamics and learni Case discussion, groy Class participation,
challenges possessed by organizational | activity presendtion,
social complexities. Individual/Group
Assignment, mid semeste
examinatioh End semeste
examination
V. | Analyze the Integration of human with Presentation, discussion,| Classparticipation,
technology in order to understand how theor| lecturing presentation,
unfolds itself in present world of practice. Individual/Group
Assignment, mid semests
examination End semeste
examination
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Master of Commerce
Semester 111
Course MCECO06: STRATEGIC HUMAN RESOURCE MANAGEMENT
Marks: 100 Duration: 60 Hrs.
Objective: This paper is designed to develop theoretical understanding and appreciating the relationship
bet ween management of people with organization’s

Course Outcomes: After completing this catse the students will be able

CO1: To develop a perspective of Strategic Human Resource Management and be able to distinguish the
strategic approach to human resources from the traditional functional approach.

CO2: To align the HR strategy with overall corporate strategy and to applydoatstrategies of HR.

CO3: To develop a theoretical base through existing research in the domain of SHRM and its practice.
CO4: To link HR with firm performance and evaluate HR effort.

CO5: To provide an overview of contemporary issues related to SERMts unfolding areas in future.

Contents:

Unit I-Introduction: Evolution of Strategic Human Resource Management (SHRM); HR, SHRM &
Corporate Strategy; Challenges in SHRM; Resolrased view of a firminvestmentperspedve of
SHRM; HRarchitectire HR competencies.

Unit 1I-HR Strategies: Importance of HR irstrategy formulationStrategicapproachto HR functions
(planning, acquisition, training, development, reward and compengaflanaging workforce diversity.

Unit I11- SHRM in Practice: Idenifying strategic positions; Managiremployee elations- Unions and
strategic collective bargainingtrategicchange, Restructuring and SHRM; Employseagement and
well-being Matching culture with strategy; Behavioural issues in strategy implemantatio

Unit IV-SHRM and Business Performance: SHRM for competitive advantage; Higierformance work
systems ath SHRM, HRM and firm performance, Evaluating SHRfflectiveness, HRM and customer
outcomes, HR metrics; Hxidge Frameworknodel.

Unit V- Trends and Issues in SHRM: HR implications of mergers and acquisitions; Outsourcing and its
HR implications; Human resource strategy in international context; HRM in developing countries;
Technology and HRM, Corporate Ethics, Values and SHRM; Future of SHRM.

Readings (Unit wise):

Agarwala, T.Strategic Human Resource Managemé&tdP (Unit II)

Unit(s)- Il

Baron, James N. & DavjdM. Kreps (1999. Strategic Human ResourcésFrameworks For General
Manages. Wiley (Chapter 19 for Unit V)

Unit(s)i V

Greer, C.R. Strategic Human Resource Management: A general managerial apprdzedrson
Education. (Unit 1 Investment Perspective)
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Unit(s)1 |

Kaufman, Bruce E. (2015). Evolution of Strategic HRM as seen through two founding books: a 30th
anniversary perspectiven development of the fieldduman Resource Management, SHRM thirtieth
anniversary reviewMay-June, 54(3). 389107

Unit(s)1 |

Mello, J. A. (2006) Strategic Management of Human Resour@suth Western. (Chapter 4 for Unit I,
Chapter 6 for Unit Ill &Chapter 10 for Unit IV)

Unit(s)i 1 & IV

Schuler, R. S. &ackson, S. H2007).Strategic Human Resource Managem#Yiley India. (Chapter 6
for Unit IV & Chapter 22 for Unit V)

Unit(s)i IV &V
Additional Readings:

Becker, B.& Gerhart, B. (1996). fie impact of human resource management on organizational
performance: Progress and prospe&tademy of Management Journa®, 779812.

Becker, B. E& Huselid, M. A. (2006). Strategic human resources management:. Where do we go from
here?Journal of Management32(6): 898925.

Bhattacharya, M., Gibson, D. & Doty, D. H. (2005). The effects of flexibility in employee skills,
employee behaviors, and human resource practices on firm perforndanceal of Management, 31
622640.

Delaney, J. T.& Huselid, M. A. (1996). The impact of human resource management practices on
perceptions of organizational performangeademy of Management Journal, 989970.

Gerard H. Seijts and GaryP. Latham (2005)Learning versus Performance Goals: When ShoalchE
Be UsedAcademy of Management Executii®(1) (Feb), 12431

Huselid, M. A. (1995). The impact of human resource management practices on turnover, productivity,
and corporate financial performanéeademy of Management Journal, 885673.

Mark, A. Huselid & Brian E. Becker (2011) Bridging Micro and Macro Domains: Workforce
Differentiation and Strategic Human Resource Managenientnal of Managemen87(2), March. 4241
428

Pfeffer, J. (1998). The human equation: Building profits by puttirglesfirst. Harvard Business School
Press

Robin Kramar (2014) Beyond strategic human resource management: is sustainable human resource
management the next approadnh®rnational Journal of Human Resource Managemé@st8, 1069
1089.

Thomas C. Powel] Dan Lovallo and Craig R. Fox (2011). Behavioral Strategy Psychological
Foundations of Strategic Managemesitategic Management Journ&@2(13), 13691386
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Ulrich, David (1996. Human Resource Champions: the next agenda for adding value andinigliver
results. Harvard Business School Press.

Youndt, M. A., Snell, S. A., Dean, J. W& Lepak, D. P. (1996). Human resource management,
manufacturing strategy, and firm performangeademy of Management Journ9, 836867.

Teaching Plan:

At the begiming of each semesté&aculty teaching the course will provide (i) Teaching Planufiglated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity
I. | Explain the perspective of SHRM and distingu| Lecture & casqg Participatia,
between the strategic approaches to human reso| discussion Assgnment, &
from the traditional functional approach. presentation, Mid

Semester Exam/ En
Semester Exam

II. | Evaluate the relationship of HR strategy with ove| Lecture & casg Participation,

corporate strategy and craft effective functio| discussion Assignment & clasd
strategies. test End Semestr
Exam
. Demonstrate the existing SHRM practices as followe( Lecture & casg Participation,
different organizations. discussion Assignment & clasd
test End Semeste
Exam
IV. [ Evaluate HR efforts and link HR with firm performanc| Lecture & casg Participation,
discussion Assignment &

presentation Mid
Semester Exam/ En
Semester Exam

V. | Explain an overview of contemporary issues relate¢ Lecture &  casg Participation,

SHRM and its unfolding areas in future. discussion Assignment &
presentation Mid
SemesterExam/ End
Semester Exam
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Master of Commerce
Semester 1V
Course MCECO07: INDUSTRIAL RELATIONS AND COMPENSATION LAWS

Marks: 100 Duration:60Hrs.

Objective: The objective of the course @ makestudents understand thrdustrial relations in the light
numerous augmentations in various industaied alsdssies related to compensation management in
corporatesector and publiservices.

Course Outcomes: The successful completion of this coursehall enable the student:
CO1: To understand facets of interactions betw#enemployer and the employees and the resultant
disputes.

CO2: To imbibe how to interact, negotiate and transact with Trade Unions balancing and improving the
relations betweethe employer and the employees.

CO03: To acquaint with the basic legal framework envisaged under the statutes for compensation and
welfare of employees in different modes.

CO04: To design and understand the Tax structure by the principals involved amdepod the grant of
bonus, wages, and minimum wages to workers.

CO5: To provide the insights about reforms in industrial relations in India and also providing knowledge
about the latest amendments in compensation laws in India.

CO6: To comprehend variaupay structures and their designing in context of statutes of India.

Contents:

Unit I- Structure and Evolution of Industrial Relations: Concepthatue and models of IRJnitarist,

Pluralist, Dunlop s and Mar xi st p #&ial elptienssysiem g indiastructird&rand it n d u s
evolution; Major contemporary developments in global economy and polity and their impact on industrial
relations scenario in India.

Unit 1I- Industrial Disputes Resolution and Grievance Redressal: Nature, causesnd types of
industrial disputes|ndustrial Disputes Act, 1947authorities, reference of disputes to boards, courts/
tribunals, procedures and powers of authorities, strikes and lockouts, unfair labour practices, penalties;
Methods of industrial disputes resatut; Nature of grievances and grievance procesjuktandling
employee grievances; Industrial Employment (Standing Orders) Act, 1946

Unit 11l1- Trade Unionism and Collective bargaining: Provisions of Trade Union Act, 1926,
Definitions, Legislations otrade unions, rightsand liabilities of registered trade union, regulations,
penalties and procedure; Collective bargainiddature and functions; Types of bargaining; Collective
bargaining in the Indian contexEmerging trendsn unionmanagementelations; Techrology and
industrial relationsPrinciples of comparative analysis, variables of comparative analysis (culture,
values, ideologies, politieeconomic structure), experienceof UK, USA and Japan.

Unit IV- Compensation Management: Compensatin management proces®rms of payfinancial
and norfinancial compensatign Compensatiorstrategies;Assessing job values & relatives; Pay
structures; Designing pay levels, mix and pay structures, cotistn of optimal pay structurePayng
for peformance, skills and competence; International pay systeomparing costs and sgsts;
Strategic market mind set; Expatriate pay.
Unit V- The Workmen’s Compensation Act, 1923: Objecivess ; Empl oyer ' s
compensation; Mount of compensation; Distribution of compensation; Notice and claims,
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remedies of employers against stranger; Procedures in proceedings before Commissioner.
Unit VI- Designing of Pay Structures: Designing pay levels, mix and pay stwes,
construction of optimal pay structure keeping in view drakation of Pay structuresthe
Payment of Bonus Act, 1965;The Payment of Wages Act, 1936 and The Minimum Wages Act,
1948.

Case StudiesCase laws in respect of recent trends and administration of the Acts are required to
be done in all units.

Readings (Unit wise):
Bhattacharya (2014yompensation Managemexford University Press.
Unit(s): lll and V

Dwivedi, R. S. (2002).Managing Human Resources: Industrial Relationdndian Enterprises New
Delhi, Galgotia Publishing Company.

uUnit(s): I, Il, and 1l

SrivastavaS. C. (Rev.) (2012)Labour Law and Labour Relations: Cases and Materials
Unit(s): Il, lll and V

Venkataratnam, C. S. (200&)dustrial Relations: Tt and CasedDelhi. OxfordUniversity Press.

Unit(s): I, Il, and llI

Additional Readings:

BareAct on TradeUnion Act, 1948

BareAct on IndustrialDisputeAct, 1947

Sharma,).P.(2018)SimplifiedApproachto LabourLaws BharatLaw House(P) Ltd., New Delhi
Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufjlated
reading list, and (iii) the list of case studies for uploading on Department website.
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Facilitating the achievement of Course Learning Outcomes

Unit No. Course outcomes Teaching Learning Assessment Tasks
Activity
I Ability to understand facets of Lecture/Videos/ Classparticipation,
interactions between the employer a presention/ Case studies, | Presentationyiva/ test
the employees which may lead to News Analysis
industrial disputes or conflicts.

Il. Ability to imbibe the way to interact, | Lecture/ News Analysis / | Classparticipation,
negotiate and transact with Trade | preentation/ Case studies | Presentationyiva/ test
Unions which would balance the
relations between employer and
employee.

[l Capability to acquaint with the basic| Lecture/ News Analysis / | Classparticipation,
legal framework envisaged for presentation/ Case studies| Presentationyiva/ test
compensation and welfare of
employees in different modes.

V. Understanability of the tax structure| Lecture/ News Analysis/ | Classparticipation,
and premise of bonus and wages to| presentation/ Case studies| Presentationyiva/ test
workers.

V. Ability to comprehend the vanis Lecture/ News Analysis / | Classparticipation,
industrial reforms and amendments | presentation/ Case studies| Presentationyiva/ test
context of labour laws of the country|

VI. Ability to grasp various pay structurel Lecture/ News Analysis/ | Classparticipation,

and their designing pertaining to
Indian statutes.

presentation/ Case studies

Presentationyiva/ test
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Masters of Commerce
Semester 1V
Course MCEC08: HUMAN RESOURCE ANALYTICS
Marks: 100 Duration: 60 Hrs.

Objective: The objective of this course is to develop data driven skills in students. The course will enable
students to apply analytical tools in understanding the emphmtegviour

Course Outcomes: The successful completion of this course shall enable the student.

CO1: Tounderstand role ainalytics in Human Resource Management.

CO2: To develop knowledgabout HR Metrics and types afi@ytics in HR

COa3: To critically aralyze the HR effectiveness and its impact on employee life cycle &  experience
CO4: To enable students to analyze data driven insights out of HR analytics

CO5: To help in implementation of predictiveodellingand dashboards in HR

Contents:

Unit 1: Introduction to HR Analytics: Evolution of HR Analytics,challenges with HR analytics,
strategic focus on HR analytic€ommon pitfalls of HRanalytics; HR analytics process and skt
needed in HR analytics team.

Unit 2: Approaches to Data Analytics: Curmrent approaches to measuring HRrategic HRmetrics
versus bench markingdR scorecards & workforce scorecards/pes ofanalyticsin HR- descriptive,
predictive and prescriptiyélR analytics framework

Unit 3: Dynamics of HR Matric: People analytics cle, employee lifecycles and @ioyee experiences,
performance and succession managemagile framework;HR value chain Metiics to measure HR
effectiveness; &ctors driving employee turnoverLink between engagement and rfpemance;
Competitiveedge andHR analytics

Unit 4: Data Mining Techniques: Data analysisdata visualisatiotechniques and ffctive utilization
using toolsCommon pitfalls assoated with data visualization;riing insights out of HRaralytics

Unit 5: Decision Making Based on Analytics: Data driven culture in an organizatidmplementation of
predictive modeling; Impatance of predictability infulfilling strategic objectives; Effective HR
dashboards.

Readings (Unit wise):
Edwards M. & Kirsten, EdwardsK. (2016) Predictive HR Aalytics: Mastering the HR MetridKogan
Page

Unit(s) - Il
Isson,J.P. Harriott,J. S. (2016) People Analytics in the Era of Big Data: Changing the Way You Attract,
Acquire, Develop, and Retain Taledwhn Wiley & Sons

Unit(s)- Il
James, ER. (2017). Business Analytic$?earson Education Limited, UK
Unit(s)y I, I, I, IV

Van, Wieren S. (2017) Quantifiably Better: Delivering Human Resource (HR) Analytics from Start to
Finish. Technics Publications LLC
Unit(s) I, 11, Il IV, V

65



Department of Commerce, University of Delhi

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufidlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity

l. Understand the importance of Lectures, Live cases, | Class participation, Assignment
analytics in managing HR Assignment Individual/Group, End SemestExam
effectively.

. Explain different dimensions of | Lectures, Live cases, | Class participation, Assignment
analytics in HR and its Assignment Individual/Group, End Semester Exam
measurement.

. Analyse the impact of HR Lectures, Live cases, | Class participation, Assignment
analytics on employee life cycle § Assignment Individual/Group, End Semester Exam
experience

V. Apply analytics in HR to drive Lectures, Live cases, | Class participation, Assignment
insights and make decisions. Assignment Individual/Group, End Semester Exam

V. Usefulness of predictive modellin{ Lectures, Live cases, | Class participation, Assignment

to fulfil strategic objectives.

Assignment

Individual/Group, End Semester Exam
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Master of Commerce
Semester 111
Course MCECO09: SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT
Marks: 100 Duration: 60 Hrs.

Objective: To equip the students with essential tools, techniques, models and investment theory
necessary for analyzing different types of securitivaking sound investment decisions and optimal
portfolio choice.

Course Outcomes: After successful completion of this course the student should be able to

CO1: Understand the environment of investment and risk return framework.

CO2: Analyse bonds in ters of valuation, yields and risks as well as build up immunized bond portfolio.
CO3: Analyse equity shares using different approaches and models.

CO4: Construct, analyze, select and evaluate portfolios along with a deep understanding of Capital
market thery and associated models.

CO5: Understand and analyse futures and options, use various options trading strategies and critically
examine various innovations in derivatives market.

Contents:

Unit I-Introduction: The Investment environment, various invesnt alternives and risk return trade
off; Investment decision procesRisk aversionTypes ofinvestors Risk-Return analysis and impact of
taxes and inflationTypes and sources of returns and risks and their measurdbestsification and
Hedging Socially responsible investindgthical investing and otharontamporary issues in investment
management.

Unit 11-Analysis of Fixed Income Securities: Bond fundamentals; Types of bonds; innovations in bond
market Valuation of bondsBond yields (Yield toMaturity, Yield to Cdl, and Realized Annual Yield);
Bond price yield relationship;Bond convexity Malkiel Bond Theorems Risks in bondsinterest rate
risk, price risk, reinvestment rate kjsinflation risk, default risk;Analysis of risks in bondsBond
Duration, Modified duration and their measuremddind portfolio management including immunized
bond portfolio.

Unit I11-Equity Analysis: Approaches to secity valuation;Fundamental AnalysisEconomy, Industry,
Company Analysis ( EIC frameworldgquity Valuation Models ( DDM, P/E Ratio model and Free Cash
Flow Valuation approachforecasting P/E ratio. Technical Analysidasic premise and Dow theory;
types of charts and Chart patterns; Moving average analysis; Market indicators and softk speci
indicators; Odd lot theory;Efficient market hypothesis (EMH); Forms of market efficiency and their
implications; Tests of diffent forms of market efficienchs sumpt i on of I nvestor
critique Behavioural Finance Prospect theory ral behavioural biases such as Framing, Mental
accounting, Regret avoidance.

S

Unit IV-Portfolio Analysis, Selection and Management: The concepand significance of portfolio;
Calculation of portfolio return and risRisk aversion and capital allocationrisky assets and risk free
asset; Optimal risky portfolio; @imal complete portfolio; Marmbwitz portfolio selection modeEh ar pe’ s
single Index Model andptimal portfolio constructionCapital market theoryCapital market line (CML)

and concept of madt portfolio;To bi n’ s s e p a Capitali Aeset PricingeModek (6APM) and

its exensions;Stock market anomalies (Size effect, Value effect, Seaspe#iect, Overreaction effect);
Arbitrage Pricing Theory and Multifactor Asset Pricing Models udahg Fama French Five factor
model) Active and Passive portfolio managemelmyestment strategiesalue investing, momentum and
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contrarian strategiePor t f ol i o performance evaluation (Sharope

InformationratocoandFama’ s decomposition measure).
Unit V-Financial Derivatives: Futures features, typesral payoffs;Pricing of financidfutures (Cost of
carry model);Options features, types, styles, payoffs and valuatising Black and Scholes Modéijt
call parity pinciple; Options trading strategiebull spread, bear spread, straddle and buttepigasi;
Exotic options and other innovations in derivatives market.
Note: Some case studies related to above topics are required to be discussed.
Readings (Unit Wise):
Bodie, et al. (2009)nvestmentdMcGraw Hill.
Unit (s}, Il and IV
Chandra, P. (2017nvestmentAnalysis and Portfolio Managemeiiiata McGraw Hill.
Unit(s) I, IV
Elton, E. and Grubdi2010).Modern Portfolio Theory and Investment Analydahn Wiley and Sons.
Unit(s)}1V

Fischer,Donald E. and Ronaldl. Jordan(2007) Security Analysis and Portfolio ManagemeRHI
Learning.

Unit(s) I, Il and IlI
Hull, J.C. and Basu (2016Dptions Futures and Other DerivativeBearson.
Unit(s)V

Reilly, Frank K and Brown, Keith C(2012).Investment Analysis and Portfolio Managem&w#ngage
Learning.

Unit(s) II, Ill, IV and V
Tripathi, V. (2015) Security Analysis and Portfolio Managememaxmann.
Unit(s)- I, lll, V

Additional readings:

Mayo, Herbert B. (2006)nvestmentsThomson South western.

SharpeWilliam F. and AlexanderGordon J. (2002)nvestmentsPHI Learning.

Note: Latest edition of the readings may be used.
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Teaching Plan:
At the beginning of each semestaculty tezhing the course will provide (i) Teaching Plan, gpdated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit No. Course Learning Outcomes Teaching and Learning Assessment Tasks
Activities

l. Explain investment decision proceg Lectures, Clasg Class participation
various types of investors as well | Discussions using real liff Assignment/ Case studie
calculate various types of risks al examples from newspape| Projects, Mid semeste
returns. and web sourcesand| examinationEnd semeste

analyss of Case Studies | examination.

Il. Calculate value and vyields of bonds g Lectures, Clasg Class participation
analyse them in terms of valuation, yiel| Discussionausing real life| Assignment/ Case studie
and risks. examples from newspape| Prgects, Mid semeste

and web sourcesand| examinationEnd semeste
analysis of Case Studies | examination.

1. Determine value of equity shares usi Lectures, Clasg Class participation
different aproaches and models as well| Discussions using real liff Assignment/ Case studie
explaining various behavioural biases. | examples from newspape| Prgects, Mid semeste|

and web sourcesand| examinationEnd semeste
analysis of Case Studies | examination.

AV Calculate portfolio risk and return Lectures, Clasg Class participation
construct portfolios and explain capif Discussions using real lifi Assignment/ Class tes
market theory. examples from newspape| Case studies/ Projects, Ef

and web sourcesand| semester examination.
analysis of Case Studies

V. Explain financial derivatives, analyg Lectures, Clasg Class participation

various options trading strategies &
critically examine various innovations
derivatives market.

Discussions using real lif
examples from newspape
and web sourcesand
analysis of Case Studies

Assignment/ Class tes
Case studies/ Projects, Ef
semester examination.
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Master of Commerce
Semester 111
Course MCEC10: FINANCIAL INSTITUTIONS AND MARKETS
Marks: 100 Duration: 60 Hrs.

Objective: The purpose of this course is to equip students with an understanding of the financial system,
its constituents, the principles on which it operates, inter linkages, regutattogrns, and implications
for society &policy formulation.

Course Outcomes: After doing this course, students should be able to:

CO1: Understand the working of financial institutions and markets both individually and as an interlinked
system.

CO2: Undestand the factors affecting interest rates and yield curve and the importance of change in
interest rates for all constituents of the financial system

CO03: Understand the organization, role, functioning and need for regulation of different types offinanci
markets and the implications of the same on society.

CO4: Understand the organization, role, functioning and need for regulation of different types of non
depository institutions like mutual funds, pension funds, insurance, venture capital, privageaadui
hedge funds and the implications of the same on society.

CO5: Critically analyze the pivotal role of banking in a financial system and the reasons for it being
among the most tightly regulated industries in the world.

CO6: Understand the impediments financial inclusion and critically evaluate different ways of
developing sustainable financial inclusion. Also critically analyse the working of the micro finance
industry.

Contents:

Unit | — Introduction: Overview of financial markets and financimstruments Role of financial

institutions, depositornyand nordepository institutionsConsolidation & competitin among financial
institutions;Financial conglomerates.

Overview of the Indian financial system including financial sectarna$; Other caotemporary issues in
finance.

Unit 11- Interest Rate: Loanable Funds Theory, economic forces affecting interest rates, factors affecting
yield differentials of debt instrumentderm structure of interest rates: Pure Expectations Theory,
Liquidity PremiumTheory, Segmented Markets Theory & Preferred Habitat Theory, Yield Curve.

Unit I11- Financial Markets: Money marketorganization, economic role, instruments & regulgtion
Capital Markets Primary & secondary markets and thearganization Different types of market
structures, short selling and its implications, buying on ma&fiock market indicators, their methods of
computation and implications of the sgrBecurity market regulation and stability.

Unit V- Non Depository Institutions: Mutual Furds Types of mutual funds schemes, ETFs, Expenses
associated with mutual fund&n overview of Indian Mutual Funds Indusiridedge funds, venture
capital funds, private equity funds and regulation.

Pension Funddssues in saving for retirement & role tietfinancial system; Defined benefit & defined
contribution pension plans, Pension funds as financial intermediaries and their regAlaibaerview of
Indian pension fund industry including National Pension System.

70



Department of Commerce, University of Delhi

Insurance Incentive problems in insancemoral hazard & adverse selection, pure premium, premium
smoothing et¢.Reinsurance, catastrophe insuraneaptive insurance. RegulatioAn overview of the
Indian insurance industry.

Unit V- Banking: An overview of the banking industralance shet of a bank;Sources & uses of
funds of banks, fee based & off balandeeet activities; SecuritizationBank earnings & bank
performance, investment bankjrgank failure & regulation; Reasons for banks being heavily regulated,
bank run, deposit insuradc capital adequacy regulation and a critique of the Basel norms, bank
examination etcThe problem of moral haza&ltoo big to fail institutions;RBI and its policy evolution.

Unit VI- Financial Inclusion: Concept of financial inclusionChallenges inaglved in measuring
financial inclusion Impediments to financial inclusiorRole of financial inclusion in reducing poverty

and income inequality, evidence based examples of policies to support healthy and sustainable financial
inclusion.

Micro finance andts relevanceChallenges faced by the micro finance indusBifyange in the sources of
funding of the micro finance institution€ritical evaluation of the working of the micro finance industry,

the problem of mission drift.

Readings (Unit wise):

Adans, D. &Vogel, R.(2014Microfinance approaching middle agénterprise Development and
Microfinance.
Unit(s) - VI
Annual Reportinsurance Regulatory and Development Authority.
Unit(s)}1Vv
Annual ReportPension Fund Regulatory and Development Authority.
Unit(s)-1V
Annual ReportSecurities and Exchange Board of India.
Unit(s)}1V
DemirgueKunt, A. (2014) Presidential Address: Financial InclusioAtlantic Economic Journal.
Unit(s) VI
Fabozzi, F., Modigliani, F. & Jones, F. (20R)undations of Financial lsrkets and Institutions
Pearson.
Unit(s)- I
Kidwell, D., Blackwell, D., Whidbee, D& Sias, R(2016).Financial Institutions Markets and
MoneyWiley.
Unit(s) Il and V
Kohn, M. (2004) Financial Institutions and Market©xford University Press.
Unit(s)-1V
Madura, J. (2014 Financial Markets and Institution€engage.
Unit(s) I, Il and IV
Mishkin, F.S. (2015)The Economics of Money Banking and Financial Markegzarson.
Unit(s) Il
Mohan, R. & Ray, P. (2017ndian Financial Sector: Structur@rends and TurndMF Working
Papers.
Unit(s)I
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Patil, R.H. (2006)Current State of the Indian Capital Mark&conomic and Political Weekly.

Unit(s)- Il

RamMohan, T.T. (2016Rublic Sector Banks Are AdritEconomic and Political WeeklyReport on
Trend and Progress of Banking in Indieeserve Bank of India

Unit(s)-V

SpeecheReserve Bank of India

Unit(s)-V

Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will prioke (i) Teaching Plan, (iilipdated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Learning Activity Assessment Tasks

No.

l. Understand the role of differeff Pre reading, class discussion and intef Class participation
depository  and nedepository| resources Assignment
financial institutions and the inte Individual/Group, Mid
linkages between them. Semester Exafind

Semester Exam

. Understand the determination | Pre reading, Class discussion with strq Class participation
interest rates and its relevance for | theoretical underpinning, examples frg Assignment
financial institutions, markets an real life through newspapeasd internet Individual/Group, Mid
instruments. resources Semester Exarnd

Semester Exam

. Understand the relevance a| Pre reading, Class discussion, examp Class participation
working of different types of financig from real life throughnewspapers an( Assignment
markets, reasons for regulating the internet resources. Case studies | Individual/Group, Mid
and challenges associated with { prominent stock market scandd Semesr ExantEnd
same. involving Harshad Mehta and Ketg Semester Exam

Parikh.

V. Understand the relevance, workil Pre reading, Class discussion, examy Class participation
and need for regulation of differel from real life through newspapers an{ Assignment
types of nordepository financial internet resources. Case studies. Individual/Group, Mid
institutions, their impact on th Semester Exafind
financial system and society at large Semester Exam

V. Understand the crucial role ¢ Pre reading, Class discussion, examy Class participation
banking in any economy, evalug from real life throughnewspapers an{ Assignment
banks’ bal ance internet resources. Case studies. Individual/Group, End
reguldion and regulatory dialectics. Semester Exam

VI. Critically evaluate financial inclusiol Pre reading, Class discussion, examy Class participation
measures taken the world over a from real life throughnewspapers an{ Assignment
analyze the working of the micrl internet resources. Case studies. Individual/Group, End

finance industry.

Semeter Exam
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Master of Commerce
Semester 1V
Course MCEC11: INTERNATIONAL FINANCIAL SYSTEM
Marks: 100 Duration: 60 Hrs.
Course Objectives: To equip students with an understanding of the international financial system, its
evolution and growingmportance as well as challenges thrown up by increasing globalization of finance.

Course Outcomes: After doing this course, students should be able to:

CO1: Understand the relevance and implications of global imbalances.

CO02: Understand the factors affting exchange rates and the inter linkages among them.

COa: Critically analyze the evolution of the international monetary system both in terms of historical
construct and its implications for the contemporary system.

CO4: Understand the evolution andrepd of international financial markets and the implications of
globalized finance.

CO5: Understand international banking and its consequences for the international financial system.
CO6: Understand the causes and consequences of financial crises inelsetbpthg and developed
countries, the similarities and differences between the crises and implications of different ways of
handling the crisis.

Contents:

Unit | — Introduction: Growing importance of international finance, costs of international investme
crisis & contagionBalance of Paymentsurrent account, capital account, official reserve account, the J
curve, foreign exchange resen@ssts and benefitBOP trends in major countries, persistent current
account deficits & surpluses among natig@dobal Imbalances) & their repercussip&hifting dobal
dominance of the U.S.AGrowing importance of a unified Europe and emerging ABiale of New
Development Bank/ BRICS bank as an alternative to IMF.

Unit II- Exchange Rate Determination & Forecasting: Measuring exchange rate movements &
volatility, factors influencing exchange rates, Government intervedlii@ct & indirect intervention and
sterilized & nonsterilized intervention Interestrate parity, covered ad uncovered interest arbitrage;
Purchasing Bwer Parityabsolute & relativejFisher effect & international fisher effect-orecasting
exchange ratesechnical approach, fundamental approach & efficient market approach.

Unit I11- International Monetary System: Evolution of the internatimal monetary system, bimetallism,
Gresham’s Law, classical gol d standard, its strer
system, Triffin s Paradox, speci al dr awgemegts r i ght ¢

including dollarzation; The European MonetarUnion & its costs & benefitsFixed versus floating
exchange rate systems.

Unit 1V- International Financial Markets: Foreign exchange markets, international money markets,
international credit markets, international bond regsk& intenational stock marketsRegulatoy
asymmetry & its implicationdRecycling of petrodollars.

Unit V- International Banking: Offshore banking & offshore currency tradjrigactors contributing to

the growth of international banking & Eurocurrernicgding, reglatory asymmetry, shadow banigank
failure & safety nets, the problem of moral hazard & systemically important financial institutions
Problems in regulating internatidnbanking, regulatory arbitragl3IS & Basel Committeéssues &
challerges.
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Unit VI- Financial Crisis: Financial flows to developing countries, the problem of original sin, crisis in
the Latin American countries, growth & crisis in Asia, contagiGapital mobilitythe trilemma of the
exchange rateegime or the impossibleinity; Lesons from the crisisRole of International financial

ingtitutions like IMF & World Bank;Securitization and the financial crisis of U.S.A. (2d18, role of
credit rating agencie&€uro zone crisis and other contemporary issues.

Readings (Unit wise):
Eun, C.& Resnick, B.(2017). International Financial ManagementMcGraw Hill/lrwin Series in
Finance Insurance and Real Estate.

Unit(s)- I, Il, llland 1V

Krugman, P., Obstfeld, M., Melitz, M. (201 Thternational Economic§ heory and Policy Pearson.

Unit(s) I, IV, V and VI

Madura, J. (2017)nternational Financial Managementengage.

Unit(s)-ll and V

Mishkin, F.S. (2015)The Economics of Money Banking and Financial Marke¢srson.

Unit(s)- VI

Teaching Plan:

At the beginning okach semestdaculty teaching the course will provide (i) Teaching Planufidlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit
No.

Course Learning Outcomes

Teaching and Learning
Activity

Assessment Tasks

Understand the financial interactiol
between nations and their implicatio
on the world at large.

Pre reading, class discussion
and internet resources

Class participation, Assignment
Individual/Group, Mid Semester
Exam/End Semester Exam

Understand determination of exchan
rates and govern
the same.

Pre reading, Class discussion
with strong theoretical
underpinning, examples from
real life through newspapers
and intenet resources

Class participation, Assignment
Individual/Group, Mid Semester
Exam/End Semester Exam

Critically evaluate the factors whic
have contributed to the evolution
the international monetary system
its current form and their relevanfmr
the future.

Pre reading, Class discussion
examples from real life
through newspapers and
internet resources.

Class participation, Assignment
Individual/Group, Md Semester
Exam/End Semester Exam

AV Understand the reasons behind | Pre reading, Class discussior] Class participation, Assignment
phenomenal groth of internationall examples from real life Individual/Group, Mid Semester
financial markets, and global finan¢ throughnewspapers and Exam/End Semester Exam
and the implications of the same. internet resources.

V. Understand the growth of internation Pre reading, Class discussior] Class participation, Assignment
banking, the regulatory challenges| examples from real life Individual/Group, End Semeste
poses & implications for the hoy throuch newspapers and Exam
country, home  country  an| internet resources. Case
international financial system. studies.

\Y/ Analyse the reasons for occurren Pre reading, Class discussior] Class participation, Assignment

and implications of different ways ¢
handlingthe majorfinancial crises in

different countriescross the world.

Case studies.

Individual/Group, End Semeste
Exam
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Master of Commerce
Semester 1V
Course MCEC12: INTERNATIONAL FINANCIAL MANAGEMENT

Marks: 100 Duration-60 Hrs.

Objective: The course aims tprovide the students with a deep understanding of financial management
issues in a multinational enterprise (MNE). It equips the students with analytical tools and techniques for
sound financial decision making in bbgal setting.

Course Outcomes: The successful completion of this course shall enable the student:

CO1: To understand the basic concepts of Multinational firms, environment of international financial
management and foreign exchange market;

CO2: To undersand financial viability of capital expenditure plans and risk in financial decision making;
COa3: To analyse issues related to various finance functions of MNCs;

CO4: To understand translation, transaction, and economic exposure to exchange rate changes;

CO5: To understand portfolio management techniques and its risk.

Contents:

Unit I-Introduction: Globalization and themultinational enterprise (MNE);Environment of
International Financial Managemer@pmplexities and issues in financidécision making oMNEs;
Decisions in a global settinfpreign ExchangMarket Spot and Forward marke®articipgants in foreign
exchange marketArbitrage, hedging and speculatioBpvered interest rate arbitrag€pntemporary
issues in international financial management.

Unit 11-Cross-Border Investment Decision: Types of and issues irrass border investment decision;
Green field mvestment 8. cross border M&AsEstimation of cash flows fromrass border investment
projects;Valuation technigues includinadjusted preséwalue methodRisks in cross border investment
decisioncurrency risk, political risk, country risk, inflation risk efiiechniques for incorporating risks in
cross border investment decision.

Unit 111-Working Capital Management in MNEs: International Cah management, International
Inventory management and Imetional receivables managemdntgrnational capital structure and cost
of capita] Determinats of capital structure of MNEsDividend decision and policies of MNEs;

International transfer priap.

Unit 1V-Managing currency Risk and Interest Rate Risk: Types of risk exposure Transaction
exposure, Economic prsure and Translation exposure; Measurement of risk expddansgement of
currency risk using currency forwards and futures,enay gtions and currency swapassessment of
interest rate riskilanagement of interest rate risk using Interest rate futures, interest rate swaps and other
financial swaps.

Unit V-International Diversification and Portfolio Investment: Global markets for eqties; Risk

factors in international investinginternational diversificatiomisk and return aspectdnternational

CAPM assuming no differences in consumption and no barriers to investment as well as assuming such
differenceslIdentification of optimum pufolio; International Capital Market.

Note: Relevant software will be used for pedagogical purpose. Evaluation of practical exercise (if any)
using software will be part of internal assessment.
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Readings (Unit wise):

Apte, P.G. (2011Multinational Finarcial ManagementTata McGrawHill, New Delhi.
Unit(s)1 IV

Bekaert, Greet & Hodrick, Robert J., (201Hiternational Financial Managemer®rentice Hall.
Unit(s) il

Eun, Cheol S. & Resnick, Bruce G. (201nternational Financial Managemerifata McGrawHill.
Unit(s)- I, Il and IV

Maurice,Levi D. (2009).International FinanceRoutledge.
Unit(s)1 lll and V

Madura, Jef{2013).International Financial Managementengage Learning.
Unit(s)1 |

Shapiro, Alan C. (2010Multinational Financial Managemeniohn Wiley.
Unit(s)i 11, I, IV and V

Sharan, V. (2012)nternational Financial Managemen®HI LearningPvt. Ltd.
Unit(s)i lll and IV

Additional Readings:

International Finance ManagemetRetreived from:http://www.chegg.com/homewottkelp/questions
andanswers/internationdinancemanagementasestudy-1-latvia-becomesecondeuropearuniont
country-g15655375

Rathinasamy, R.S., Livingstone, L. &, Sahu, C. (20QIpbal Cost of Capital: The Case of Global
Computer Systems. Review of Business & Fma@ase Studies?2(l), +17. Retreived from:
ftp://ftp.repec.org/opt/ReDIF/RePEc/ibf/rbfstu/rbfan1-2011/RBFCSV2N1-20111. pdf

Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the cougswill provide (i) Teaching Plan, (i)pdated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit No. Course Learning Outcomes Teaching and Assessment Tasks

Learning Activity

l. Explain the basic concepts related to the Class discussion and | Class participation,
Multinational firms and environment of cases analysis Assignment
international financial management Individual/Group, Mid

Semester ExantZnd
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Semegstr Exam

Demonstrate the procedure for examining
financial viability of capital expenditure plans
undertaken by Multinational companies and the
implications on the parent and subsidiary
companies along with risk in financial decision
making

Theory sipported with
companies’
examples

Class participation,
Assignment
Individual/Group, Mid
Semester ExantZnd
Semester Exam

Analyse the issues related to various finance
functions of MNCs and international transfer
pricing

Class discussion and
presentation

Case Study
Discussion,
Assignment
Individual/Group Mid

Semester ExantZnd
Semester Exam

V. Explain the translation, transaction, economic | Case based class Class participation,
exposure to exchange rate changes and varioy discussion Assignment
kind of foreign exchange risks along with Individual/Group, Mid
techniques of heging these risk Semester Exani#nd
Semester Exam
V. Evaluate the portfolio management techniques| Project and class Case Study
and risk management in international investme| presentdon Discussion,
Assignment

Individual/Group, Mid
Semester ExantZnd
Semester Exam
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Master of Commerce
Semester 111
Course MCEC13: ADVERTISING AND SALES MANAGEMENT
Marks: 100 Duration:60 Hrs.
Objective: To develop an idepth understading of the modern concepts and latest techniques of
advertising, personal selling and sales force management which is an integral area of marketing.

Course Outcomes: The successful completion of the course shall enable the student:

CO1: To know the bass of marketing communication and the processes.

CO2: To develop an understanding of strategic and tactical level decisions involved in development of
an advertisement and their application

CO03: To know about possible arrangements for organizing and ewveajwdvertising efforts

CO4: To comprehend the ethical issues and social aspects of advertising.

CO5: To understand the process involved in personnel selling, its management and its implications for
relationship development.

CO6: To explain the decisioriavolved in planning and organizing the sales efforts.

COT7: To explain the decisions involved in salesforce management and the related issues

Contents:

Section A: Advertising

Unit I-Communication Basics: Communication and marketing; Communication pracess
Communication response hierarchy models; Cognitive processing of communication; Marketing
communication mix; Integrated marketing communication An introduction; Advertising- Its
importance and nature; Advertising and publicity; Advertising managemmuess; Advertising
objectives; DAGMAR approach; Determinatiofitarget audience and positioning; Advertising budget

— Factors influencing budget decision and methods.

Unit 11- Advertising Message and Media Decisions: Creativity and advertising; Creativprocess;
Creative strategy, creative appeals and execution styles; Copywriting for print, radio, television and web
ad.

Media Decisions-Types of media; Advertising through internet and interactive media; Developing
media plan; Media selection and sdhkng.

Unit 111-Organization and Evaluation of Advertising Efforts: Centralized and decentralized systems;
In- house agency arrangements; Advertising agenecieglection, compensation and appraisél
advertising agency; Managing advertising agencytiogls; IMC services; Reasons for evaluating
advertising effectiveness; Advertising testing procédsfore and after advertising tests and techniques.

Unit 1V-Advertising and Society: Ethical and social aspects of advertising; Regulation of advertising
in India; Recent developments and issues in advertising.

jon B: Sales Manaaemen

Unit V-Fundamentals of Personal Selling: Nature and importance of selling; Types of selling;
Personal selling, salesmanship and sales management; Process of effdrigyeSsdés management
process; Environmental factors impacting selling; Managing ethics in selling environment; Role of
personnel selling in customer relationship management

Unit VI-Sales Planning and Organization: Setting personal selling objective; Ntet analysis and
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sales forecasting; Sales budget; Sales territory; Sales quota; Role of IT in sales planning.

Sales Organization: Organization structure; Relationship of sales department with other departments;
Distribution networks relationship.

Unit VII-Sales Force Management: Recruitment and selection; Training and developa@hjectives,
techniques and evaluation; Sales persons compensatibteehniques; Sales contestgwRrds and
expense accounts; Motivating and supervising sales personnel; tiraluad control of the sales effort
— Evaluation of sales personnel performance, sales and cost analysis.

Readings (Unit wise):
Aakar, D. A., Batra, R& Mayers, J. G. (1992Advertising ManagemenPrenticeHall International.
Unit(s)1 |

Anderson, R. E., Dubinsky, A. J& Mehta, R. (2007).Personal Selling: Building Customer
RelationshipsNew York: Houghton Mifflin Company.

uUnit(s)1 V

Belch, G.& Blech, M. (2003).Advertising and Promotion: An Integrated Marketing Commuioca

Perspectve http://1lib.dtc.ac.th/ebook/BusinessAdmi str e
unit(s)- I, I, lll and V

Johnston, M. W.& Marshall, G. W. (2016).Sales Force Management: Leadership, Innovation,
TechonologyNew York: Routledge.

Unit(s)i VI and VII

Patel,V. N., & Sharma, S. (2011Brand Management & Consumer Marketitddgw Delhi: Oxford Book
Company.

unit(s) - IV

.Shimp, T. A. (2000). Avertising Promotion, Supplemental Aspect of Integrated Marketing
CommunicationHarcourt College Publishers.

Unit(s)- lll, IV and V
Spirg, R. L., Stanton, W. J. & Rich, G. A22Q0&). Management of a Sales Fordxoston: McGrawHill.
Unit(s)7 VI and VII

Still, R. R., Cundiff, E. W., & Govoni, N. A. (1988Fales Management: Decisions, Strategies, and
Cases Prentice Hall.

Unit(s)- V and VI
Additional Readings:
Anderson, R. B. (1987Rrofessional SellingNew Jersey: Prentice Hall Inc.

Audio Library. (n.d.). Retrieved from Sheth Leadership Academy:
https://www.shethleadershipacademy.com/audio/
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CravenesD. W., MeunierFitzhugh, K. L.& Piercy, N. F. (2011)The Oxford Handbook of Strategic

Sales and Sales Managemdxéw York, United States: Oxford University Press Inc.

Mackay, A. R. (2005)The Practice of AdvertisindNew Delhi, India : Elsevier Ltd.

Sharma, K(2011).Advertising : Planning and Decision Makirdew Delhi: Taxmann

Sheth, J. N. (2011).egends in Marketing: Philip KotlgivVols. 4, 9). India: Sage Publishing.

Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning okach semestdaculty teaching the course will provide (i) Teaching Planufidlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity
l. Students are able to develop | Theory spported with | Class participation, Assignment
understanding about the bascompani es’ |ndividual/Group, Mid Semester Exam/
concepts of advertising, Integrat{ examples End Semester Exam
Marketing Communicatior
process, its objectives ar
preparation of advertising budget
. Understanding of advertisin| Theory supported with | Class @rticipation, Assignment
message, its creation and me{c ompani es’ | |ndividual/Group, Mid Semester Exam/
decisions. examples End Semester Exam
. Evaluating advertising efforts Class discussion and | Class participation, Assignment
cases analysis Individual/Group, Mid Semester Exam/
End Semester Exam
V. Understandig the significance o] Theory supported with | Class participation, Assignment
ethical issues and sociasues off comp ani es’ | |ndividual/Group, Mid Semester Exam/
advertising strategies. examples End Semester Exam
V. To understand the significance | Class discussion and | Class participation, Assignment

effective personal selling process

presentation

Individual/Group, Mid Semester Exam/
End Semester Exam

\Y/ Decisions involved in planning anl Class discussion and | Class participation, Assignment
organizing the sales efforts. presentabn Individual/Group, Mid Semester Exam/
End Semester Exam
VII. Decisions involved in sales ford Class discussion and | Class participation, Assignment

management and the related issu

cases analysis

Individual/Group, Mid @mester Exam/
End Semester Exam
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Master of Commerce
Semester |11
Course MCEC14: INTERNATIONAL MARKETING MANAGEMENT

Marks: 100 Duration: 60 Hrs.

Objective: To enable the students to learn the concept and issues of international marketing, analyze
foreign market environment and develop international marketing strategies.

Course Outcomes: On successful completion of the course, the studdrasid be able to:

CO1: Describe concept and nature of international marketing, international marketing environment and
its components, understand the process of international market segmentation, selection and positioning,
and critically assess the suitiity of different modes of entry into international markets.

CO02: Understand decisions related to international product planning and pricing.

CO03: Explain methods for promoting a product in foreign markets and understand issues involved with
designing ointernational promotion strategy.

CO04: Describe decisions related to international channel and physical distribution strategies.

CO5: Identify and describe emerging trends and issues in international marketing.

Contents:

Unit I- Introduction: Importanceandscope of international marketing; International markeentation
and involvement; Internationatharketing management procesén overview, International marketing
information system.

International Marketing Environment: Typology of international mé&eting environment; Influence of
foreign mar ket ' s p-tulusal, politital ancelegal rervinonntents os mternadional
marketing decisions; Global trading environment and developments.

International Market Segmentation, Targeting and tlwsng; Screening and selection of foreign
markets; International market entry strategies€Exporting, licensing, contract manufacturing, joint
venture, operating through wholbwned subsidiaries aboard.

Unit I1- International Product Planning and Pricing Decisions: Major product decisionsproduct
quality, design, labeling, packaging, branding and product support services; Issue of product
standardization vs. adaptation; International trade product life cycle; New product development.

Pricing Decisions for International Markets: Factors influencing international price determination;
International pricing process, policies and strategies; Delivery terms and currency for export price
guotations; Standardised vs. differentiated pricing strategies; Transiagp

Unit I11- International promotion strategies: Communications across countriesComplexities and

issues; Countrpf-origin effects and strategies for dealing with adverse couwnftoyigin effects;
International promotion mix: Concept, tools aheit key features; Developing international promotion
campaign; Standardization vs. adaptation issue; Planning for direct mail, sales literature, trade fairs and
international advertising; International sales force management: Process and major issues

Unit 1V- International Distribution Decisions: Distribution channel strategyDifferent types of
intemational distribution channelshdir roles and functions; Selection and management of overseas
middlemen; International distribution logistienventory management, transportation, warehousing, and
insurance.
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Unit V- Emerging Trends in International Marketing: International marketing through Internet;
Ecological concerns in international marketing, International marketing ethics.

Readings (Unit wise):
Cateora, Phillip R.,Grahm, John L& Gilly, Mary (2016) International Marketing Tata McGraw Hill

uUnit(s)- I, I, lll, IV and V

Czinkota, Michael R& Ronkainon, lllka A(2013).International MarketingCengage Learning.

Unit(s)- I, I, 1, IV and V

Jodi, Rakesh M(2014).International Marketing Oxford University Press

Unit(s)- I, I, 1, IV and V

Keegan, Warran & Green, Mark C(2015).Global Marketing Pearson.

Unit 111

Onkvist, Sak& Shaw, John J2009).International Marketing; Analysis anBtrategy Psychology Press.

unit(s)- I, I, ll, IV and V

Terpstra, VerrFoley, Jame& Sarathy, Ravi (2012)nternational MarketingNaper Press.

Unit(s)- I, Il, lll, IV and V

Additional Readings:

Kotabe, Masaaki and Helsen, Kristig@010).Global Marketing Managemenfohn Wiley & Sons
Teaching Plan:
At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufijlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes:

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning
Activity

l. To explain concept of internationj Lecture sessioni class room participation and discussi
marketing, differentiate it from exporl and case stud) |ngividual/group  assignments,  Mid
multinational and global marketing, ansdy| discussions semester exam, Semeseard exam.
international  marketing  environmer
become familiar with the process
international market segmentatio
selection and positioning, and choo
appropriate mode of entry into select
international markets.

Il. To be able to make decisions related| Lecture session{ Class room articipation and discussior
international product planning and pricing and case stud) /ndividual/group ~ assignments,  Mid

discussions semester exam, Semeseard exam.

Il To be able to decide appropriate methoq Lecture session Cla.s.s room participation and dlscuss_|
of promoting product in foreign marke| and cas study| Individual/group  assignments,  Mid
and design international promotiq discussions semester exam, Semesesd exam.
campaign.

IV. | To be able to develop international chan| Lecture session{ Class room participation and discussi
and physical distribution strategies. and case studj Individual/group  assignments,  Mig

discus®ns semester exam, Semeségrd exam.

V. To describe emerging trends and issue{ Lecture sessiong Class room participatiomnd discussion

international marketing.

presentations by

students

Individual/group  assignments,  Mid

semester exam, Semestzrd exam.
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Master of Commerce
Semester IV
Course MCEC15: CONSUMER BEHAVIOUR
Marks: 100 Duration-60 Hrs.

Objective: To provide an imepth undetanding of the consumer buying processes and their
determinants as relevant for marketing decision making.

Course Outcomes: The successful completion of this course shall enable the student:

CO1: To understand consumer behaviour and its relationship vétkating concepts;

CO2: To understand the process of consumer decision making and its application;

COa3: To describe the underlying variables resulting into differences in consumer decision making;
CO4: To understand the attitudeehaviour relationship arits related models;

CO5: To know the socikeultural factors affecting consumer decision making.

Contents:

Unit I- Consumer Behaviour: Importance and nature of consumer behaviour; Types of consumers and
their role; Consumer behaviour and marketing condepsinging profile of Indian consumers and new
consumption patterns; Conducting consumer reseaogrview of process, complexities and issues.

Unit 1l1- Consumer Decision Making Process: Buying motives; Buying roles; Consumer buying
process;Stages andevels of consumer decision making; Business buying behavemuroverview;
Theories of motivation and its application.

Unit 111- Personal Factors Affecting Consumer Behaviour: Demographic characteristicgamily,

Family life cycle and consumer decision nmaki Household influence onconsumer buying behaviour;
Needs and motivation; Perception; Perceptual mapping and positioning; Value perceptions; Attitude and
attitude change; Attitude models; Learning and learning theories; Consumer involveanéetedents

and consequences; Personalitgoncept and personality theories; Psychographics; Life style and
applications.

Unit IV- Socio-Cultural Determinants of Consumer Behaviour: Reference group influencegheories

of reference group and applications; WOM comroation and opinion leaders; Social class and social
class stratification in India; Understanding cultural and-auhural influences on individual, norms and
their role, customs, traditions and value system; Consumer socialization argkeiméeationalrifluences;
Crosscultural dimensions of consumer behaviour.

Unit V- Models of Consumer Behaviour and Business Buying Behaviour: An overview of
contemporarymodels; Deterministic and probabilistic approaches; Contemporary Models of consumer
behaviour.

Readings (Unit wise):

Blackwell, R. D., Miniard, P. W., & Engel, J. F. (2009onsumer BehaviorNew Delhi: Cengage
Learning.

Unit ()7 111, IV

Hawkins, D. I., Motherbaugh, D. L., & Mookerjee, A. (2016pnsumer Behavior: Busilding Marketing
StrategiesChennai: Mc Graw Hill Educatiofindia).

Unit (s)- 1, lll and IV
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Schiffman, L. G., & Kanuk, L. L. (2008Fonsumer BehaviouPrentice Hall.

Unit(s)- I, I, NI, IV and V

Additional Readings:

Assael, H. (1994)Consumer Behaviour and Marketing Acti®@authWestern.

Audio

Library. (n.d.). Retrieved

https://www.shethleadershipacademy.com/audio/

Paul, P. J., & Olson, J. C. (2008)onsumer Behaviour and Marketing StratedgGraw Hill Education.
WARC100. (n.d.). Retrieved from Tdn

wor

from

| d’' s

Sheth

best

Leadership

mar keting

Academy:

campai

https://cdn2.hubspot.net/hubfs/358208/WARC%20100%20Summary%200f%20Results.pdf?___hssc=9549
8051.2.1513022131871&__hstc=95498051.dc35b4932a29ab69459a4b4ad0d21d0e.1513022131870.1513
022131870.1513022131818. hsfp=1230011665&hsCtaTracking=965884th24470a

Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Plan ufidlated

reading list, and (iii) théist of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning
Activity
l. Explain consumer behaviour as a field of study | Theory Class participation, Assignmer
and dentify the trends in consumer behaviour | supported with | |ngividual/Group, Mid
affecting marketers strategic decision making | ¢ o mp a n i €| semester ExanZnd Semester
examples Exam
Il. Demonstrate the process ofhsaimer decision Class discussion| Class participation, Assignmer
making under various situations and its implicat{ and cases Individual/Group, Mid
for marketing strategies analysis Semester ExanZnd Semester
Exam
Il Analyse the underlying variablessulting into Class discussion| Class participation, Assignmer
differences in consumer decision making and presentation Individual/Group, Mid
Semester ExantZnd Semester
Exam
V. Apply the models of attitudbehaviour Project and clasg Class participation, Assignmer
relationship to explain the problemedated to presentation Individual/Group, Mid
consumer behaviour Semester ExaniZnd Semester
Exam
V. Evaluate the socioultural differences i Case based clasy Class participation, Assignmen

consumer decision making.

discussion

Individual/Group, Mid
Semester Exant#nd Semester
Exam
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Master of Commerce
Semester 1V
Course MCEC16: SUPPLY CHAIN MANAGEMENT AND LOGISTICS

Marks: 100 Duration-60 Hrs.

Objective: To acquaint the students with the concepts and tools of supply chain management and
logistics as relevant for a business firm.

Course Outcomes: The successful completion of this courbalsenable the studett:

CO1: Describing fundamental supply chain management and logistics concepts at macro and micro
levels.

CO2: Understanding the role of Relationship Marketing in SCM

CO03: Understand the foundational role of logistics as it reldte procurement, transportation, and
warehousing and inventory.

CO4: Develop an understanding of Performance Measurement, Supply Chain Metrics (KPIs), Balanced
Score Card Approach and Benchmarking.

CO5: Analyzing the importance of the third party and fhuparty logistic outsourcing. Develop an
understanding of the Technology in logistics and Green Supply Chain Management.

Contents:

Unit I-Introduction: Evolution, importance, scopeprcept ofSupply Chain Manageme(gCM) and

trade logistics;Supplychain managemerds a Management Philosopiiunction of SCM, Value chain
for supply chain managemenbesign of SCM; Logistic activities— An overview, ontribution of

logistics at macro and micro levels; SCM and trade logistics; Logisticscamgpetitive dvantage

Logistics mix; Concept, span and process of integrated SCM; Difference betagistics and supply
chain management, demand manageméiotecastingNeed, quantitative and qualitativanethods,
Selecting theappropriate forecasting techniqueundional applications- HR, marketing, operations,
finance IT; Logisticsorganization Logistics in different industries.

Unit 11- Behavioural Issues in Supply Chain Management: Role of relationship marketing in SCM;
Managing relationships with supplierand customers; Captive buyers and suppliers; Strategic
partnerships; Supplieetailer collaboration and alliances.

Unit I11- Focus Areas of Logistics and Supply Chain Management: Product developmeirocess and

SCM, purchasing cycle, types of purchas&d, purchasing, strategic role of purchasing in the supply
chain and total customer satisfacti®urchasing vgprocurementprocurement strategiggransportation:
Introduction,objectives, different modes of transportation, importance of effectivepioaiation system;
Warehousing andnventory managementReasons for warehousingyarehousing evaluation and
requirements, warehousing location strategies, inventimyoduction,objectives, concept of inventory,
types of inventory, concept of inventomyanagement, importance of inventory management, objectives
of inventory management, different types of inventory costs, inventory management principles and
approachesl ogistical packaing: Introduction,objectives, concept of logistical packaging, types
packaging material, packaging costs.

Unit 1V- Performance Measurement: Framework of performance indicatoragthods of performance
measurementand the balanced score card approach, benchmarking, supply chain metrics (KPIs),
performance measurement aahtinuous improvement.

Unit V-Trends and Challenges in Logistics and Supply Chain Management: Third party and fourth
party logistic outsourcingChallenges and future directionBeverselogistics; Bullwhip effect; Push
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based anghull basedsystems; Gren supply chain managemeri-Commercdogistics: Requirements of
Logisticsin eecommerceEDI, barcoding, RFID; Re-engineering the supply chaiRuture directions.

Readings (Unit wise):

Chopra, S. & Meindl, R2007).Supply Chain Management: Strate@yanning and OperatiorRearson
Education.

Unit(s)- I, 1.

Hult, M. G., Closs,D., Frayer, D.Global (2014).Supply Chain Management: Leveraging Processes,
Measurements, and Tools for Strategic Corporate Advantdgesraw Hill Ltd

Unit(s)- I, Il, IV,V
Shapiro, J.F. (2007Modelling the Supply ChajiCengage Learning.
Unit(s)- 1, V

SimchiLevi, D., Kaminsky, P., SimcHLevi, E. & Ravi, Shankar (2008)Designing and Managing the
Supply ChainTata McGraw Hill Education Private Limited.

unit(s)- I, 11, 11, IV and V

Additional Readings:

Bozarth, C.C& Handfield, R. B. (2015).Introduction to Operations and Supply Chain Management.
Pearson Education.

Christopher, M. (2011 ogistics and Supply Chain Manageme®itentice Hall.
Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Plan ufijlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching Assessment Tasks
No. and
Learning
Activity
l. Develop an understanding of logistic activities in Lectures, Class participation , Assignmen
detail, demand management and functional cases Individual/Group,Mid Semester
applications. Exam, End Semester Exam
. Understanding the role of Customer and Supg Class Case Study Discussion,
Relationship Marketing. discussion Mid Semester Exam, End
and cases Semester Exam
analysis
Il. Understand the foundational role adgistics as itf Cases and Case Study Discussion, Class
relates to transportation and warehousing. Com| presentation | test,Endterm Exam.
modes of transportation. Describe warehouse
inventory processes, systems, and packaging.
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3PLs ,4PLs and Green Supply Chain Management

V. Develop an undetanding of supply chain metrig Class Class participation, Assignment
(KPIs) and performance measurement presentation | |ndividual/Group, Mid Semester
Exan End Semester Exam
V. Develop an understanding of the Technology| Case based | Case Study Discussion,
logistics— EDI, Bar Coding, RAD and importance o] Discussion Assignment

Individual/Group, Mid Semester
Exam/End Semester Exam
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Masters of Commerce
Semester - 1V
Course MCECL17: INDIA’S FOREIGN TRADE AND INVESTMENT
Marks: 100 Duration: 60 Hrs.

Objective: The objective of this course is to acquaint the students with structure andfpatework of
I ndia'"s foreign trade and investments.

Course Outcomes: The successful completion of this course shall enable the student:

COLL.To make the students understand India’ s posit.i
trade.
CO2. Toequip the students to critically evaluate th
relations.
CO3.To make students realize the role of I ndian gov

CO4. To develop the skills among students to anticipaigous regulatory and legal aspects related to
I ndia'"s foreign trade.

Contents:

Unit | - Introduction to India’s Foreign Trade and Investment: History and introduction to foreign

trade, patternand structureo f | ndi a’ s Prbnwtioral meased in frdign;trade by Indian

Gover nment , India’'s trade in service; Terms of tr
export products and markets; Regulattwydies inl ndi a deal ing with foreign
investmentpolicyash f |l ows: I ndia as an invest me-ndiadostst i nat i
ventures in foreign countries and their operations. Recent trends in fodkids trade

Unit Il - Foreign Trade Policy and Economic Relations: Policy making body ah regulatory

framework; Bilateralism andnultilater al i s m i n I ndia’s trade relation
relations with EU and other regional groupings; India and regional economic cooperation in South Asia;

| n d ibieateral investment treatieend DTAAs (Double Taxation Avoidance Agreement&uture of

India'strade policy LERMS, convertibility of rupee- partial and full convertibility Secondgeneration

reforms.

Unit 111 - Export Promotion Measures and Institutional Arrangements: Export promaibn measures
and schemes; Expairicentives; EXIMbank of India EXIM policy; Export and trading houses, Import
facilities for exports; ExporProcessing/Special Economic Zo{gRZs/SEZs) and 100% EOU#$olicy
framework and operational aspect. Infragtmoesupport- Transportation and warehousing infrastructure,
Indian ports and shipping system; Foretgade finance and insurancBourcesand schemes of foreign
trade finance Export development authoritiesAgricultural and Processefbod products Expat
Development Authority (APEDA); Marine Products Export Development Authority (MPEDA);
Federation of Indian Export Organisations (FIEO); H S Classification.

Unit IV - Foreign Exchange Facilities and Regulations: Foreign exchange facilities and exchangie r
mechanism; Regulatory frameworkEMA and its objectives and provisiorgheracts and regulations.

Readings (Unit wise):
Ministry of Commerce, Export Import Policy, Government of India, New Delhi.

Unit(s)- I, 1l
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Ministry of Commerce, Handbook of Procedures, Vols. | and Il, Government of India, New Delhi.

Unit(s)-Il, IV

Economic Survey Compiled by the Government of India, Ministry of Finance, Department of Economic
Affairs — Latest Edition.

Unit- [l

Additional readings:

Customs and Excise Laws, Various issues.

Meier, G.M. Trade Policy and Development, in Scott Maurice and Deepak Lal, Public Policy and

Economic Development Essays in Honour of lan Little, Oxford.

Nayyar, Deepak Foreign Trade Sector, Planning and Industrialisation in India, in Terance J. Byres, The
State Development Planning and Liberalisation in India, Delhi, 1997. Department of Commerce,
University of Delhi 70

Nayyar, Deepakl ndi a’ s

E »amce 19785,RJaderyingrFactors and Constraints, in Robert

E.B. Lucas and Gustav F. Pipanek (ed.), Indian Economy Recent Development and Future Prospects,
New Delhi.

Note: Latest edition of the readings may be used
Teaching Plan:

At the beginning of eackemestefaculty teaching the course will provide (i) Teaching Plan ufidlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit | Course Learning Outcomes Teaching and Assessment Tasks

No. Learning Activity

l. Devel oping an u n d ¢ Lecture sessions, Class participation, Assignment
position in the international paradigm | class discussion. Individual/Group, Mid Seester Exam/ End
business and trade. Semester Exam

Il. Appreciating the importance and concep| Lecture sessions; Class participation, Assignment
of I ndia’s for ei gn]|Classdiscussion; Individual/Group, Mid @mester Exam/ End
economic relations. Presentations by Semester Exam

students

Il Understanding the meaning importance { Lecture sessions; Class participation, Assignment
role of Indian government in promoting | Class discussion Individual/Group, Mid Semester Exam/ End
I ndia's foreign tr SemesteExam

V. Appreciating the role of various regulator Lectures sessions; | Class participation, Assignment

and
trade.

|l egal aspects

Case studies;
Presentation by
students

Individual/Group, Mid Semester Exam/ End
Semester Exam

89




Department of Commerce, University of Delhi

Master of Commerce

Semester |11
Course MCEC18: EXPORT MARKETING
Marks: 100 Duration: 60 Hrs.

Objective: The aim of this course is to denstrate an understanding of export marketing as a
managerial challenge and acquaint students of procedural aspects of export marketing

Course Outcomes: The successful completion of this course shall enable the student to:

CO1: Envisage export marketinghallenges and opportunities and developing an export marketing
strategy.

CO02: Understand foreign consumer behavior and prepare export market plan.

CO03: Understand the product and pricing decisions for export marketing and describe methods of export
pricing.

CO4: Explore the foreign markets and locate foreign customers.

CO5: Describe export documentation, cargo insurance and manage export operations .

CO6: Understand the role of export marketing facilitators for in foreign trade.

Contents:

Unit |- Basics of Export Marketing: Natue and role of export marketing;ndi a' s Export
challenges ad opportunitiesDomestic vs. @port marketingexporting through internet, prospects and
challenges byindian exporters; Determination ofexport performance, xport marketing and export
performance, development of export marketing strategy.

Unit 11- Developing Export Market Plan: Nature and role of export marketing plan, analysis of export
marketing competition, export marketing research and understandingregnfocustomer buying
behavior, prepaing products for export and service exportgy@t promotion and advertisin@Qverseas
market researchFactorsinfluencing selection of foreign mark Productplanning, development;
distribution chanels; Warehousd”romotion ofproduct.

Unit I11- Product and Pricing Decision in Export Marketing: Productrelated decisions:Panning,
branding, packaging, labey and narking; Pricerelated decisionrsFactors determiningxgort price;
Strategies opricing; Methods okxport pricing

Unit IV- Exploring Export Markets and Locating Customers: Making contacts and business travel
abroad, obtaining export licenses and collecting export documents, export packaging and marking,
shippirg abroad and receiving paymenBarter tading Counter purchase, switch trading, clearing
agreement and buyback barteert regulations and tax incentives.

Unit V- Managing Export Operations: International kipping, export packing and marking, export
documents, export and import restricgpieargo insurance, customs brokers and freight forwarders

Unit VI- Export Marketing Facilitation: Banks as/our facilitator freight forwarders as your facilitator,
distributors as your facilitator, governments as your facilithatgeting for exportingBudgets for
export activities, standard costs and export control, foreign exposures

Suggested Readings:

Albaum G. & Duerr, Edwin (2011).International Marketing and Export Managemeftearson
Educationlndia.
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Unit(s)- 1, 11, I, IV, V and VI

Jain SC. (2008).International Marketing ManagementBS Publishers & Distributers Pvt. Ltd.
Unit(s)- 1, II, 11l IV, V and VI

Ministry of CommerceExport Import PolicyGovernment of India, New Delhi.
Unit(s)- Vand VI

Ministry of CommerceHandbook of ProeduresVols. | and Il, Government of India, New Delhi.

Unit(s)- IV, V and VI

Zou, S., Kim D. & Cavusgil T. (2009). Export Marketing Strategy: Tactics and Skills that work
Business expert Press.

Unit(s)- IV, V and VI

Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufidlated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit
No.

Course Learning Outcomes

Teaching and
Learning Activity

Assessment Tasks

Explain nature and scope of export marketi
and measure export market performance.

Lecture sessions and
case study discussiony

Class paicipation, Assignment
Individual/Group, Mid Semeste
Exam/End Semester Exam

Analyse export market competition and
develop export marketing plan.

Lecture sessions and
case study discussiony

Class participation, Assignment
Individual/Group, Mid Semest
Exam/End Semester Exam

Explain product and pricing decisions in
export market and foster strategies for exp
pricing.

Lecture sessions and
case study discussiony

Case Study Discussion,
Assignment

Individual/Group, Mid Semester
Exam/End Semestr Exam

IV. | Explore export markets to locate foreign Lecture sessions and | Class participation, Assignment
customers and explain export regulations a case study discussiong Individual/Group, Mid Semester,
incentives of foreign markets. Exam, End Semesté&xam

V. | Describe export marketing operations and | Lecture sessions, Case Study Discussion,
explain international shipping and cargo presentations by Assignment
insurance. students Individual/Group, Mid Semeste

Exam/End Semester Exam

VI. | Interpret exparmarketing facilitations and | Lecture sessions, Case Study Discussion,

comprehend foreign exposure.

presentations by
students

Assignment
Individual/Group, Mid Semester
Exam/End Semester Exam
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Master of Commerce
Semester 1V
Course MCEC19: EXIM PROCEDURES AND DOCUMENTATION

Marks: 100 Duration-60 Hrs.

Objective: To make students aware about the cross border trade procedures and practices in International
Trade

Course Outcomes: On completion of this course, the studdmidd be able to:

CO1: Appreciate the role of documentation in international trade.

CO2: Assess the importance of terms of contract from an international perspective.
CO3: Apply the concepts learned in terms of delivery and international trade pricingtd a
transactions.

CO4: Evaluate the different methods of payments used in international trade.

CO5: Identify the frauds prevalent during international trade exchanges.

CO6: Understand the role of commercial and regulatory documents.

Contents:
Unit I- Introduction: Role ofdocumentation in international trade; by reference to FTP and International
Trade bodies like ICC etc.

Unit 11- Terms of Contract: Understanding the terms of contrattteir importance with international
prospective.

Unit I11- Terms of Delivery—Inco terms: Practical application and impact on theternational trade
pricing, risk and obligation to the different parties in the contract.

Unit V- Methods of Payment: Different methods of payment used in international trade; Conditions,
advantages and risk associated with them; Open account, Advance payment, Documentary collection,
consignment, Exports and Documentargdit.

Unit V- Letters of Credit: Definition; Types; Uses in trade; Risk associated vtitem and rfaud
prevention; UCF00.

Unit VI- Commercial and Regulatory Documents: Definition; Types; Utility; Risk and possible
discrepancy in the preparation of documents.

Readings (Unit wise):

Reddy, P.V& Mamatha, P. (2015Export Made EasyCommercial law Publishers (India) Pwttd.
Unit(s)- I, I, 1lI, 1V, V and VI

Khurana, PK. (2003).Export ManagemenGalgotia Publishing Co.
Unit(s)- I, I, 1, IV and VI

Additional Readings:

Custom Manual and circulars (2018).
FTP 201520, DGFT Publication and Circulars.
Hinkelman, E. G. (2009)nternational trade documentatiokVVorld trade press.
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Jack, R. (2009)Documentary CrediButterworths Publication.

Master Directions (RBI Publications).

McGraw, M. Letters of credit.

Ram, P. (2017)Export: What, Where and Howshupam Publications, New Delhi.

Reddy, P.V. (2015Manual on Export Documentatio@ommercial Law Publishers (India) Pvt.Ltd.
Reddy, P.V. (2018Manual on Import Documentatio@ommercial Law Publishers (India) Pvt. Ltd.
Schmitthoff (2012).Export Trade The Law and Practice of International trad&weet & Maxwell
Publication.

Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufiglated
reading Ist, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity
l. Students will understand how poepare Theory from FTP Class participation, Assignment
documents and their importance in followed by cases. Individual/Group, Mid Semester

II. | Students will be able to understand the Theory and students | Class participation, Assignment
conditions of contract & W be able to draft | will be asked to draft | |ndividual/Group, Mid Semester

international contract independently. the contract for Exam/End Semester Exam
goods/services.
IIl. | Students should understansk/obligation Theory along with Case Study Discussion,
associated with the international trade. cases. Assignment

Individual/Group, Mid Semester
Exam/End Semester Exam

IV. | Students should be able to understand Theory along with live| Class participation, Assignment
risks/obligations associated with cases and presentatio| |ndividual/Group, Mid Semester
internatonal payment & will be dviced the Exam/End Semester Exam

methodology to followfor securing trade.

V. | Students will be able to understand thke Case based discussio| Case Study Discussion,
& Importance of Letter of Credit and Risk | and student will be Assignment

associated with L/C. asked to prepare lette| |ndividual/Group, Mid Semester
of credit. Exam/End Semester Exam
VI. | Students will mderstand theole of Case based class Case Study Discussion,
commercial and regulatory documeirts discussion Assignment
international trade. Individual/Group, Mid Semester

Exam/End Semester Exam
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Master of Commerce
Semester 1V
Course MCEC20: INTERNATIONAL TRADE LOGISTICS
Marks: 100 Duration-60 Hrs.
Objective: To enable students to learn the art of transportation and distributionaraement of goods
from seller/exporter to buyer/importer.

Course Outcomes: On completion of this course, the student should be able to:

COL1: Appreciate the importance of logistics in international trade

CO2: Understand the concept of marketing logistics.

CO3: Assess the modes of transportation and their beneiid, the importance of ocean
transport

CO4: Understand the multimodal transport system

COb5: Be apprised of the duties/obligation/responsibilities associated with the multimodal
transport system

CO6: Understand the cargo clearance procedure and formalities

Contents:

Unit I- Introduction: * L o g i- ©tigincok the term and its relevance tbe internationaltrade;
Interchangeability irmarketing logistis; Materialsmanagement; Objective dbgistics and supply chain
management.

Unit 11- Marketing Logistics: Economic Order QuantifyJust in Time ConcepWarehousingPacking
Transportation.

Unit I11- Organization of Overseas Transportation Services: Choice of modes, Importance of ocean
transportgeneral view of shipping, chartering, linear shipping.

Unit IV- Containerization & Multimodal Transportation: Types of containersdimensions,
unimodal, intermodal, combined transport, development of containerization in Indiainplmiéa and
Foreignport, container traffic, ports constraints, definitiorfaiign port.

Unit V- Rights/Duties & Responsibilities of Carrier/Shipper: Rights & obligation of consignee
Multimodal Transport OperatdiMTO).

Unit VI- Bills of Lading: Airway bill, clearance of cargo for export & import
Readings (Unit Wise):
Khurana, P K. (2003).Export ManagemenGalgotia Publishing Co.
unit(s)- I, I, lll, V and VI
Singh, R. (2015)International Trade LogisticOxford University Press.

Unit(s)- 1, II, Il IV, V and VI
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Additional Readings:

Bes, J. (2012)Clearing & Shpping Term1 & 2.

Christopher, M. (2016} ogistics & Supply Chain Management

Hariharan, K.V. (2002)Containeization & Multimodal Transportri India

Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufidlated

reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit No. Course Learning Outcomes Teaching and Learning Assessment Tasks
Activity
l. Students will be able to understand tf Theory along with cases.| Class participation,
logistics system and importance of Assignment
logistics in international trade. Individual/Group, Mid
Semester ExantZnd Semester,
Exam
Il. Students will understand the concept| Theory along with Class participation,
marketing logistics. company’ s ¢ {Assignment
and solve the numerical Individual/Group, Mid
question Semester ExaniZnd Semester
Exam
1. Give exposure to the students regardi Theory along with Case Study Discussion,
the modes of transportation and its | practical example and Assignment
benefits. numerical example. Individual/Group, Mid
Semester ExantZnd Semester,
Exam
AV Students should be a&bto understand | Project and class Class participation,
the multimodal transport system. presentation Assignment
Individual/Group, Mid
Semester ExantZnd Semester,
Exam
V. Students shoulte ableto understand | Theory and live cases. | Case Study Discussion,
duties/obligation/responsibilities Assighment
associated ith the multimodal Individual/Group, Mid
transport system. Semester ExanZnd Semeste
Exam
VI. Will give exposure to the students Theory andstudents will | Case Study Discussion,

about the cargo clearance, procedure
and formalities.

be asked to prepare the
bill of lading.

Assighment

Individual/Group, Mid
Semester ExantZnd Semester
Exam
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Master of Commerce
Semester 111
Course MCEC21: CORPORATE LAWS: CASES AND APPLICATIONS
Marks: 100 Duration-60 Hrs.

Objective: The purpose of this course is to providewledge of the regulatory framework of companies
with reference to various provisions of the Companies Act, 2013 including amendments inugs 7,
notifications, ciculars, clarificationsthere under including case laws along witther prominent
corporate laws.

Course Outcomes: The successful completion of this course shall enable the students:

CO1: To understand the regulatory aspects and the broader procespeetisanvolved in different types

of companies covering the Companies Act 2013 and Rules there under.

CO2: To imbibe the legal and procedural aspects relating to company board, company meetings and
distribution of dividend.

CO03: To analyse and apprehetite provisions of Companies Act 2013 regarding the concepts, reasons
and modes of winding up.

CO4: To synthesis company processes, meetings and decisions with the implications of judicial
pronouncements.

CO5: Toequip with framework provided for safeviestments and companies surveillance by SEBI

CO6: To comprehend and evaluate working of depositories, their functions, duties and obligations
including participants therein.

Contents:

Unit I- Historical Background of Company Law: Relevance & Reflections: Origin and gowth of
Company Law in EnglandCommendas angbcietas;Formation of East India Companignactment of
the Bubble Act, 1719; Joint Stock Companies Act, 18¥int Stock Companies Act, 1850 in Irjdia
Limited Liability Act, 1855;Companies At, 1862(Companies Act, 1866 in IndiaCompanies Act, 1908
(Indian Companies Act, 19%3Companies Act, 194&80mpanies Act 1956 in India

Unit 1I- Company and its Formation: Lifting of corporate veil Types of companies; i@ person
company, associateompany, producer compgn Association not for profit; lllegal association;
Formation of company Promoters, their legal position, phecorporation contract and provisional
contracts Memorandum of association;riédcles of associationPoctrine of constictive notice and
indoor management;r&spectusAbridged prospectus; Rdterring prospectus;helf prospectusPostal
ballot; Information memorandunBook building; ksue, allotment and forfeiture of shangéghts issues;
Issue of sweakquity shares; mployees stock option scheméfransmission of shares, buyback and
provisions regarding buybackssue of bonus shard3ebt capital dematerialisation and rematerialisation
of securities, membership in a compar@nline registration of a companyAn introduction to e
governance.

Unit 111- Management and Control of Companies: Directors; Qassification of directors, women
directors, independent directorsisBualifications,Director Identity Number (DIN); Apointment, legal
positions, powers and duties, remabof directors;Board ofdirectors and its committees,ofitracts in
which directors are interestedffide or place of profit,Key Managerial Personnel: Managing director,
manager; Mnagerial remuneratiof]eetings of shareholders andaod Kinds, convaing and conduct
of meetings.

Unit 1V-Accounts and Audit: Books of accountsDnline filing of documentsAnnual return; XBRL,;
Accounting standardsSecretarial standardsSecretarial audit;Dividend provisions, declaration and
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payment of dividend, treatme of unpaid and unclaimed dividend, transfer of unpaid and unclaimed
dividend to investor education fund;udlitorsappointment, resignation and removal; dfiedtion and
disqualification; Auditor's reportjnspection, inquiry and investigatiooompromi®s, arrangements and
amalgamationsPrevention of oppression and mismanagement; NGLdncept and modes of winding
up.

Unit V- Depositories Act 1996: Definitions; Rghts aml obligations of depositoriesaRicipants, issuers
and beneficial ownersnquiry and inspectionenalty.

Unit VI- SEBI Act, 1992: Formation and objectives of the SEBinctions and powers of SEBI in
relation to securities market®rohibition of maniplative and deceptive devicesslder trading and
substantial acquisition of sedties or control; Guidelines for securities issues, monitoring and
surveillance of companids/ SEBI.

Note: Case Studies involving issues and applications in corporate laws are required to be discussed
in each unit.

Readings (Unit Wise):

Bare Acts on Dpositories Act, 1992 .
Unit(s)- V and VI

SEBI Act, 1996.
Unit(s)- V and VI

Handbook for NSDL Depository Operations module
Unit(s)- IV and V

Hicks, A.& Goo, S.H. (2011).Cases and Material on Company La@xford University Press.
uUnit(s)- I, Il , IV

Sharma, J. R2018).Corporate LawsAne Books Pvt Ltd. New Delhi.
unit(s)- I, I, 1, IV

Singh, Avtar (2015)Company LawEastern book company.
Unit(s)- I, Il, Il , IV

Additional Readings

Gowar, L.C. (1992)Principles of Modern Company ha Sweet Maxwell

Hanningan, B. (2015Company LawODxford University Press.

Kershaw, D. (2012Fompany Law in Contexiext and materialsOxford University Press.
RamaiyaA. (1977) Guide to Companies A¢tadhwa and Co.

Teaching Plan:

At the beginningpf each semestdaculty teaching the course will provide (i) Teaching Planufijlated
reading list, and (iii) the list of case studies for uploading on Department website.
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Facilitating the achievement of Course Learning Outcomes

Unit Course outcomes Teaching Learning Assessment Tasks
No. Activity
l. Ability to understandheregulatoryaspectandthe Lecture/Videos/ Classparticipation,
broademrocedurabspectsnvolvedin differenttypesof | presentationCase Presentationyiva/
companiesn accordancevith New Companiedct, studiesNewsAnalysis test Mid Semester
2013. Exam/End
SemesteExam
. Ability to comprehendhe legalitiesrelatingto company| Lecture/NewsAnalysis/ | Classparticipation,
board, company meetings, managementand dividend | presentationCase Presentationyiva/
decisions. studies test Mid Semester
Exam/End
SemesteExam
lll. | Capability to analyseand identify the provisions of | Lecture/NewsAnalysis/ | Classparticipation,
Companiedct 2013regardingthe conceptof company| presentationCase Presentationyiva/
audit,control,reason@ndmodes of winding up. studies test Mid Semester
Exam/End
SemesteExam
V. Proficiency in synthesizing ¢ o0 mp a rpsocesses| Lecture/NewsAnalysis/ | Classparticipation,
meetingsand decisionswith the implicationsof judicial | presentationCase Presentationyiva/
pronouncement. studies test Mid Semester
Exam/End
SemesteExam
V. Competency with framework provided for safe| Lecture/NewsAnalysis/ | Classparticipation,
investmentandcompaniesurveillanceby SEB. presentationCase Presentationyiva/
studies test Mid Semester
Exam/End
SemesteExam
VI. | Ability to comprehend and evaluate working of | Lecture/NewsAnalysis/ | Classparticipation,
depositories, their functions, duties and obligations| presentationCase Presentationyiva/
including participantstherein. studies test Mid Semester
Exam/End
SemesteExam
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Master of Commerce

Semester 1V
Course MCEC22: INDUSTRIAL LAWS: CASES AND IMPLEMENTATION
Marks: 100 Duration-60 Hrs.
Objective: The purpose of this course is to enable the studemtscuire knowledge and understanding
of prominent labour and industrial laws.

Course Outcomes: The successful completion of this coursellstraable the students:

CO1: To understand the regulatory aspects and the broader procedural aspects inodvesibims and
provident fund processes.

CO2: To acquaint the various compensatory benefits available to workers under state insurance act and
understand the administration processes involved in the same.

CO3: To comprehend and analyse the working of pension, provident fund, state insurance or compliance
departments of factories.

CO4: To judge the actual organisational situations in conteixtdustrial disputes and build synthesis via
casebased learning and handle industrial disputes with detailed knowledge of actual organisational
scenarios.

CO5: To imbibe company processes with the implications of judicial pronouncements with respect
social security of workers via payment of gratuity.

CO6: To familiarise with the rights and liabilities of trade unions in a factory and also making them
aware of real life examples through judicial pronouncements.

CO7: To apprise the compensatory benefitailable in case of employment injury in accordance with
Indian statutes.

Contents:

Unit I-Employees Provident Fund & Miscellaneous Provisions Act, 1952: Definitions; $hemes, cases
under the Act Emp |l oyees'’ Provident Fundh&méem@ 99 Emp Emp ¢ e
Deposit Linked Insurance Schentgase laws.

Unit I1I-Employees State Insurance Act, 1948: Objects ad applicability of the scheme;diinitions and
cases Personal injury, factory, manufacturing process, wages, partial and perntigedsiement; ESI
corporation; &anding committee and medical benefit coun€dntributions;Adjudication ofdispute and
claims, benefits; @se laws.

Unit Il11-Factories Act, 1948: Definitions and cases;hotities under the Factories Act; Healthgfty;
provisions relating to hazardous procesd#elfare; Workinghours of adultsEmployment of young
personsAnnual leave with wage®enalties and procedur€ase laws.

Unit 1V- The Industrial Disputes Act, 1947: Objects;Authorities for settlement of ingtrial disputes;
reference of industrial disputes, procedure, powers and duties of authorities; Sda8ements and
awards;Strikes, lockouts, layoff, retrenchment, transfer and closuderfair labour practices.

Unit V-Payment of Gratuity Act, 1972: Applicability and nor applicability of the ActDefinitions and
cases-employee, employer, continuous serviBayment of gratuityfForfeiture of gratuity,Emp | oy er ' s
duty to determine and pay gratuifgecovery of gratuityPenalties; Casaws.

Unit VI-Trade Unions Act, 1926:0bjects; Registration of trade unionsRights and liabilities of

registered trade uniond?ivileges of a registered trade unjofmmunity from criminal and civil
proceedingsPenalties; Casaws.
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Unit VII-Employee’s Compensation Act, 1923: Definitions dependent, employer, partial and total
disablement, workmen, injury, accidenEmp | oyer ' s Il i abi | j tAyountf aj r
compensationContracting; Commissioner; Calsavs.

Note: Cases and problems involving issues in industrial laws are required to be discussed in the
class.

Readings (Unit wise)
Kumar, H.L. (2018)Digest oflmportant Labour Caes,Universal Law Publishing Co. Pvt. Ltd.

Unit(s)- Il, Il and V

Malik, S. (2017)PL Mal i kds oI ndustri al Law
Unit(s)- I, IV, V and VII

Sharma, J.P. (2018%implifiedApproach to Laboutaws Bharat Law House (P) Ltd.
Unit(s)- I, I, 1lI, 1V, V and VI

Srivastava, S.C. (2012).abour Law and Labour Relations: Cases and Materi&l&kas Publishing
House Pvt. Ltd.
Unit(s)- Ill, 1V, VI and VII

Additional Readings

Malhotra (2015)The Law of Industrial Disputes

Bare Act on EPF &MP Act,1952

Bare Act on ESIC Act,1952

Bare Act on Payment on Gratuity Act,1948

Bare Act on Industrial Dispute Act,1947

Bare Act on FactorgeAct, 1948

Bare Act on Employees Compensation Act,1923
Bare Act on Trade Union Act,1947

Report of the National Commission on Labour (1969)
Report of the Second National Commission on Labour (2002)
Report of the Committee on Fair Wages (1948)

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufijlated
reading list, and (iii) the list of case studies for uploading on Department website.
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Facilitating the achievement of Course Learning Outcomes

Unit Course outcomes Teaching Learning Assessment
No. Activity Tasks
l. Ability to understandhe regulatoryaspectsandthe broader| Lecture/Videos/ Class
proceduralaspectinvolved in pensionsand providentfund | presentationCase participation,
processes. studies, NewsAnalysis | Presentation,
Viva/ test Mid
SemesteExam/
End Semester
Exam
1. Ability to comprehendiariouscompensatiomenefits Lecture/News Class
availableunderstateinsuranceactandalsoto understandts | Analysis/ presentation/| participation,
working andadministratiorthroughcorporation. Casestudies Presentation,
Viva/ test Mid
SemesteExam/
End Semester
Exam
IIl. | Capabilityto comprehendndanalysethe working of Lecture/News Class
pensionprovidentfund, stateinsuranceor compiance Analysis/ presentation/| participation,
departmentsf factoriesandthe manufacturingprocesses Casestudies Presentation,
thereon. Viva/ test Mid
SemesteExam/
End Semester
Exam
AV Competency to understand the causes and details of | Lecture/News Class
industrial disputesthroughcasebasedearningandreatlife | Analysis/ presentation/| participation,
problemsolvingapproach. Casestudies Presentation,
Viva/ test Mid
SemesteExam/
End Semester
Exam
V. Ability to undersand the social security benefitsavailable| Lecture/News Class
to workerslike gratuityandcomprehendts provisions. Analysis/ presentation/| participation,
Casestudies Presentation,
Viva/ test Mid
SemesteExam/
End Semester
Exam
VI. Capabilityto apprehendheimportanceof tradeunionsand | Lecture/News Class
otherforms of amalgamation@ the factoryandalso Analysis/ presentation/| participation,
understandherights, responsibilitiesanddutiesattached Casestudies Presentation,
therewith. Viva/ test Mid
SemesteExam/
End Semester
Exam
VII. | Ability to recognizethe compensatorpenefitsin caseof Lecture/News Class
employmeninjury andotherinjuries. Analysis/ presentation/| participation,
Casestudies Presentation,
Viva/ test Mid
SemesterExam/
End Semester
Exam
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Master of Commerce

Semester - 111
Course MCEC23: PRINCIPLES AND PRACTICE OF TAXATION

Marks: 100 Duration: 60 Hrs.

Objective: To acquaint the students with the basic principles of taxation, tax policy, and structure of
Indian Tax system.

Course Outcomes: The successful completion of this course shall enable the students:

CO1: To understand the meaning asabpe of tax policy and types of taxes.

CO2: To analyse the significance and determinants ofGBP ratio and understand other concepts
central to taxation policy such as tax effort, tax equity and tax incidence.

CO3: To appreciate the significance angbgation of buoyancy and elasticity of tax revenue.

CO4: To become aware of the dynamics of international taxation and methods adopted by countries to
alleviate international double taxation.

CO5: To examine the causes of tax evasion and tax avoidanog &ith methods adopted by countries

to curb tax evasion and avoidance.

CO6: To assess the rationale, benefits and costs of various kinds of tax incentives offered by
governments.

CO7: To understanthe Constitutional provisions pertaining to taxes inandi

Contents:

Unit -Introduction: Tax policy and tax base; Objectives of tax policy; Canons of taxation; Determinants
of tax yield; Effects of taxes on money and real burden, inflation and savings; Classification of taxes:
Direct and indirect taxes; OECDlassification; Progressive, proportional and regressive taxes; Ad
valorem and specific taxes.

Unit 1l-Tax Ratio, Tax Effort and Tax Incidence: TaxGDP mtio: Meaning, significance and
determinants; Trends in ta§6DP ratio in India; Intercountry compasons; Tax capaty and tax effort;
Tax Equity Need and approache8enefit princple of taxation and Ability tgpay principle of taxation;
Meaning and types of tax incidence; Factors determining extent of tax shifting; Efficiewm®ss burden
of taxatbn; Administrative costs; Compliance coddsstribution oftax burden

Unit 111- Buoyancy and Elasticity of Tax Revenue: Concepts of buoyancy and elasticity of tax revenue;
Automatic response versus discretionary changes; Disaggregation of elastiditjerdef

Unit IV- International Taxation: Assignmentrules of foreign income Sourceversus esidence;

International double taxation; Methods to alleviate internatidoable taxationExemption, Tax Credit

Method, Bilateral Tax Treaty, Multilateral Takreaty, OECD Model & United Nations Model Tax
Convention.

Unit V- Tax Evasion and Tax Avoidance: Meaning of tax evasion and tax avoidanceusks ath
consequences of tax evasiorethods to curb tax evasion; Tax evasion in India; Intenal tax evasio

and avoidanc®&lethods— Transfer pricing, tax treaty shopping, tax havens; Methods to curb international
tax evasion and avoidance; Advance Pricing Agreements; Indian ldauble tax relief

Unit VI- Tax Incentives: Tax incentives rationale, benefitend costs of tax incgives; Types of tax
incentives;Tax holidays, investment allowance, deductions, reinvestment incentives etc.
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Unit VII- Constitutional Provisions Pertaining to Taxes in India: Rationale for constitutional
arrangementDistribution d taxation powers between the Center and States in the Constitution of India;
Sharing ofcentral taxesRecommendations of the Fourteenth Finance Commission.

Note: Relevant software will be used for pedagogical purpose. Evaluation of practical exéenisg (i
using software will be part of internal assessment.

Readings (Unit wise):

Easson, A. (2004)Tax Incentives for Foreign Direct InvestmeNew York: Kluwer Law International.
Unit(s) - VI

Musgrave, R. & Musgrave, P. (198Fublic Finance in Theory and PracticéMcGraw Hill Book
Company: New York.
Unit(s)- I, Il

Peerzade, S. A. (201@®conomics of TaxatioNew Delhi: Atlantic Publishers& Distributors Pvt. Ltd.
Unit(s)- I, Il

Shome, P. (195). Tax Policy HandbooRkWVashington, D. C.: International Monetary Fund, MF.
uUnit(s)- 1, Il, IV

Sury, M. M. (2015).Tax Systems in India: Evolution and Present Structiew Century Publications:
New Delhi.

Unit(s)- Il1, 1V, V, VII
Note: Latest edition of the readings may be used
Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufated
reading list, and (iii) the list of case studies for uploading gpmalianent website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity

Developing an understanding of tax | Lecture sessions, | Class participation, Assignment

policy and types of taxes. class disussion. Individual/Group, Mid Semester Exam/
End Semester Exam
Appreciating the importance of Lecture sessions; | Class participation, Assignment
concepts such as t&DP ratio, tax Class discussion; | Individual/Group, Mid Semester Exam/
equity and tax incidence. Presentations by | End Semester Exam
students
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Understanding the meaning and
application of buoyancy and elasticity
of tax revenue.

Lecture sessions;
Class discussion

Class participation, Assignment
Individual/Group, Mid Semester Exam/
End Semester Exam

IV. | Analysing the assignment rules of Lectures sessions; | Class participatio, Assignment
foreign income, international double | Case studies; Individual/Group, Mid Semester Exam/
taxation and methods to alleviate suc| Presentation by End Semester Exam
double taxation. students

V. | Understanding tax evasion, its causey Lecture sessions; | Class participation, Assignment
and consequences and methods to c| Class discussion | Individual/Growp, Mid Semester Exam/
international tax evasion End Semester Exam

VI. | Appreciating the role of tax incentives Lecture sessions; | Class participation, Assignment
offered by countries Class discussion; | Individual/Group, Mid Semester Exam/

Case studies End Semester Exam
VII. | Analysing the Constitutional provision| Lecture sessions; | Class participatin, Assignment

pertaining to taxes in India

Presentation by
students

Individual/Group,End Semester Exam
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Master of Commerce
Semester - 1V
Course MCEC24: CORPORATE TAX STRUCTURE AND PLANNING

Marks: 100 Duration: 60 Hrs.
Objective: To develop in students the ability to consider tax implication in bssimad financial

decisions.

Course Outcome: After successful completion of this course, students will be able to:
CO1: Compute tax liability of a company

CO2: Consider tax implications while taking business decisions

CO03: Assess impact of taxation oratle off of financial decisions

CO4: Independently undertake corporate tax planning.

Contents:

Unit I- Tax Planning: Conceptof tax planning and tax management, tax evasion and tax avojdance
Rationale of corporate tax planning; Nature and scope of #&jplg in companies.

Unit Il- Tax Assessment of Companies: Residential status of company and incidenc# tax;
Computation of taxable income of companies: Carry forward and set off of business dedsesipns
available to corporate assesses; Computadiocorporate tax liability; Minimunalternate tax and tax
credit Tax on distributed profits; Tax on income distributed to unit holders.

Unit I11- Tax Planning and Business Decisions: Implications of tax concessions and incentives for
corporate decisianin respect of setting up a new business, location of business and nature of business.

Unit IV-Tax Planning and Financial Decisions: Capital structure decisions; Dividenmblicy; Bonus

Share; Investmentand capital gainsOwning or leasing of an assetiire purchase or installment
purchasealecision; Purchase of an asset out of own funds or out of borrowed ;cifataifacturing or

buying; Repairing, replacing, renewing or renovating an asset; Sale of assets used for scientific research;
Shutting down ocontinuing operation$rivate equity

Unit V- Business Reorganization: Tax Planning in respect of amalgamation andmigger of
companies slump sale, conversion of a firm into a compa@pnversion ofsole proprietorship into
company; Conversion of compgainto Limited Liability Partnership.

Unit VI- Transfer Pricing: Overview of tranger pricing in India and abroadylethods to curb tax
evasion through Arm s Length Price and met hods of

Unit VII- Foreign Collaboration: Doubly taxed incom and Double Taxation Aspects: Foreign
collaborations and incidence of taxation on domestic companies andastlesses;révisions for relief
in respect of double taxatieftJnilateral and bilateral.

Note: Relevant software will be used for pedagogmaipose. Evaluation of practical exercise (if any)
using software will be part of internal assessment.

Readings (Unit wise):

Ahuja, Girish & Ravi, Gupta.Bhar at 6s Prof essi onal Appr o.@8bamt t o Dir
Law House Pvt. Ltd.
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Unit(s)- I, I, 11l, 1V, V and VII

Bhagmatj PrasadDirect Taxes And Laws And Practié®ishwa Prakashan
Unit(s)- IV and V

Singhania,Vinod KT a x ma nn’ s [Daw&PcatticeT a x e s .
Unit(s)- 1, 11, l1l, IV, V and VI

Srinivas,E. A. Corporate Tax Planningata McGraw Hill,
Unit(s)- I, I, IV and V

Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Plan ufidlated

reading list, and (iii) the listf case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit
No.

Course Learning Outcomes

Teaching and
Learning
Activity

Assessment Tasks

Expound nature & scope of Corporate 1
structure, differentaspects of basic of ta
planning.

Lecture session:
and case stud]
discussions

Class participation, Assignment

Individual/Group, Mid Semester
Exam/ End Semester Exam

Computation and the assessment
companies and gross total income, taxs
income andax liability.

Lecture session:
and case stud
discussions

Class participation, Assignment

Individual/Group, Mid Semester
Exam/ End Semester Exam

Identify different aspects of business wi
regard to setting up of business its locat
etc and associadebenefits.

Lecture session:
and case stud
discussions

Case Study Discussion, Assignmen

Individual/Group, Mid Semester
Exam/ End Semester Exam

Able to advice with regard to financii
structure and financial decisions a compe
should take in differentase scenarios ab
to advice efficiently and effectively.

Lecture session:
and case stud
discussions

Class participation, Assignment

Individual/Group, Mid Semester
Exam/ End Semester Exam

Explain transfer pricing associated differg
methods, differen aspects of busines
organizations and foreign collaboration.

Lecture sessions
presentations by
students

Case Study Discussion, Assignmen

Individual/Group, Mid Semester
Exam/ End Semester Exam
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Master of Commerce
Semester 1V
Course MCEC25: BANKING PRODUCTS AND PRACTICE
Marks: 100 Duration: 60 Hrs.

Course Objective: The purpose of this course is to equip students with an understanding of the Indian
banking system, its evolution, current practices and challenges in the future

Course Outcomes: After doing this course, students should be able to

CO1: Understand the evolution and current state of the Indian banking industry.

CO2: Understand the different services and products offered by banks and the challenges assdtiated wit
them.

COa3: Understand the regulatory structure within which the banking system operates.

CO04: Understand and analyse the different risks faced by banks and the risk management mechanism.
CO5: Analyse the major banking scams in India and the world.

Contents:

Unit I- Introduction: Evolution of banking in IndiaSize, structure and composition of the banking
industry; Islamic banking and universal bankimdonetary policy trasmission by commercial banks;
Contemporary issues in banking.

Unit 11- Banking Services and products: Corporate banking, retail banking, international banking, rural
banking, priority sector lending, digital banking, electronic banking, mobile baakithg@ther innovative
uses of ITTaxation of banking products.

Unit I11- Banking Law: Reserve Bank of India Act 1934, Banking Regulation Act 1949, Insolvency and
Bankruptcy Code 2016, Basel |, Il and Il and challenges for Indian banks in adoption of Basel norms.

Unit IV- Risk management in banks: Credit risk, liquidity risk, interestate risk, market risk, off
balance sheet risk, currency risk, operational risk. Risk measurement and risk management.

Unit V- Banking Scams and Frauds: Major banking scams in India and the world, reasons for
occurrence, handling of the same and preventieasures.
Consumer protection and Banking Ombudsman Scheme.
Readings (Unit wise):
Choudhry, M. (2012)The Principles of BankingViley Finance
unit(s)- I, 11
Mishkin, F. S. (2015)The Economics of Money Banking and Financial Merkeearson.
Unit(s) - I, II.
Cecchetti, S& Schoenholtz, K. (2015Money, Banking and Financial MarketdcGraw Hill.

Unit(s) - IV
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Saunders, A. &ornet, M. (2013)inancial Institutions Management: A Risk Management Apgroac
McGraw Hill/lrwin series in Finance Insurance and Real Estate.

unit(s) - IV

SpeecheReserve Bank of India

unit(s)- 1, 11, I, IV, V.

Report on Trend and Progress of Banking in InBieserve Bank of India

unit(s)- I, 11, 111, IV, V.

Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufiglated
reading list, and (iii) the list of case studies foraguling on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Learning Assessment Tasks
No. Activity
I Understand the structure, composition and § Pre reading, class Class participation,
of the Indian banking industrgnd reasons fo| discussion and internet Assignment
the same. resources Individual/Group, Mid
Semester ExantZnd
Semester Exam
Il. Analyse banking services and products, their| Pre reathg, Class Class participation,
need, impact and effectiveness. discussion. Assignment
Individual/Group, Mid
Semester ExantZnd
Semester Exam
. Understand the challenges that banks face in Pre reading, Class Class participation,
compliance with the regulatory mechanism. | discussion, examples from Assignment
real life through Individual/Group, Mid
newspapers and internet | Semester ExantZnd
resources. Semester Exam
\VA Understand and analyse risk management by Pre reading, Class Class participation,
banks. discussion, examples from| Assignment
real life through Individual/Group, End
newsp@ers and internet | Semester Exam
resources. Case studies.
V. Critically evaluate reasons for major banki| Pre reading, Clas Class participation,

scams in India and the world and the efficacy
the preventive mechanism.

discussion, Case studies.

Assignment
Individual/Group, End
Semester Exam
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Master of Commerce
Semester 1V
Course MCEC26: INSURANCE PRODUCTS AND PRACTICE

Marks: 100 Duration: 60 Hrs.

Objective: To provide students witan understanding of the role and purpose of insurance, make them
conversant with various products in insurance and the elements of actuarial science.

Course Outcomes: On successful completion of the course students should be able to:
CO1: Appreciate theole of Insurance in Risk Management.

CO2: Comprehend the regulatory environment of insurance.

CO3: Understand thbasic considerations that drive the operation of insurance.

CO4: Determine the various forms of insurance that can arise in practice.
CO5: Develop products for life, general and health insurance.

Contents:

Unit I- Insurance and Risk Management: Concept of msurance importance and typedEssential
requirementsand principles ofinsurance Insurance and risk managemeiRRisk and uncertainty
classification of risks, sources of riskternal and internal, risk managemeaeneralinsurance and life
insurance; Overview of insurance sector in India; Role of insurance in economy,einsurancg
Bancassurancé/arketing ofinsurance products

Unit 1l- Regulatory Environment: Insurance AcLife Insurance; General Insurance; Insurance
Regulatory & Development Authority (IRDA) Actobjectives, powers & functions, tax implications of
insurance, legal aspects of health insurance, consumer rightaniesueforms in India.

Unit I11- Practice of Life Insurance: Origin, growth of life insurance, types of life insurance policies, ,
elements of life insurance contratife insurance products, plans and riders of life insuraRcdicy

forms & other docurent, nominations & assignments, alterations and revivals of lapsed policies;
nominations, title and claims, concept of trust in life insurance; insurance and pension, computation of
premium and discounts , pricing of insurance produé¢guation, underwiting, overview of actuarial
science.

Unit 1V- General Insurance: Origin and growth of General Insurance, principdégeneral insurance;
Types of general insurancaws relating to general insurance organization and management of general
insurance in Idia.

Fire Insurance: Nature,types of fire policy, subrogation, double insurance, contribution, paieim
cause, claims and recovery.

Accident and Motor Insurance: Nature, disclosure, terms and conditions, claims and recovery, third
party insurance, compadry motor vehi@ insurance, accident insurance.

Marine Insurance: Nature and scope, laws relating to marine insurance, types of marine policy,
insurable interest, disclosure and representation, insured perils, proximity cause, voyage, warranties,
measuement of subrogation, contribution, underinsurahbility Insurance.

Unit V- Health Insurance: Objectives, Public Health Sector, Employee State Insurance Scheme, Health
Insurance Productdeatures and classificatio®Personal accident and disabiliépver overseas travel
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insurance— Group health cover, critical iliness policy long term care insurance, Health Insurance
Underwriting, Clams Management and documentatidird Party Agents( TP A’ s)

Hospitals;Micro insurance and health insunce for poor sections.

Readings (Unit Wise):
Bare Acts (2018)nsurance Laws and Manual§axmann,

Indian Institute of Banking and Financ@015) Insurance products (including Pension Products)

Unit(s)- 1l

Taxman.

National Irsurance Academ{z009) General Insurance Business Operations and Decision Making

Unit(s)- I, lll and IV

Cenage Learning

Unit(s) - IV

Additional Reading:
VaughanE. J. & T.M. Vaughan (2012)Essentials of Risk Management and Insuraii¢igey Inc.

Peter, Borsched and NielsViggo Haueter (2012 World InsuranceOxford University Press.

Note: Latest edition of the readings may be used
Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufated

reading list, andiii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

and

Unit
No.

Course Learning Outcomes

Teaching and
Learning Activity

Assessment Tasks

Demonstrate knowledge and understandi
of the basic considerations thatw the

operation of insurance

Class Discussion ang
presentations

Class participation, Assignment
Individual/Group, Mid Semester
Exam/End Semester Exam

Understand the legal aspects of insurand

Class Discussionmal
presentations

Class participation, Assignment
Individual/Group, Mid Semester
Exam/End Semester Exam

Demonstrate the ability to appropriately
choose and develop life insurance produ

Class Discussion an
Case Studies

Class participationAssignment
Individual/Group, Mid Semester
Exam/End Semester Exam

insurance and role of TPAs

presentations

V. Determine the various forms of general | Class Discussion and Class participation, Assignment

insurance that can arise in practice presentations Individual/Group, Mid Semester
Exam/End Semester Exam

V. Recognise the different forms of health | Class Discussion and Class participation, Assignment

Individual/Group, Mid Semester
Exam/End Semester Exam
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Master of Commerce
Course COMOEOQ1: ENTREPRENEURSHIP AND NEW VENTURE PLANNING
Marks: 100 Duration-60 Hrs.
Objective: This courseaimsto provide necessarynputsfor entrepreneuriagffort andplanningto starta
new ventureand to enablethem to investigate,undersand and internalizethe processof settingup a
business.

Course Outcomes: The successfutompletionof this courseshallenablethe student:

CO1:To befamiliarised with the fundamentals of entrepreneurship and its role in economic development
and to motvate them towards entrepreneurial activities.

CO2: To understand the concept of entrepreneurial leadership and stimulate them to think innovative as
entrepreneurs.

CO3:To write effective business plans for establishing and managing any business venture.

CO4: To know how toskills among students to raise the funding for the business from different sources
for a startup venture.

CO5: To form a business entity in the light of the legal and regulatory framework in India.

Contents:

Unit I-Introduction: Conceptof EntrepreneurshipRole of entrepreneurshim economicdevelopment;
Factorsimpacting emergencenf entrepreneurshipManagerialvs. entrepreneuriabpproach;Types of
entrepreneurs; Characteristic of successful entrepreneurs; Entrepreneurship process; Women
entrepreneursSaocialentrepreneurshiEntrepreneuriathallenges

Unit Il-Entrepreneurship Development and Leadership: Types of startups;Entrepreneurialclass
theories; Entrepreneurialtraining; EDP programmes; Characteristicsof entrepreneurialleadership,
Component®f entrepreneuridieadership InternationalEntrepreneurshipOpportunitiesandchallenges;
Entrepreneuriathallenges;Sourceof innovativeideas;Entrepreneurshipnd creativity; Techniquedor
generatingdeas,impedimentgo credivity.

Unit 111- New Venture Planning: Methodsto initiate ventures;AcquisitionAdvantagef acquiringan
ongoingventureand examinationof key issues;Franchising how a franchiseworks, franchisinglaw,
evaluatingof franchisingopportunities;Devdoping a marketing plan customeranalysis,salesanalysis
andcompetitionanalyss, stepsin marketingresearchMarketingmix; Businesglanbenefitsof drivers,
perspectiveq businesplanpreparationelementf abusinesplan; Businesplanfailures.

Unit IV- Financing Venture: Financing stages; Sourcesof finance; Venture capital; Criteria for
evaluatingnew ventureproposalsEvaluatingVenture Capital process;Sourcesof financingfor Indian
entrepreneurs.

Unit V- Special Issues for Entrepreneurs: Legal issues— Forming businessentity, considerationsand
criteria, requirementsfor formation of a Private/Public Limited Company, intellectual property
protection patentsfrademarksandcopyrights— importancefor startupsjegal actsgovernirg businessn
india; Opportunitiesandchallengesintrapreneurship.

Readings (Unit wise):
Arya, K. (2016).Entrepreneurship: Creating and Leading an Entrepreneurial Organizaearson.

Unit(s)- I, I, NI, IV and V

Hisrich, R. D., Shepherd, DA. & Peters M. P. (2016) Entrepreneurship. McGraw-Hill
Education.
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Unit(s)- 1, 11, 1l

Additional Readings:

Galindo, C. R. (2018)The Entrepreneur's Guide To Winning: 7 Arts You Need To Master To Win The

Game Of Busines€reateSpace Independent Publighi

Ramachandran, K. (2014Entrepreneurship Development: Indian cases on Change Ageéata.
McGraw Hill.

Robinson P. J. (2017)A Guide for Writing Your Business Pldndependently published.
Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufiglated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Learning Assessment Tasks
No. Activity
l. Explainentrepreneurship Lecturesupportedvith Classdiscussionsln-classassigments
fundamentalandits role in C 0 mp a caseskdive - Individual/Groupevaluation Mid
economicdevelopment. examples SemesteExanm End SemesteExam

Il. Demonstrateéhetraits of Lecturewith live examples, | Classparticipation, Assignment
entrepreneurideadershipnd Classdiscussionsandcases | Individual/Group Mid SemesteExam/
stimulatethemto think analysis End SemesteExam
innovativeasentrepreneurs.

I1. | Explaincritical andimportant Lecturewith live examples, | CaseStudyDiscussionAssignment
environmentafactorsto be Classdiscussions, Individual/Group,Mid SemesteExam/
analyzedwhile writing an Presentationgndcase End SemesteExam
effectivebusinesplanfor anew | analysis
business.

IV. | Demonstratevarioussourcef | Lectureswith live examples, | Classparticipation Assignment
fundingfor thebusinessand ClassdiscussionsProjectand| Individual/Group Mid SemesteExam/
skills to generatdunds. classpresentations End SemesteExam

V. Explain how to form a busine§ Lectureswith live examples | CaseStudyDiscussionAssignment

entity in the light of the legal an
regulatory framework in India.

andCasebasecclass
discussions

Individual/Group ,Mid SemesteExam/
End SemesteExam
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Master of Commerce
Course COMOEQ2: LEGAL ENVIRONMENT OF BUSINESS

Marks: 100 Duration: 60 Hrs.

Objective: The course aims to acquaint the students with knowledge and understanding of major business
laws.

Course Outcomes: Thesuccessful completion of thimurse shall enable the studemt

CO1: Createpremise and clear understanding for legal aspects of transfer of property.

CO2: Comprehend and utilize laws relating to Societies and Trusts forugtsirand entrepreneurial
ventures, independently.

CO03: Comprehend and utilize laws relating to Intellectual Prop&agents, Copyright, Trademark etc.

CO4: Providecomprehensive knowledge about competition and consumer protection, establishment and
functioning of trusts and sociefgrm of business.

CO5: Learn aboutthe legitimate rights and obligations under The Right to Information Act.

CO6: Know about environmental laws.

Contents:

Unit I-Law relating to Transfer of Property: Important definitions; Types of propertiesovable and
immovable propertyProperties which cannot be transferredulR against perpetuitiesLis pendens;
provisions relating to sale; dfitgage, charge, lease, gift and actionable claim.

Unit Il-Law relating to Societies and Trusts: General concept relating registration of sociegs;
Property of societies; uits by and against societiesnfercementof judgment against societies;
Dissolution of societies; €heral concept relating to trustSreation of a trust; ties and liabilities of
trusteesRights and powers of trustees, didities of trusteesRights and liabilities of the beneficiary.

Unit I11-Law relating to Intellectual Property: Concept and development of intellectual property law in
India; law and procedure relating to patents, tradenarklscopyrights; Geographicaldications; [@sign
act; overview of laws relating to othietellectual property rightsntellectual property appellate board.

Unit IV-Law relating to Competition and Consumer Protection: Concept of competition; Competition
Act, 2002 - Anti competitive ageements, abuse of dominant position, combination, regulation of
combinations, cmpetition commission of India; @npliance of competition law; Consumer protection in
India- Consumer Protection Act, 1986; Rights of consumeosisGmer disputes redressal agjes.

Unit V-Law Relating to Information: Right to Information Act, 2008Definitions, right to information,
obligations of public authorities, request for obtaining information, disposal of request, exemption from
disclosure of information, grounds forjection to accessni certain cases, severability;eral
information commissionlts constitution, term of office, conditions of service and remdalers and
functions of Central Information Commissions, appeals and penalties.

Unit VI-Law relating to Pollution Control and Environmental Protection: Concept of sustainable
development, iodiversity and carbon credit;dvernment policy regarding environmehgw relating to
prevention and control of air pollution and water pollution; Emwinent (Protectio) Act, 1986; Nitional
green tribunal.

113



Department of Commerce, University of Delhi

Readings (Unit wise):
Albuquerque, D. (2016).egal Aspects of Business Text, Jurisprudence and (dsesDelhi: Oxford
University Press
Unit(s)- I, lll, 1V, V and VI
Bare Acts on Laws Relating ®ocieties andrusts
Unit(s)- Il
Pathak, A. (2014).egal Aspects of Busineddéew Delhi: Mc Graw Hill Education.
Unit(s)- I, lll, IV, V and VI

Additional Readings:

Bare Act onCompetition Law, Consumer Protection Ldmtellectual Property Law

Pollution Control andenvironmental Protection, Right to Information Act Law

Row, Sanjiva. revised by Justice K. Shanmukh@ar8hrinivas Gupta, Transfer of Property Act (with
Model Forms of Sale Deed, Agreement to Sell, Mortgage, Lease Deed, Gift Deed, Partition Deed,
Assignmat of Actionable Claim etc.) (in 2 Vols)

Sir Dinshaw Fardunji Mulla, revised by Dr. Poonam Pradhan Sakéulta's The Transfer of Property

Act

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Plahufidated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity
l. Ability to undestandpremise for legal aspects of Lecture/Video/ Case/| Classparticipation,
transfer of property. Presentation/Role Pla) Presentationyiva/ test

. Ability to develop a comprehensive perspective Lecture/Video/ Case/| Classparticipation,
relating to Societies and Trusts for stapts and Presentation/Role Pla) Presentationyiva/ test
entrepreneurial ventures, independently.

Il. Ability to enable to comprehend and utilize laws Lecture/Video/ Case/| Classparticipation,
relating to Intellectual Property Laws like Patents, | Presentation/Role Plaj Presentationyiva/ test
Copyright, Trademarktc.

V. Ability to imbibe comprehensive knowledge about | Lecture/Video/ Case/| Classparticipation,
competition and consumer protection, establishme| Presentation/Role Pla] Presentationyiva/ test
and functioning of trusts and societies form of

busines.

V. Ability to equip the students about the legitimate Lecture/Video/ Case/| Classparticipation,
rights and obligations under The Right to Informatiq Presentation/Role Plaj Presentationyiva/ test
Act.

VI. Ability to comprehendabout environmental laws. Lecture/Video/ Case/| Classparticipation,

Presentation/Role Pla] Presentationyiva/ test
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Master of Commerce
Course COMOEOQ5: LIFE SKILLS AND COMMUNICATION
Marks: 100 Duration: 60 Hrs.
Objectives: This course is aimed at building understanding and perspective about life beyond profession.

Course Outcomes: The successful completion of this course shall enable the student:
CO1: To understand thmeaning and grand narrative of life.

CO2: To learn to leverage psychological capital.

COa3: To understand the role of society and technology in life.

CO4: To understanding nuances of communication.

CO5: To learn the meaning of work.

Contents:

Unit I- Introduction: Ontological perspective of lifdyleaningfulness and mindfulness; Understanding
personablnd organizational outcomes oéaningfulness and mindfulned$otion of time

Unit 11- Cognitive Approaches and Strategies: Understanding Psychological CapitaHope efficacy,
resilience and optimim; Developing strengths and living well; Happiness pliedsure dialogue

Unit I11- Society Technology Interface: Role of technologyin shaping present day societgpcial
interaction and changing paradigm of phgisidigital and biological world.

Unit 1V- Effective Communication Skills: Principles of effective communicatip¥erbal, nonverbal
and listening skills; Creating persuasive communication and avoiding common mistakes in
communication at personal, interpenal and organizational level

Unit V- Gainful Employment and Life Skills: Understanding role of life skills for increasing
employability and entrepreneurship, meaning and significance of good work

Readings (Unit wise):

Cappellj Peter(2012).Why Good People Can't Get Jobs: The Skills Gap and What Companies Can Do
About It.Wharton Digital Press.

Unit(s)- V
Klaus, Schwab2017. The Fourth Industrial RevolutioWworld Economid-orum
Unit(s) - 1l

Lopez, Pedrotti & Synde(2015. Positive Psychology the scientific and practical explorations of
human strengthsSage Publications

Unit(s)- Il
Louis, Nareng2001). Theories of MeaningfulnesBsychology Press. Taylor & Francis.
unit(s) - |

Schein, Edgar H(2013. Humble Inquiryi The Gentle Art of Asking Instead of Telliidgerrett Koehler
Publishers

unit(s) - IV
StevenMonson(2017. Mapping Society and Technologyniversity of Minnesota Publications.
Unit(s) - 1l
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Vygotsky, L. S.(1978. Mind in Societyi The development of higher psychological proceddassard
Univ Press.

Unit(s)- |
Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufidlated
reading list, ad (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Learning Assessment Tasks
No. Activity
l. Understand the meaning and grand | Presentations/Video/ Presentation, Assignment
narraive of life. Case Studies/Role evaluation, class test
Plays, lecture
Il. Learn to leverage psychological Presentations/Video/ Evaluation by students presentatid
capital. Case Studies/Role Assignment evaluation, class test
Plays, lecture
. Understand the role of society and Presentations/Video/ Presentation, Assignment
technology in life. Case Studies/Role evaluation, class test
Plays, lecture
AV Understanding nuances of Presentations/Video/ Presentation, Assignment
communication Case Studies/Role evaluation, class test
Plays, lecture
V. Learn the meaning of work Presentations/Video/ Presentation, Assignment
Case Studies/Role evaluation, class test
Plays, lecture
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Master of Commerce
Course COMOEO06: INDIAN ETHOS AND LEADERSHIP

Marks: 100 Duration: 60 Hrs.

Objective: This course aims at building an understanding and perspective of Indian Ethos and leadership.
It helps appreciating Indian wanf leading different organizations.

Course Outcomes: The successful completion of this course shall enable the stodent

CO1: Know the relevance of Indian Ethos and management lessons from scriptures.

CO2: Understand thical codes and value systentlie work culture.

CO3: Know the @proaches to leadership through Indian Traditions.

CO04: Understand different approaches of leadership from India.

CO5: Know contemporary Indian leadership practices as followed by leaders in modern organizations.

Contents:

Unit I-Indian Ethos: History & relevance of Indian tradition of understanding physical and metaphysical
world; Appreciating scriptures and their role in shaping cognition and social interacBoies;
introduction to Indian philosophy

Unit 11- Perspectives on Ethics: Ethosand ¢hics; Morality, ethics and valuedndian values, ethical
dilemmas shaping business and society interfddees from Indian narrative tradition including
Panchatantra and Arthashastra

Unit I11-Ethos — Leadership Interface: Persgctives onleadership through ancient values and indian
traditions; leadershign relevance to time, space, narratives and eteriibral principles for leadership
based onndianethos; Target (goal) via-vis process orientation; Leadership throughmaesling

Unit IV- Great Indian Thought on Leadership: Leadership lessons from saciedian texts as well as
norttext sourcesGandhian thought®n leadership Vi v e k a n a n @chaléadership Rarsoniali n g
character of a leadekteader as sedeader aservant, leader as agent

Unit V-Contemporary Leadership Practices from India: Understanding relevance of leadership in
contemporary times, role of Indian leadership model and its relevance in bringing world order;
Appreciating diversity of Indian leadeighmodel; Cases on Indidaadershipractices

Readings (Unit wise):
Balasubramanian, S. (200The Art of Business Leadership: Indian ExperienBesponse Books. Sage
Unit(s)- V

Cappelli, Peterdarbir, Singh JitendraV. Singh & Michae] Useem(2010). Leadership Lessons from
IndiaHarvard Business Revig{March), 19
Unit(s)- V

Chakraborty, SK. (1995). Ethics in Managemeffedantic ApproachNew Delhi, Oxford India Ltd.
Unit(s)i Il

Chatterjee, D. (2012)imeless Leadership18 Leadership Stas. Wiley.
Unit(s) - lll and IV

ChaturvediB. (2006).The Mahabharata: An Inquiry in the Human Conditi@rient Longman.
unit(s) - IV

Das, G. (2009)The Difficulty of Being Good, On the Subtle Art of DharfP@nguin Books, India
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Unit(s)- | and IV

Ka ut iArthasastra (2016King, Governance, and Law in Ancient Indi@xford University Press.

Unit(s)- |

Krishna, GR. (1999).Indian Ethos for Modern ManagemehitBS Publishers Distributors Ltd.

Unit(s)- 1l

Kumarasamy, A. (2006Jzandhi on Pesonal LeadershipJaico Publishing House.

Unit(s) - IV

Nair, K. (1997).A Higher Standard of Leadership: Lessons from the Life of Gam#hrettKoehler
Publishers, San Francico.

unit(s) - IV

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Plan, (jpdated
reading list, and (iii) the list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit Course Learning Outcomes Teaching and Assessment Tasks
No. Learning Activity
l. Understanding the relevance of Indian Ethod Lecture& Presentation| St udent s’ Pr g
and management lessons from scriptures. Assignment evaluation, clag
test
Il Understanding Ethical codes and value syst{ Lecture & Presentationf St udent s’ Pr g
in the work culture. Assignment evaluation, clag
test
M. Learning about perspectives on ethos and | Lecture & Presentationf St udent s’ Pr ¢
leadership link through Indian text Assignment evaluatiomlass
test
V. Understanding of different approaches of Lecture, Presentations| St udent s’ Pr ¢
leadership from India, Spirituality etc. Role-Plays, case studig Assignment evaluation,
V. Learn about contemporary Indian leadership| Lecture, Presentations, St udent s’ Pr ¢

practices as ftowed by leaders in modern
organizations

Role-Plays, case studig

Assignment evaluation,
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Master of Commerce
Course COMOEO7: FINANCIAL MODELING USING EXCEL

Marks: 100 Duration-60 Hrs.

Objective: To provide hands on learning on financial modeling using spreadsheets for Business Analysis
and financial decisions

Course Outcomes: The successful completion of this course shall enable the stodent
CO1: Understand theoundations of financial modeling using spreadsheets

CO2: Build financial models for business analysis.

CO03: Build financial models for forecasting and to make projected financial statements.
CO4: Apply modeling tools and techniques for valuation.

CO5: Usefinancial models for decisions in uncertainty.

Contents:

Unit I-Modeling Overview and Core Concepts: Financial modeling and application, tools for
modeling, skills for financial modeling, steps of modeling, independent and dependeiteyaria
Spreadsheetnvironment and its application, designing the spreadsheet model, using formulas in
modeling.

Unit 11-Modeling for Business Analysis: Building a financial statement model; Financial analysis of
company: Constructioaf pyramidof ratios from a publishedrfancial statement; Report on an industry:
Financialanalysis and interpretation

Unit Ill-Financial Forecasting: Historical financial statementdntegration and linkingof financial
statementst.ag and lead indiators; Forecastintpchniques; Forecastingrnover,expenses, current and
noncurrent assets, liabiles; Adjusting for seasonalityprojected financial statements

Unit 1V-Modeling for Valuation: Applying modeling tools and functions, projected cash floWse
DCF inputs: Betasisk premium, cajpal asset pricing model, weighted average cost of capital, discounted
cash flows, DCF valuation, understanding the DCF valuaBayes of growth, terminal value

Unit V- Modeling for Uncertainty: Simulation andsensitivity analysisWhat if Analysis Goal Seek,
scenario planning, scenario and solver tostatement of assumptions

Note: Relevant software will be used for pedagogical purpose. Evaluation of practical exercise (if any)
using software will be part of internal assessment.

Readings (Unit wise):

Beninga, Simor§2014).Financial Modeling MIT press, Ch.1, 2, 3
unit(s) - IV

Day, Alastair L. (2012)Mastering Financial ModelingPearson Education, Ch.8, 9, 13, 16
Unit(s) - lll and IV

Moschella,John (2017) Financial Modeling for Equity Researcth\ Stepby-Step Guide to Earnings
Modeling Guternberg Research publishing, Ch.5, 6, 7

unit(s) - IV

Proctor,K. Scott (2004).Building Financial Models with Microsoft Excelohn Wiley and Sons, Ch.10,
16
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uUnit(s)- V
Sengupta, Chandan (200&)nancial Modeling using Excel and VB2ohn Wiley & Sons, Ch. 1,2,4,5

Unit(s)- I, I, lll and V

Tija, JohnS. (2009) Building Finandal Models McGraw Hill, Ch. 3, 9, 10, 14
Unit(s)- I,
Note: Latest edition of the readings may be used.

Teaching Plan:

At the beginning of each semestaculty teaching the course will provide (i) Teaching Planufidlated
reading list, and (iiithe list of case studies for uploading on Department website.

Facilitating the achievement of Course Learning Outcomes

Unit No. Course Learning Outcomes Teaching and Assessment Tasks
Learning Activity
l.. Students can prepare basics Hands on learning | Class participation, Assignment,
structures on sprelaheets Individual/Group, Mid Semester Exam/
End Semester Exam
Il They can analyze financial Hands on learning | Class participation, Assignment,
statements to take business or Individual/Group, Mid Semester Exam/
investment decisions End Semester Exam
1. Are able to forecast financial Hands on learning | Class patrticipation, Assignment,
statements Individual/Group, Mid Semester Exam/
End Semester Exam
V. Demonstrate the ability to apply | Hands on learning | Class participation, Assignment,
modding tools and techniques for Individual/Group, MidSemester Exam/
valuation End Semester Exam
V. Apply financial models to addres{ Hands on learning | Class participation, Assignment

uncertainty

Individual/Group, Mid Semester Exam/
End Semester Exam
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ADDENDUM
Course wise List of Case Studies, Websites and Journals for Reference and Use in Teaching of Courses
Offered in M.Com Programme

Course MCCC104: FINANCIAL PLANNING (Semester I)

Websites:
WWW.economicstimes.com

ET Wealth Daily

Course MCCC201: OPERATIONS RESEARCH (Semester 11)

Case studies:

1. New Frontiers casé&inear Programming

2. Procter and Gamble CaSeansportation problems

3. Reducing In Process Inventory Caskventory Management
4. Weather CasaMarkov Chains

Course MCCC203: MARKETING MANAGEMENT (Semester 11)

Case Studies:

An Assessment on the External International Business Environment Facing W&etdaaved From:
http://businessessays.net/stratemanagementfassessmerdnthe-externatinternationatbusiness
environmenfacing-walmart/

Ganesh, R. (2016)Maggi: #WeMissYouToo: A case of reassuring consumers by creating brand
ambassadors on social media. Retrieved from WARC:
https://www.warc.com/content/paywall/article/wanize-
social/maggi_wemissyoutoo_a_case_of reassuring_consumers_by creating_brand _ambassadors_on_soci
al_media/107494

Growth and PRstle Analysis for Virgin GroupRetrieved fronhttp://businessessays.net/strategic
management/growtandpestleanalysisfor-virgin-group/

Heble, A.(2016, February 24Case Study On Coca Col aRetde®el sTome A Co
Digital Vidya: https://www.digitalvidya.com/blog/cassudy-on-cocacolasshare-a-coke-campaign/

IMPLEMENTATIONOF CRMIN ORGANIZATIONSRetrieved fromhttp://businessessays.net/strategic
management/implementatiadi-crm-in-organzations/

Marketing Communication Mix: Apple versus SamswRetrieved fromhttp:/businessessays.net/case
study/marketingcommunicatiormix-appleversussamsung/

Marketing Mix of TescdRetrieved fromhttp://businessessays.net/casedy/marketingmix-of-tesco/
Raj, K., &Aithal, P. S. (2018)A 6 Desi 6 MA ICasé Stady dfiadustan Unilever Limited.
Retrieved from https://www.researchgate.net/publication/322553699 A 'Desi'_Multinational
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https://www.warc.com/content/paywall/article/warc-prize-social/maggi_wemissyoutoo_a_case_of_reassuring_consumers_by_creating_brand_ambassadors_on_social_media/107494
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http://businessessays.net/strategic-management/growth-and-pestle-analysis-for-virgin-group/
http://businessessays.net/strategic-management/growth-and-pestle-analysis-for-virgin-group/
https://www.digitalvidya.com/blog/case-study-on-coca-colas-share-a-coke-campaign/
http://businessessays.net/strategic-management/implementation-of-crm-in-organizations/
http://businessessays.net/strategic-management/implementation-of-crm-in-organizations/
http://businessessays.net/case-study/marketing-communication-mix-apple-versus-samsung/
http://businessessays.net/case-study/marketing-communication-mix-apple-versus-samsung/
http://businessessays.net/case-study/marketing-mix-of-tesco/
https://www.researchgate.net/publication/322553699_A_'Desi'_Multinational_-_A_Case_Study_of_Hindustan_Unilever_Limited
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A Ca® Study of Hindustan Unilever Limited

Sankaraan, V. (2016McDonald s mar k e t i RegievedtfromaDieakig Busirsess School:
https//mpk732t22016clusterb.wordpress.com/2016/08/01/consbet@viourmcdonaldanarketing

strategies/

Sriram, M. M. (n.d.). DOVE : Using Social Media for Social Viral.Retrieved from
http://sdmimd.ac.in/fSDMRCMS/cases/CIM2013/3.pdf

Course MCCC205: ETHICS, CORPORATE GOVERNANCE AND SUSTAINABILITY
(Semesterll)

Cases Studies:

Bank of Credit and Commerce International, UK, 1921
Enron, US, 2001

Facebook, Global, 2018

ICICI and Chandra Kochhar, India, 2018

Infosys and Narayana Murthy, India, 2017
Kingfisher, India, 2012

Maxwell Corporation, UK, 1991

Nick Leeson and Barings Bank, UK, 1993

Poly Peck International, UK, 1991

Punjab National Bank, and NiravModi, India, 2018
Rajat Gupta, USA, 20102

Sahara India, 20112

Satyam Computers, India, 2008

Tata Goup and Cyrus Mistry, India, 2016

Uber, Global, 2017,

Vivendi, France, 2002

World.com, US, 2001

Course MCECOQ7: INDUSTRIAL RELATIONS AND COMPENSATION LAWS (Semester 1V)

Websites

www.labour.gov.in
WWW.nic.in

Course MCEC09: SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT (Semester 111)

Websites
Videos of Eugene Fama on the Topic “ The History
Fi nance Assoowwaafdobong s website

www.sebi.gov.in

www.nseindia.com

www.bseindia.com
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https://mpk732t22016clusterb.wordpress.com/2016/08/01/consumer-behaviour-mcdonalds-marketing-strategies/
http://www.labour.gov.in/
http://www.nic.in/
http://www.afajof.org/
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Journals:

Financial Analyst, CFA Institute
Journal of Fimancial Economics, Elsevier
Journal of Asset Management, PalgraSpringer

Course MCEC12: INTERNATIONAL FINANCIAL MANAGEMENT (Semester 1V)

Case Studies:

Szeles, Z., Szeles, Z. &, Miszori, |. (2011). How Does The JEREMIE Program Affect The Hungarian
Venture Capital Market®dternational Journal of Economics and Finance Studi8gl), 273282.
Retrieved from : http://www.hvca.huigontent/uploads/2011/12/Hesoesthe-JEREMIEprogram
affectthe-HungarianVentureCapitatMarket.pdf

Vargas, O.R., RameBscanilla,M. &, Garcia, L. (2016). Human Rights and External Debt: Case Study
Spain.Economia Informa396, 333. Retreived from: https://ac.edsln.com/S01850849160000252.0
S018508491600002main.pdf?_tid=bleee762a8d4c8f-9a6f

9dbf61541d75&acdnat=15288443 e342ff444a7ccdcadcf41215d0401cb5

Case Study of Coe@olaFinancial ManagementRetreived from:https://www.docsity.com/en/case
studyof-cocacolafinanciatmanagemenrassignmensolution/79040/

Profitability Improvement in the Oil Refinery- Retreived from: http://www.cek.ef.uni
lj.sifmagister/boro460.pdf

Kemi ca’' s Foreign Exchange ( F X)RetreivedHe d g e
from:https://www.bauer.uh.edu/centers/uhgemi/casedocs/abstracts/Kemica%E2%80%99s_Foreign_Exch
ange_(FX)_Hedge_Strategy.pdf

A Report for FOREX orlLufthansa:Retreived from:https://www.scribd.com/doc/54754660/Luftansa
CaseStudy

Moffett, M. H. (2001). Cases in International Finance. Pearson
Websites:

International Finance ManagemerRetreived from:http://www.chegg.com/homewdr&lp/questions
andarswers/internationdinancemanagementasestudy-1-latvia-becomesecondeuropearuniont

Course MCEC13: ADVERTISING AND SALES MANAGEMENT (Semester 111)
Website:

Audio Library. (n.d.). Retrieved from Sheth Leadership Academy:
https://www.shethleadershipatsmy.com/audio/

Case Studies:

Cadbury Dairy Milk's Advertising Campaigns in Indi@012). Retrieved from ICMR: IBS Center for
Management Research: http://www.icmrindia.org/casestudies/catalogue/Marketing/MKTG287.htm

Anderson, R. E., Dubinsky, A. J., & Mih R. (2007). Learning to Handle Prospect Objections. In
Personal Selling: Building Customer RelationshiNew York: Houghton Mifflin Company.
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Course MCEC14: INTERNATIONAL MARKETING MANAGEMENT (Semester 111)

Case Studies:

A list of select case studies be discussed is as follows:
1 ITC, Ruralia Fresh Products Exports Corporation, updated version by Jain, Sanjay K. (2016)
1 Jain, Sanjay K. (2014), Paul Auto Parts Ltd.

 Bhagwan Industries Ltd. In Varshney, R. L. and Bhattacharya, B., International Marléating:
Indian Perspective, Sultan Chand & Sons, 2012, adapted version by Jain, Sanjay K. (2015).

1 A case study adapted from a write up by Frazier, M. (2010), How P&G brought the diaper
revolution to China?

Course MCEC15: CONSUMER BEHAVIOUR (Semester 1V)

Case Studies:

Contemporary Marketing and Consumer Behavior Issues: A Case of Adddg. Retrieved from
BusinessEssays.net: http://businessessays.net/conbah@riours/contemporamarketingand
consumetbehaviorissuesa-caseof-adidas/

Heble, A. (206).Case Study On Coca Col Retrieed feom OigitAl Vidya:k e 6 Ca
https://www.digitalvidya.com/blog/casstudy-on-cocacolassharea-coke-campaign/

Mendhi, R. & Sain, M. (n.d.). Ariel Matic: Share The Load.Retrieved from WARC:
https://www.warc.com/SubscriberContent/Article/Ariel_Matic_Share_The_Load/108261

Raj, K. & Aithal, P. S. (2018)A 6 Desi 6 MA Caseé Sty of blindastan Unilever Limited.
Retrieved from https://www.researchgate.net/publication/322553699_A 'Desi' Muhidatio
_A Case_Study of Hindustan_Unilever_Limited

Sankaraan, V. (2016Mc Donal d 6 s ma r kRetridved giroms Deakan tBasinése School:
https://mpk732t22016clusterb.wordpress.com/2016/08/01/consdushaviourmcdonaldamarketing
strategies/

Sriram, M. M. (n.d.). DOVE : Using Social Media for Social Viral.Retrieved from
http://sdmimd.ac.in/SDMRCMS/cases/CIM2013/3.pdf

WARC100.( n. d. ) . Retrieved from The worl d’s best me
https://cdn2.hubspot.net/hubfs/358208/WARCY2XWh20Summary%200f%20Results.pdf? __hssc=9549
8051.2.1513022131871&__hstc=95498051.dc35b4932a29ab69459a4b4ad0d21d0e.1513022131870.1513
022131870.1513022131870.1& _hsfp=1230011665&hsCtaTracking=96588421470a

Websites:
Assael, H. (1994)Consumer Behavioand Marketing ActionSouthWestern.

Audio Library. (n.d.). Retrieved from Sheth Leadership Academy:
https://www.slethleadershipacademy.com/audio/.

WARC100.( n. d. ) . Retrieved from The worl d’s best me
https://cdn2.hulymot.net/hubfs/358208/WARC%20100%20Summary%200f%20Results.pdf?___hssc=9549
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8051.2.1513022131871&__hstc=95498051.dc35b4932a29ab69459a4b4ad0d21d0e.1513022131870.1513
022131870.1513022131870.1&__hsfp=1230011665&hsCtaTracking=96588424470a

Course MCEC21: CORPORATE LAWS: CASES AND APPLICATIONS (Semester 111)

Websites

WWW.Mmca.gov.in
www.nsdl.co.in
www.sebi.gov.in

Course MCEC22: INDUSTRIAL LAWS: CASES AND IMPLEMENTATION (Semester 1V)

Websites
www.labour.gov.in
WWWw.nic.in

Course MCEC26: INSURANCE PRODUCTS AND PRACTICE (Semester 1V)

Websites
www.irdai.gov.in

Course COMOEQO1: ENTREPRENEURSHIP AND NEW VENTURE PLANNING

Case Studies:

A ASSESSMENT ON THE EXTERNAL INTERNATIONAL BUSINESS ENVIRONMENT FACING
WALMART.RETRIEVED FROM:http://businessessays.net/stratemanagementfassessmerdn-the-
externalinternationatbusinessnvironmenfacingwalmart/

A BUSINESS PLAN FOR ORIENTAL TRAVEL AGENCYRetrieved From:
http://businessessays.net/tourismanagementtousinesplan-for-orientaktravelagency/

A CRITIQUE ON BUSINESS PLARetrieved fromhttp://businessessays.net/marketingnagementta
critigue-on-businessplan/

Atkinson S.,& Botham,R. () Developingan entrepreneurshigtrategy.Therole of surveyresearch
IMPORTANT TRAITS, BEHAVIORS AND STYLES OF A LEADER. Retrieved From:
http://businessessays.net/hunr@sourcesnanagement/importattaits-behaviorsand-stylesof-a-
leader/

MANAGING CREATIVITY AND INNOVATION: ISSUES AND APPLICATIONS. Retrieved from:
http://businessessays.net/uncategorized/managaativity-andinnovationissuesandapplications/
MARKETING MIX OF TESCO. Retrieved fromttp://businessessays.net/casedy/marketingmix-of-
tesco/

Precourt,G. (2011). Innovation and entepreneurship: Andrew Delbridge on the future of strategy.
Retrieved From: https://www.warc.com/contepaywall/article/event
reports/innovation _and entrepreneurship andrew delbridge on the future of strateqy/95374
SOURCES OF FINANCE FORSME. Retrieved from: http://businessessays.net/econorvacst
finance/source®f-financefor-smes/
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http://www.mca.gov.in/
http://www.nsdl.co.in/
http://www.sebi.gov.in/
http://www.labour.gov.in/
http://www.nic.in/
http://businessessays.net/strategic-management/a-assessment-on-the-external-international-business-environment-facing-walmart/
http://businessessays.net/strategic-management/a-assessment-on-the-external-international-business-environment-facing-walmart/
http://businessessays.net/tourism-management/a-business-plan-for-oriental-travel-agency/
http://businessessays.net/marketing-management/a-critique-on-business-plan/
http://businessessays.net/marketing-management/a-critique-on-business-plan/
http://businessessays.net/human-resources-management/important-traits-behaviors-and-styles-of-a-leader/
http://businessessays.net/human-resources-management/important-traits-behaviors-and-styles-of-a-leader/
http://businessessays.net/uncategorized/managing-creativity-and-innovation-issues-and-applications/
http://businessessays.net/case-study/marketing-mix-of-tesco/
http://businessessays.net/case-study/marketing-mix-of-tesco/
https://www.warc.com/content/paywall/article/event-reports/innovation_and_entrepreneurship_andrew_delbridge_on_the_future_of_strategy/95374
https://www.warc.com/content/paywall/article/event-reports/innovation_and_entrepreneurship_andrew_delbridge_on_the_future_of_strategy/95374
http://businessessays.net/economics-and-finance/sources-of-finance-for-smes/
http://businessessays.net/economics-and-finance/sources-of-finance-for-smes/

Department of Commerce, University of Delhi

Sriram, M. M. (n.d.). DOVE: Using Social Media for Social Viral.Retrieved from
http://sdmimd.ac.in/fSDMRCMS/cases/CIM2013/3.pd

VALUE INNOVATION IN APPLE INC.Retrieved from: http://businessessays.net/strategic
management/valumnovationin-appleinc/

Course COMOEQ2: LEGAL ENVIRONMENT OF BUSINESS
Websites

https://rtionline.gov.in/
http://www.ipindia.nic.in/
https://consumeraffairs.nic.in
http://www.envfor.nic.in/
http://www.cci.gov.in/
http://www.mca.gov.in
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http://sdmimd.ac.in/SDMRCMS/cases/CIM2013/3.pdf
http://businessessays.net/strategic-management/value-innovation-in-apple-inc/
http://businessessays.net/strategic-management/value-innovation-in-apple-inc/
https://rtionline.gov.in/
http://www.ipindia.nic.in/
https://consumeraffairs.nic.in/
http://www.envfor.nic.in/
http://www.cci.gov.in/
http://www.mca.gov.in/

